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BEST SOLO ARTIST 

JA RULE 

RAPPING, SONGWRITING, 
ACTING, AND KEEPING 
IT GULLY. HOLLA! 

TUPAC SHAKUR 

WHY ALL EYES AND 
EARS ARE STILL 
ON HIM 

SHAKIRA 

THE SEXY 
SIREN SIZZLES 
STATESIDE 

JILL SCOTT 

LIVE AND 
IN EFFECT 


SECOND ANNUAL 
VIBE OF THE YEAR 
AWARD WINNERS 

JAY-Z 
SADE 
OUTKAST 
INDIA. ARIE 
PUFF DADDY 
MISSY ELLIOTT 
THE NEPTUNES 
ERICK SERMON 
TALIB KWELI 
AND HI-TEK 

ALI 

THE GREATEST 
OF ALL TIME 
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WIN A 2002 
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6 HOURS 

OF HIGH-OCTANE 
ENTERTAINMENT! 


Hard-driving music videos including 
Ja Rule “Furious” 

Interactive eight camera 
angle stunt sequence 

Exclusive demo of Activision’s 
hot new racing game 
Supercar Street Challenge" 

And much more! 


| VIOLENCE, SEXUAL CONTENT AND LANGUAGE! 
Special Features Not Rated 
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GRAND PRIZE: 


• (1)2002 MAZDA PROTEGE 5 



• (25) The Fast and the Furious DVDs 
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90 SPANISH FLY Colombia's sexiest export, SHAKIRA. has 

sold 8 million albums worldwide. Look out, America- 


this blonde bombshell's about to cross over, big-tir 

By More Weingarten. Photographs by Vincent Peters 
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photographed exclusively for VIBE by Sacha Waldman; 
styling by Emil Wilbekin: grooming by Barry Wnite/BMW Inc. 
Black suede pant by Enyce; plaid cotton underwear by Calvin 
Klein Underwear, leather holster by Helmut Lang; black 
leatkerbeft by Tom Ford for Guccj, 


FEATURES 

73 THE 2001 VIBE OF THE YEAR AWARDS This tumultuous year in 
music gave way to some good and a lot of bad. The editors of 
your favorite magazine yelled, argued, brawled, and finally 
voted for the year's best of the best. 


84 BIG CITY OF DREAMS Naysayers once called him a one-hit 

wonder. Now JA RULE— a Queens homeboy who's well on his 
way to becoming a household name— gets his props as 
VIBE's Solo Artist of the Year. By Lola Og unnaike. 

Photographs by Sacha Waldman J 


96 MISSING YOU After TUPAC SHAKUR was murdered. 

the rap industry stood still. These days, people 
still mgi irn his passing, reference him on songs, 
and make his posthumous albums go platinum. 
Why does his legend keep blazing? By Malcolm 
Venable. Illustration by Eddie Guy 


94 SPACE JAM Nearly a decade in the rap game has 8BALL 

beating the competition at its own game. The kid from 
Memphis tells how his futuristic funk sells. 

'Jim ; 

By Benjamin Meadows-lngram. Photograph by 
Michael Lavine 


(continued on page 12) 


ON THE COVER: JA RULE ("Big City of Dreams:' 
page 84) photographed exclusively for VIBE by Sacha 
Waldman; styling by Emil Wilbekin; grooming by Barry 
White/BMW Inc. Black leather trench coat, hat. and 
glpves, all by Tom Ford for Gucci; black leather pant by 
3FU6U; ploia cotton underwear by Calvin Klein 
“Underwear; diamond ring and watch, both byPiaget: 
-diamond bracelet, guitar chain, and ring, all by 
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Multi-faceted haircolour 
that shimmers. 
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Crystal pure colorants. 
Reflective. Endless shimmer. 
Colour that offers multi-faceted 
shimmering highlights. 
Inside and out. High and low. 
Won't ever wreck or ravage hair. 
For first-timers or nth-timers. 
Feria. So brilliantly diverse. 
It's shimmering technology. 
BECAUSE YOU'RE WORTH IT. V 
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100 AS QUIET AS ITS KEPT Avant-garde singer BJpRK was an unlikely superstar. 
Contentious former band mates berated her. Fans and tabloids hounded her. 
But inner truth brought her to one place: a place called home. By dream 
Photograph by Joseph Cultice 




102 THE GREATEST There's a whole generation out there that never saw MUHAMMAD 
AU— the fighter, the rhyming showman, the dissenter, the man of principle— in his 
prime. We explain why Ali mattered so much. By David Thigpen 
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exhibition. By Damien McCaffery 
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(continued on page 14) 
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TREET 


I can’t believe I’m already writing 
for the January issue. Time flies 
when the jams are droppin’ on the 
regular. Well here's another slew of 
releases to start your new year. 

With all of the crazy things going 
on in the world today it’s comfort- 
ing to have an artist like Yolanda 
Adams dropping her new album, 
Believe, this week. After listening to 
the inspirational track “Don’t Give 
Up,” with lyrics like "If something 
deep inside keeps inspiring you to 
try don't stop,” I felt as though I 
could take on anything. 

In early 2002 real hip hop heads 
can expect the new LP 
from Slum Village 
titled, Trinity. On the 
first single, “Tainted,’’ 
these Detroit natives 
explore more of a 
Philly sound (think the 
Roots meet Musiq). 

Other bumpin’ tracks 
include “One” and 
“The Hustle” featuring 
Busta Rhymes. This 
album is so good it’s 
yummy! 

Fat Joe recently 
delivered his project, 

Jealous Ones Still Envy. On tracks 
like “Murder Rap,” featuring 
Armageddon, he spews lyrics about 
his domination of the rap game and 
how he has a certain major East 
Coast label jockin' him. Other gems 
include "Opposites Attract” and 
"My Lifestyle.” 

This week Cash Money Records 
drops Mack 10's new project, the 
Bang or Ball. You can’t go wrong 
when your first single, “Hate in Your 
Eyes,” is produced by Dr. Dre. The 
Bee Gees’ “Staying Alive” sample 
laced over a phat beat goes well 
with Mack 10’s no-nonsense delivery. 
This Mack 1 0 album is a must-have. 

Busta Rhymes is definitely hav- 
ing fun on his new album, Genesis. 
I’m feelin' the “Break Ya Neck" track 
with its contagious chorus, ‘Give it 
away, give it away, give it away 
now.” Check out the Neptunes-pro- 
duced tracks, "As I Come Back,” 
and ‘‘There's Only One," featuring 
Mary J. Blige. This is Busta at his best! 

Shame on you if you haven't 
purchased the G. Dep album, Child 
of the Ghetto, at Sam Goody yet. 
This chocolate drop delivers tracks 
like "Let Me Get Down” and “He 
Loves Me Not” in his laid-back yet 


Sonya Askew, 

Urban Music Buyer 
www.samgoody.com 


impressionable style. On Child Of 
The Ghetto, G. Dep tells the story of 
the extreme conditions in the hood, 
“I might just crack as I’m writin’ 
this rap.” 

Throwing a party? Well you bet- 
ter pick up the new Timbaland & 
Magoo album, Indecent Proposal. 
The funky beats on this LP will 
guarantee that your set will be 
jumpin’. On “Drop” T&M sound like 
they’ve been spending some time in 
the Dirty, Dirty. Jay-Z lends his tal- 
ents on the '70s-styled track “Party 
People.” "In Time” is also worth a listen. 

“Ay papi!” I like the Latin flavor 
on Caddillac Tah's 
single “Just Like a 
Thug” from his debut 
album, Pov City 
Hustler, coming out 
in early 2002. And I 
definitely appreciate 
the line “If you a 
queen, then carry 
yourself like one." No 
doubt. I always do. 

Nate Dogg is run- 
ning things on his 
new album, Music & 
Me. On "Another 
Short Story,” he 
sings about the saga of players 
playing but not staying. He gets 
help from LiT Mo and Xzibit on 
the “Gangsta” track. Fabolous, 
Jermaine Dupri, and Kurupt also 
appear on this album. 

Last month Ghostface Killah's 
set, Bulletproof Wallets, hit the 
stores. On “Never Be the Same 
Again," Ghostface shows his softer 
side as he raps about having prob- 
lems with his woman. I'm totally 
sold on "The Watch," which sam- 
ple’s Barry White's “I’m Gonna Love 
You Just a Little More, Baby." Fans 
needn't worry: Ghostface comes 
hard on other tracks, like 
’’Theodore" and “Walking Thru the 
Darkness.” 

Warren G returns with a new LP 
called, The Return of the Regulator. 
On the Dr. Dre produced track 
“Lookin’ At You," Warren G brags 
about his sexual prowess. Alright G, 
I hear you talkin’. A-list featured 
artists on this project include 
Snoop Dogg, Nate Dogg, WC, and 
George Clinton. 

Remember: All these jams and 
more are available at your local 
Sam Goody store. Keep a sista 
workin’! 
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ENTER IV WIN A POWERFUL 

KENWOOD 

HOME THEATER SYSTEM! 

PLUS A RUSH HOUR 2 DVD! 


Whether it's a Rush Hour and Rush Hour 2 double kick combo or 
an Austin Powers laugh-a-thon, the Kenwood DV-505 home theater system 
is your perfect choice tor the ultimate video-viewing experience. 

2nd place winners will receive 
a Rush Hour 2 DVD! 

3rd place winners will receive a subscription 
to u I Be magazine! 


OFFICIAL RULES: NO PURCHASE NECESSARY TO ENTER OR WIN. PURCHASE WILL NOT INCREASE CHANCES OF WINNING VOID WHERE PROHIBITED Eligibility: Entrants must be legal residents ol the 50 United Stales or the Oislrict ol Columbia and 18 
years ol age or over as ol Oecember 11. 2001 Employees and directors ol New Line Cinema. VIBE SPIN Ventures LLC and Kenwood USA Corporation ( Sponsors ) and their respective parents, subsidiaries and affiliates and Ihe immediate family and 
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sweepstakes partners and prize suppliers, are not responsible lor any printing, human or other errors, or lor any entries which are tale. lost, misdirected, stolen, inaccurate, incomplete, illegible, damaged or postage due. or any combination thereol. All 
entries become the property ol Sponsors and will not be acknowledged or returned. Prize: One (1) Grand Prize winner will be awarded a Kenwood Home Theater System OVT-505 (includes OVD Receiver. Speakers and Subwooler) and a Rush Hour2 0\ID 
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WHAT'S UP 








PARTY PEOPLE: 

1. Me and my cake. 2. Nicola Vassell, Market Editor 
Memsor Kamarake, Jason Campbell. Marieme. 

3. Puff Daddy in the house. 4. Columbia's Miguel 
Baguer. Executive Editor OJ Lima. 5. BMG’s Derrick 
Thompson, party planner Billy Melillo. 6. VIBE 
staffers Rayne Roberts, Alice Alves, Elizabeth 
Mendez Berry. 7. Olivia, Allure (Alia, Hem-lee, Lala, 
Akissa). 8. Spin President John Rollins, VIBE 
President Kenard Gibbs. 9. Music Editor Shani Saxon 


LIFE OF THE PARTY 


O n September 13, 2001 , 1 had expected to host a big Virgo birthday 
bash. Obviously, the terrible events of that week derailed those plans. 
But once the initial shock began to subside, a lot of people at work- 
junior editors, music folks, the guys in the mail room, and fashionistas 
alike-began to ask, “When’s the party?” After all the devastation, they said, 
we could really use one. And so I decided that after a decent break, the show 
must go on. We rescheduled the party for October 17, not just as my birth- 
day celebration, but as a toast to “Life, Liberty, and Good Vibes.” 

I was still concerned about the idea, and when the evening came and 
the party started, the mood was heavy. People were mixing and mingling, 
but cautious. The first person 1 saw was Def Jam’s Kevin Liles, decked out 
in a royal blue suit, shirt, and tie. Def Soul had sponsored the fiesta. With 
DJs Sharee and Steve Travolta spinning Mary’s “Family Affair” and 
Michael’s “You Rock My World,” little by little, the crowd started to relax 
and get into the groove. 


Hundreds of well-wishers began filling the room. Puffy, Olivia, Mos 
Def, Boris Kodjoe, Nicole Parker, Sanaa Lathan, Carl Thomas, Misa Hyl- 
ton-Brim, and Mimi So all came out to show some love. A crew from VHi 
snaked through the party, led by sassy Tennaz, filming a segment for their 
new morning show Jump Start. At about 1 a.m., I was called onstage to stand 
by a big cake with white icing, a bold VIBE logo. . .and too many candles. 
Olivia offered me birthday blessings and then introduced Allure, who 
serenaded me with “Happy Birthday.” 

After all the dancing, drinking, laughing, pounds, and hugs, I breathed 
a big sigh of relief. The party had come off without a hitch. To me, it was 
a flash of brilliant life. A shot of happiness in the midst of public terror 
and gloom. This party was not about me, it was about bringing people 
together. The next day, I received e-mails, phone calls, and shout-outs. 
Thank you, they said, we needed that. Everybody in the room that night 
realized that we were happy and blessed to be alive. Life must go on. 




EMILWILBEKIN 

Editor-in-Chief 


24 vise 


Photographs by JOHNNY NUNEZ 


Copyrighted material 






The Yin and the 
The Fabulous and the ferocious 

The Divas of Hip Hop 


N ew, from the editors of viee. In this book, fif- 
teen of rap's grande dames are profiled in 
thoughtful and provocative essays by some of the 
best writers in hip hop, each accompanied by stun- 
ning photographs. With profiles of Roxanne Shante, 
MC Lyte, Queen Latifah, Lauryn Hill, Mary J. 
Blige, Missy Elliott, Eve, Lil' Kim, Foxy Brown, and 
more, HIP HOP DIVAS is the first book to document 
the triumphs and tribulations of the women who 
helped shape the hip hop we know today. 


Also available from VIBE and THREE RIVERS PRESS 


THREE RIVERS ERF. S S 

Vibe.com 

RandomHouse.com 

Wherever books are sold. 


The NEW YORK TIMES THE VIBE HISTORY OF 

bestseller, TUPAC SHAKUR HIP HOP 








THE GUEST LIST 



Sacha Waldman, who photographed Ja Rule for 
this month's cover story ("Big City of Dreams," 
page 84), isaformer graphic designerwith a col- 
orful, psychedelic style and an affinity for hip hop. 
"I love the music, the people, the poetry, and the 
wisdom," he says. A New Yorker who was born 
in Milan and raised in South Africa, Waldman, 
31, has also contributed to Vanity Fair, 60, and 
Time. On weekends, he treks upstate with his 
buddies. "I like to spend a lot of time outdoors." 

Writer Marc Weingarten, 37, steps up to the plate 
twice in this month's issue with stories about 
B2K ("Boys Next Door," page 70) and Shakira 
("Spanish Fly," page90). "Wetalked sports," says 
Weingarten, a native New Yorker and big-time 
Yankees fan, of his interview with B2K. "It’s 
always common ground for these teen bands." 

Now living in L.A. with his wife and two daugh- 
ters, he was recently nominated for a Ralph J. 

Gleason award for his book, Station to Station. 

Malcolm Venable, who wrote this month's essay 
on shock jocks (page 48) and the meditation on 
Tupac Shakur ("Missing You," page 96), admits 
that he was once intimidated by Pac's forceful 
lyrics. "I distanced myself from what I deemed 
to be angry music," says Venable, 24, who was 
born in Ettrick, Va„ and now lives in Brook'nam. 
"It wasn't until after he was dead that I was able 
to internalize what he was saying." Venable is 
a frequent contributor to Entertainment Weekly. 

Award-winning illustrator Eddie Guy fused 
street and religious imagery for his portrait of 
Tupac (page 96). "I made him into a contem- 
porary saint," says the Canadian-born Guy, 

40, who contributed two full-page collages to 
VIBE's first issue in 1992. A husband and father 
of two who now lives in Ho-Ho-Kus, N.J., Guy 
admits he spends a lot of time working his Nin- 
tendo 64. "It's definitely an adolescent impulse 
that's still hangin' in there," the artist says. 






IN-HOUSE COUNSEL 



Budapest-born Photo Editor Dora Somosi's 
visual savvy comes through on VIBE's 
covers and feature stories. Somosi, who 
studied art history at Columbia University, 
came to the magazine a year ago after 
stints at Magnum Photos and Gear. Her 
VIBE trial by fire was producing the female 
D J story in Miami for the July 2001 issue. 
"We didn't sleep for five days straight," 
says Somosi, who, in her off-hours, enjoys 
snapping her own photos, watching Godard 
films, and suckin’ down Maker's Mark at 
rock concerts. 
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CHECK OUT THE VIBE STAFF'S CURRENT PLAYLIST 



i\ 


◄ ERYKAHBADU, "Today" (Red 
Star/Epic): Celebration of life. 

MICHAEL JACKSON. Invincible 
(Epic): The King lives. 

KELIS. "Young, Fresh N' New" 
(Virgin): Bright young star. 

SPARKLEHORSE. "Apple Bed" 
(Capitol): Quiet and deep. 

◄ LORD FINESSE & DJ MIKE 
SMOOTH, Funky Technician 
(JCOR/Universal): Dusty Bronx 
beats. 

AALIYAH, Aaliyah 
(Blackground/Virgin): Sweet, 
angelic memories. 

-4MS.T0I. "Hand Clap" 
(Universal): Feisty female raps. 

JONI MITCHELL, “A Case of You" 
(Reprise): Beautifully written 
tune. 

GROOVE ARMADA, Goodbye 
Country (Hello Nightclub) (Jive): 
Funky, ambient rhythm. 

◄ MR. CHEEKS, "Lights, Camera, 
Action!" (Universal): Catchy 
club banger. 



MACY GRAY, The id (Epic): 
Eccentric chill out. 

◄ PROJECT PAT, Mista Don't Ray 
Everytha ngs Workin (Loud): 
Don't tell wifey. 

PROPHET JONES, 'You Can't" 
(University/Motown): Drama, 
drama, drama. 

◄ BRITNEY SPEARS, "I'm a Slave 
4 U" (Jive): Makes you sweat. 

ETIENNE DE CRECY, Tempovision 
(V2): Hypnotic, dark beats. 

Music listed in no particular order 
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R.I.P. AALIYAH 

I was devastated by the news of 
Aaliyah’s death [“One in a Million,” 
by Hyun Kim, November 2001]. 
She was such a beautiful person, and 
it is a shame that such good talent 
had to leave us at such a young age. 
It was a shock to many, because she 
had just released her album, she was 
just on the cover ofyour magazine, 
her MTV Diary had just aired, and 
a week before she died, she was on 
BET’s 106 & Park giving away a 
spectacular prize to one of her fans. 
I hope that God protects her family 
and friends and gives them great 
strength throughout this tragic time. 
I am glad that she lived her life to 
the fullest and appreciated it with 
all her heart. 

Tanaiya 
Philadelphia, Pa. 

A week before Aaliyah died, I met 
her bowling at Manhattan’s Chelsea 
Piers. She was with Damon Dash 
and three young boys. Even though 
my friends and I were in the lane 
next to them, I almost didn’t rec- 
ognize her because she was dressed 
sq casually. She was humble and 
pleasant. I admire that. I’m just 
sorry I didn’t ask for an autograph. 
Of all the celebrities I’ve met, she 
was the most genuine. I felt like 1 was 
talking to a friend, not a star. 

Khalilah M. 

Bronx, N.Y. 

I was watching an Aaliyah video on 
BET, and I started to cry. Her death 


affected my life in a big way. It 
made me stop worrying about all 
my fears and problems with my 
mother and be thankful for all the 
wonderful blessings my Lord has 
given me. Aaliyah, I want you to 
know you’ve made me want to 
become a better person, and you 
will always be loved. 

Jessica Gray 
Sacramento, Calif. 

Every human life deserves respect. 
I send my heart out to all the fami- 
lies that lost someone in that plane 
crash. Everyone on that plane was 
talented or else they wouldn’t have 
been there. When I heard about 


www.vibe.com 

Aaliyah dying, 1 felt like I’d lost my 
best friend. It was something so 
unbelievable and so heart wrench- 
ing. She had an angelic glow, and 
her smile could melt your troubles 
away. I feel sorrow when I see her 
face, but her smile lets me know she 
is in a betterplace. From this tragedy 
I have learned to value my life— to 
value every day and to give thanks, 
because you never know if tomor- 
row will come. We will always 
remember Aaliyah as being sweet, 
angelic, sexy, soulful, talented, artis- 
tic, creative, and young. 

LaToya Clark 
Fort Wayne, Ind. 

My heart and prayers go out to all 
the people who died in the plane 


crash with Aaliyah, and to those 
who mourn them. I especially feel 
for Damon Dash. Although I 
always wanted to be her main man, 
I accepted that she chose him. 
Damon should not have a broken 
heart; he should love life even 
more. Damon should be given 
prayers to regain the strength to live 
and love like he did when Aaliyah 
was alive. 

Michael Freeman 
Columbus, Ohio 

I am deeply heartbroken over the 
death of the beautiful and timeless 
Aaliyah. I’ve asked myself time and 
time again: Why? She was so full of 
grace and life. I will never forget 
what a beautiful person she was. 
Her death has made me appreciate 
life a lot more, because you never 
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know when it’s your time to go. I 
can’t begin to imagine how her 
family is coping with her death. 

Corey Roberson 
Milwaukee, Wis. 

1 was shocked and devastated by the 
news of Aaliyah’s death. However, 
it was comforting to see how much 
attention the media gave her. It’s 
nice to see she’s being remembered 
positively and being recognized for 
all her accomplishments. She was 
such a beautiful and talented 
woman. She managed to keep her 
personal life private, something very 
rare in showbiz. She was so positive 
and determined to conquer any 
obstacles. It’s a shame that such a 
young and promising career was cut 
short. Hopefully, she will remain 
an inspiration for young people to 
follow their dreams. She will be 
greatly missed. 

Stacey W. 

Bay City, Mich. 


THE MUSIC MAN 

Quincy Jones is a world-renowned 
musician, composer, and arranger 
[“The VIBE Q: The Dude,” by Emil 
Wilbekin, November 2001]. His 
artistry transcends all musical genres. 
He created a musical masterpiece 
with Body Heat and continues to 
challenge himself as well as new and 
established artists and musicians. 
I’m pleased that he continues to 
educate people through documen- 
taries, books, music, and magazine 
articles about all the legendary artists 
and musicians who paved the way 
for today’s artists and entertainers. 
Quincyjones is a living testament to 
musical greatness and history. 

Falishia Sharpe 
Moreno, Calif. 

I cannot call Quincyjones a genius- 
the word isn’t powerful enough. I 
challenge anyone to name another 
person who has changed the face of 
music and pop culture like he has. 


The man has done it all. It’s ironic 
that his story is in the same issue as 
the article on Babyface’s house. Tme 
artists should not be remembered 
for their possessions, but for their 
accomplishments and the legacy 
they leave behind. The Dude’s 
legacy is set in stone. Quincy taught 
me not to aspire to be a genius, but 
to transcend and redefine what it 
means to be a genius. 

Damion Morgan 

Hartford, Conn. 

JADED EDGE 

Jagged Edge has some major issues 
[“Tough Love,” by Erica Kennedy, 
November 2001] . The group mem- 
bers all seem mad about something. 
You would think they would be 
more appreciative of their fans and 
the money they’ve made. I couldn’t 
believe that Brian was complaining 
that their first album only went gold. 
He should thank God that they have 
enough talent to sell that many 


records. And they should thank 
their fans for showing their support. 

Ricquia Lingham 
Baltimore, Md. 

WASHINGTON A GO-GO 

Go-go is the underground’s rawest 
form of energy [“Bang the Drum,” 
by Jeff Chang, November 2001] . For 
more than 25 years, the Washing- 
ton, D.C., area has gotten its groove 
on. So many bands contributed 
blood, sweat, and tears to bring go- 
go where it is today. Even though 
this music never got much radio 
play, it was a great success for the 
people of D.C. The musicians don’t 
care about record deals. It’s all about 
coming out every night and having 
a crankin’-ass party. 

Scoobie 
Richmond, Va. 

SOUTHERN EXPLOSION 

Thank you so much for featuring 
Scarface and Ludacris [“Southern 
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THE FIRST EVER 

BOYZ II MEN GREATEST HITS ALBUM 
IS AVAILABLE NOW 

LEGACY ^ 0 

THf GREATEST HITS COLLECTION 

Boyz 11 Men has sold over 40 million albums & singles in the United States 
and more than 20 Million additional units sold — internationally. 

HITS features all of the Boyz II Men songs people "Love To Love." 

These include the #1 hits: 

- IT S SO HARD TO SAY GOODBYE TO YESTERDAY 

- 4 SEASONS OF LONELINESS 

► A SONG FOR MAMA 

► TASS YOU BY 


As well as the record-shattering #1 hits: 

► "END OF THE ROAD.' 

► TLL MAKE LOVE TO YOU.' 

► “ON BENDED KNEE." and 

► “ONE SWEET DAY" (with Mariah Carey). 


rile songs on this CD were written and produced 
by award winning producers ranging from Babyface, 
"LA" Reid. Jimmy Jam & Terry Lewis, Walter Afanasieff, 
Mariah Carey, Dallas Austin, to Boyz II Men themselves! 
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ARTISTS 

AIDS 

WORLDWIDE 


AN AIL STAR TRBUTE FEATURING 

CHNSTHU AGUILERA 
BACKSTREET BOYS 
MARY J. BUGE 
BONO 

DESTINY'S CHU) 

JERMAINE DUPRI 
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Heritage,” by David Bry, November 
2001] . I have been in love with Scar- 
face ever since he was “Ackshun.” I 
buy any joint he’s featured on just 
to hear him. And Ludacris shows 
out on everything he drops. 

Deepa 
Rockford, III. 

NATIVE AMERICAN 

Thank you for the article on Native 
American MCs [“Native Tongues,” 
by Carmen Renee Thompson and 
Elon D. Johnson, November 2001]. 
It’s about time society started pay- 
ing attention to the people who 
have been overlooked and forgot- 
ten for so long. It is fresh and 
enticing to see the younger gener- 
ation expressing itself through 
music while still retaining the mes- 
sage sent to us by the Great Spirit 
and our ancestors. 

Cinnamon Stuckey 
Sierra Vista, Ariz. 

“Native Tongues” was educational 
and inspiring. Please feature indige- 
nous rap/hip hop regularly. It’s 
politically and socially correct, and 
it enriches the magazine. 

Diana R. Thompson 
New York, N.Y. 

SLANG-MISS-TICS 

In your slang column, you defined 
the word “gully” as gangsta [Slan- 
guistics, November 2001]. You then 
credited Busta Rhymes for using the 
word as early as 1998 on 8Ball’s track 
“Get Money.” FYI: Jay-Z dropped 
the word back in 1996 on his classic 
track “Feelin It”: “Jiggy, Jigga 
lookin’ gully in da joint / If y’all nig- 
gas ain’t talkin’ ’bout large money, 
wat’s da point?” You should givejay 
his props. 

G. Johnson 
New York, N.Y. 

ALMOST PERFECT 

Why the hell did dream hampton 
give thatJay-Z crap a five-star rating 
[Revolutions, November 2001]? 
Everything he says on The Blueprint 
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has been said before. Money, cash, 
hos. I admit the production is tight, 
but the lyrics are old news. How can 
I forget about when you mentioned 
that Nas lives to regret beef with Jay? 
Everyone knows Jay doesn’t want it 
with Nas. Lyrically, Jay could not be 
in the same booth with Nas. Nas is 
the best of all time. When Nas drops 
his album Stillmatic, we will all see 
who’s the real king of N.Y. 

S. Hill 
Richmond, Va. 

Dream hampton must be on drugs 
to giveJay-Z the highest rating. Jay 
is one of the most boring, lazy, wit- 
less cats ever to spit on the mike. 
There’s only one Michael Jackson 
of rap, and that’s LL Cool J. 

Nat Turner 
Via e-mail 

VIBE TV WANTS YOU! 

We're looking for readers who have 

DV cameras to shoot stories about 

their hood, their music, their lives. 

Interested? 

Send an e-mail to: 

vibeCTcameraplanet.com 


• The prices of the white studded glove (part 
of set) and socks on pages 134 and 135 of 
"Thriller" (November 2001) were misquot- 
ed in the Details. The real prices are S5.999 
and $3,999, respectively. The designer's 
name was also incorrect. It is Futuristic Fash- 
ion "The Bebazler." 

WRITE TO VIBE 

VIBE encourages mail and photographs 
from readers. Please send letters to VIBE 
MAIL, 215 Lexington Avenue. 6th Floor, New 
M)rk, NY10016 (includeyour daytime phone 
number). Orsende-mailtovibe@vibe.com. 
Send photos to VIBE YOUR BEST SHOT 
(sameaddress). Include your full name, ad- 
dress, and daytime phone number. Letters 
may be edited for length and clarity. Photo 
submissions will become the property of 
VIBE and will not be returned. 
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heads around the world are translating the spirit of the music. 


I t's no secret that hip hop is a global force. Sure, people are copping Jay-Z 
imports overseas, but MCs in locales from Buenos Aires to Bratislava 
are also merging the music with their own languages, traditional 
rhythms, and histories. And the result is like nothing folks in hip hop’s 
native land have ever heard. 

One of the music's new capitals is Havana. "Our style of rap music is 
uniquely Cuban— we'll put instruments like trumpets in the mix," says 
Coquino, an MC from the Cuban rap duo Andnimo Consejo (Anonymous 
Advice). Their track "Guo po Como Mandela" ("Handsome Like Mandela"), 
from thecompilation Cuban Hip Hop All Stars Vol. 1 (Papaya Records), 
features the drum-heavy guaguanco rhythm (a relative of rumba) and the 
flute and violin emphasis of charanga music. Although the sound might not 
be familiar to American hip hop heads, the message is; the group rhymes 
about racial profiling and other urban realities. 

You won’t find charanga on a King Kapisi album, but you will find 
another island's traditionskThe MC from New Zealand blends hip hop 


beats with Polynesian acoustic-guitar melodies. On "Screams From da 
Old Plantation," he raps about Samoan postcolonial history and rebirth, 
and mixes English vernacular with the traditional Samoan chant "UaAlu 
Atu Le Afi, Fai Pea" ("The fire is going now, keep doing it"). "I’m passionate 
about my people, my culture, and my homeland," says Kapisi, who per- 
forms in flowered sarongs rather than Sean John. 

In Tanzania, urbanized Masai tribal members use rap to reconnect 
youngsters with their own culture. "The way we traditionally sing is fast, 
like American hip hop," explains Lesikar Ole Ngila of the Masai Hip-Hop 
Massive and popular crew X Plastaz. On "Sh/ko Lako" ("Mind Your Busi- 
ness"), they blend the quick-lipped vocals of Yamat Ole Meipuko with 
Swahili rhymes, bass-rich warrior chants, and hip hop beats. "In Tanzania, 
you hear this music everywhere, because singing is part of our culture," 
Ngila says. "You sing about everything— the earth, turtles, the black ants, 
the dancing fire." 

Guess it’s a small world after all. Cristina Veran 


Illustration by ANTON IOUKHNOVETS 
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DROPPIN'DIME 

VIBC'S TOP 10 LIST 

I I Love N.Y. ► 

Always have. Always will. 

Life and Def: Sex, Drugs, Money, and 
God, by Russell Simmons with Nelson 
George (Crown Publishers). Hip hop. 
supermodels, multimillions. Learn how the 
godfather of hip hop did it. Told in his own 
candid and often brutal words. 

3 Boo geymen DVD (www.boogeymen.com). Scarier than 
the M.O.P. and LFO collabo is FlixMix's compilation of the 
diciest clips from Hell raiser, Halloween, The Texas Chainsaw 
Massacre, and 14 other horror classics. 




4 Venus (212-358-3195). Check out the story of the South 
African "Hottentot Venus," by the Kazbah Project. 
Performances in New York, London, Paris, Cape Town, 
Johannesburg, Sydney, and Sao Paulo. 


Paperecordings (www.paperecordings.com). These funky 
cats from Manchester, England, produce house beats, under- 
ground parties, and gear. Groovy, bay-bee! 

6 The Art of Mockin’, Collector's ► 

Edition, by Tariq "K-Flex" Nasheed 
(www.artofmackin.com). Stop slackin' on 
your mackin' and pick up the official book 
on howto be a player. Practice your pimp 
stroll with the accompanying CD soundtrack. 

7 Delamain's Tres Venerable (www.delamain-cognac.com). 
Get faded in style. As old as your crazy uncle, this $300 
cognac is way smoother than that Ripple at the corner store. 

8 Distant Replays (www.distantreplays.com). 

Big Boi's favorite old-school jersey store goes online with 
throwback gear from the NFL, NBA, ABA, MLB, and NHL. 
Vintage flava rules! 





Michael Jordan. Hold the Geritol. The greatest 
has returned. 


Kawasaki Ninja, by Noir ► 

(www.kawasaki.com). With 
this Ninja ZX-12R you can blind 
'em with speed and with jewels. 

Even Mariah found the bike (encrusted with 50,000-plus 
crystals) flashy enough to pose with in her Glitter ads. 



NURSERY RHYMES 

Hip hop tracks are adding a little bit of flavor. 

H ip hop has gone through more styles than Gucci. We had the 
James Brown beats of the late '80s and the R&B bass blends 
of the '90s. Now, gangsta lyrics and hard-core beats are being 
sprinkled with something straight from the playground— kiddie choirs. 

Sampling children's voices for a street anthem was a far-fetched 
idea, until Jay-Z added the vocals from Broadway'sAnnie to his 1998 
hit "Hard Knock Life (Ghetto Anthem)." In 2000, Busta Rhymes 
followed suit with "Get Out!!," as did R. Kelly with "I Wish." Now juve- 
nile vocalists are back on the charts, featured on Trick Daddy’s "I'm 
A Thug," and Krumb Snatcha's police brutality song "W.O.L.V.E.S.," 
from the Training Day soundtrack. 

According to Krumb Snatcha, kid-crooned hooks draw attention 
to songs about sensitive issues. The Soto twins, 12-year-old boys, 
lend their haunting vocals to the "W.O.L.V.E.S." track. "Now, even 
teenagers are getting murdered by police in the streets," Krumb 
says. "The best way to get the song's message across was to have 
kids speak up on it, because that's the next generation." 

Artists searching for young voices to enhance their tracks often 
enlist the services of industry veteran Betty Wright. Her Miami, Fla., 
youth choirs Wrighteous and Little Project People sing on Trick 
Daddy's track. The children, ages 4 to 14, have also accompanied 
Juvenile and Michael Jackson. Although he may be hard. Trick’s still 
got a soft spot for the kids. "He always shows us love," says 14-year- 
old Asher, a choir member and Wright's daughter. "He puts us first. 
It's not like, ‘Little y’all and big me.'" 

Wright, best known for her 70s hits "Tonight is the Night" and 
"Clean Up Woman," says she's not overly concerned with Trick’s 
grown-up subjects. "That’s always an issue, but it's entertainment," 
she says. "When you give your child a good upbringing, they know 
right from wrong." Though Wright admits her work requires a lot of 
patience, she says it's time well spent. " It gives them an early start, 
so this industry doesn't scare them to death." And for the kids, it's a 
way to be a part of the music they listen to. As Krumb Snatcha says, 
"Hip hop is for the youth." Now that's keeping it young. 

1/onetto Booker 
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THE MARY JANE BOYS 

Def Jam's dynamic duo blaze up the big screen. 



WHERE 

THERE'S 

SMOKE: 

There's Meth (left) 
and Rad 


A side from his famously bugged-out videos, Redman has never acted pro- 
fessionally. But when it came to his film debut in the weed-friendly 
buddy flick How High, Red had the advantage of knowing the subject 
matter extremely well. 

This is because marijuana is always on his mind. When Red finally rolls 
into a Manhattan recording studio for this interview, he immediately asks if 
anyone needs to use the bathroom. He then ducks in to blaze up. The disap- 
pearing act puts him in a better mood than Method Man, who’s there but 
refuses to speak. With Meth on the DL, Redman, cradling an ever-present 
blunt and sucking on apple Jolly Ranchers, waxes poetic about his favorite 
recreational activity. 


Homegrown: My uncle put me on to smoking when I was 11. He was like, “Here, 
hit this.” So I hit it, and it was on from there. Now I’ll smoke anywhere, as long 
as it’s comfortable and the police aren’t around. I smoke when I’m brushing 
my teeth, and rinse my mouth out with smoke when I’m done. 


Creative Buzz: I write rhymes when I’m high. Weed fuels my ideas and broad- 
ens my horizons. It’s like spilling a drop of ink on something. It’s just a little 
ink spot, but if you put water on it, it spreads. 


Just Say No: Marijuana shouldn’t be legalized. Then it wouldn’t be fun. Peo- 
ple live for the danger aspect of the drug. If you could buy it like cigarettes, 
you wouldn’t smoke it. Man, if you had to buy cigarettes on the low, every- 
one would be doing it. 

Doobie Do's and Don’ts: People need to learn to pass the blunt quicker. Also, 
when you’re smoking, you should always buy your own weed. I say that because 
I share all the time. So ifyou come to see me, have some chronic with you to 
show some real love. 


Putting It Bluntly: Next Friday is my favorite weed movie. They were smok- 
ing like crazy. In the original, the smoking was overexaggerated. They had four 
or five blunts in their mouth at once. I wouldn’t mind being in the next one. 
I’d play a garbage man, an ice-cream man. I don’t care. KellyeM. Garrett 
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L ong before Bill Clinton, Zora Neale 
Hurston represented Harlem lovely. 

From 1927 to 1929, Hurston trav- 
eled back down South collecting 
African-American folklore. Her recent- 
ly recovered collection. Every Tongue 
Got to Confess: Negro Folktales From 
the Gulf States (HarperCollins), is 
finally in bookstores. 

Hurston's musings about race, 
relationships, and religion aren't 
outdated. The Tall Tales chapter, with 
quotes like "I seen a man so black till he could spit ink," rivals 
any playground game of the dozens. As always, Hurston's ear 
for bittersweet stories that are entertaining and thought 
provoking is on point. K.M.G. 



SAY WORD 

Performance poetry is back on the beat. 

S trip away the elaborate videos, hype men, and head-nodding 
beats, and rap lyrics can still stand alone as poetry. Yet spo- 
ken word has never gotten the same play in pop culture as its 
lyrical relative. That could change when the show Russell Simmons 
Presents Def Poetry, hosted by Mos Def, begins a four-week run on 
HBO Friday, December 14. "Poetry has been developing in the streets 

for so long, without Hollywood or anyone beyond the hard-core 
poetry audience really recognizing it," Simmons says. 

He's been here before, having created Def Comedy Jam in 1992. 
That show began as a limited engagement and launched many careers 
during its five-year run. "My goal is to promote a higher level of con- 
sciousness within the hip hop community," says Simmons. 

The new show features poetic unknowns along with legends 
like Nikki Giovanni. Sonia Sanchez, and Amiri Baraka. "Poetry has 
become popular today, thanks in large part to rap," Baraka says. "So 
Def Poetry is itself a part of the continuum." Cristina Veran 
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Recordable CDs. 

Now available in six natural colors. 

If ordinary CDs put you to sleep, consider this your wake-up call. Because we've 
created a line of recordable discs in the most radiant colors you've ever seen. Unlike 
other brands, our CDs are infused with permanent dyes — not sprayed with a coat of 
paint. For a closer look, stop by memorex.com. Because these brilliant CDs surpass 
other discs with, well, flying colors. 
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BRAND NEW DAY 

New Year's and resolutions go together like smoking and quitting. As we all know, keeping them is an entirely different matter than making 
them. A few celebrities reveal to us their best-laid plans for last year as well as problem areas they're targeting for 2002. 

Kulwant Sohal and Kellye M. Garrett 


SHAKARA: Model, early 20s ► 

Last year’s resolution: To travel the 
world and experience different cultures, 
see different people and, best of all, 
taste different cuisines. 

Result: Succeeded. I visited remote 
places like Bali, Tunisia, Morocco, 
and Brazil. 

This year's resolution: To be happy! 

Life can be nothing more than a fleeting 
moment, and I intend to live every 
millisecond to the maximum. 

BILL BELLAMY: Actor, 33 ► 

Last year's resolution: To focus on my 
career and attain a solid future in 
television and movies. 

Result: Succeeded. Filming The 
Brothers was the most fun I've had. My 
new TV series, Men, Women & Dogs, 
debuted in October. 

This year's resolution: To continue to 
have balance in my life, and to be the 
best husband I can be. 

LAILAAU: Boxer, 24 ► 

Last year's resolution: To drink a lot 
more water and get a full-body massage 
once a week. 

Result: Fifty-fifty. I drank more water, 
but I didn't get my massages! 

This year's resolution: To spend more 
time with my family and take more time 
for myself. 

JOHNNIE MORTON: Detroit Lions ► 
wide receiver. 30 

Last year's resolution: To not let any- 
thing get in the way of my training. 
Result: Succeeded. I accomplished that 
during the offseason. 

This year’s resolution: To travel and 
treat myself, because I never give 
myself a break or do anything fun. At 
this point in my career, it's always work, 
work, work. 



◄ JASON TAYLOR: Miami Dolphins 
defensive end, 27 

Last year's resolution: To stop being so 
superstitious. I have a habit of doing 
everything from right to left. When I 
shave my head, I shave the right side of 
my head with my right hand and the left 
side of my head with my left. 

Result: Failed. I had a great football 
season and married the love of my life, 
so it was hard to stop. 

This year's resolution: To stop being 
so superstitious. I'm going to give it 
another try. 

◄ TONI BRAXTON: R&B mama. 34 
Last year's resolution: To get married 
and have a baby. 

Result: Succeeded. I followed through 
and did both. 

This year's resolution: To eat less 
chocolate. 

•4 CEDRIC THE ENTERTAINER: 
Comedian/actor, 36 
Last year's resolution: To get a 
three-picture deal at $20 million a pop. 
You know I got a family to support. 
Result: Failed. Although I've got some 
great movies coming up, the studios 
haven't kept their end of the resolution. 

I think $20 million is reasonable. 

This year's resolution: I'm still pulling 
for that three-picture deal. 

◄ KHALIL KAIN: Actor. 28 
Last year's resolution: To finish 
my screenplay. 

Result: Succeeded. It actually wasn't 
hard to finish. It's easy to get motivated 
when it comes to writing or performing. 
This year’s resolution: To sell the 
screenplay. I also plan to work on my 
left-hand game in basketball, lower my 
cell-phone bill, act in another big feature 
film, and get abs like Janet Jackson. 
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R. KELLY 
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in ASSOCIATION WITH LEE CAPLIN/PICTURE ENTERTAINMENT CORPORATION andOVERBROOK FILMS 
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soundcheck 


BOBBITO plays the tracks. 

JOHN LEGUIZAMO states the facts. 


* \ 

I t's the Summer of Sam man!" John Leguizamo shouts as he greets me in 
his New York City apartment. Yeah, I had a couple of scenes in that movie, 
but it was John who turned in a stellar performance. He also had a challeng- 
ing role in Moulin Rouge last year.lproving he's come a long way from his early 
comic masterpiece Mambo Moutp. John's now starring in his latest Broadway 
show, Sexaholic. and hasjust released a new album, John Leguizamo Live. Eager 
to show me he's a fan of this column, he played Cappadonna's "Slang Editorial" 

»r t, 

and put me to the test before wegot started. I knew that one, though. 

i \ * , 

George Benson— "Nature Boy" (1981) 

JL: That's "Nature Boy." I did thatfor Moulin Rouge. 

B: I was btiggin' when I heard this in the movie. 

JL: The original is by Nat "King" Cole. There's a fascinating story behind it. 
The songwriter was homelessand lived under the Hollywood sign. He 
wrote this song and pinned it on a producer's door. They got Cole to sing it, 
and it became a No. 1 hit. But when they tried to pay the composer, they 
couldn't find him. 

r k , 

Chuck Berry— "My Ding-A-Ling" (1972) 

JL: It's like a children's song. 

B: Because it's sp sing-alongy. 

JL: Its simplicity makes it easy to 
sing. It's like, "If you're happy 


and you know it, stroke my dick. If yoij’c^ happy and you know it, cup my 
balls." It’s like a camp song. 


X-Ecutioners, featuring M.O.P.— "Let It Bang" (2001) 

JL: Is this ’95 or '96? 


•X 

^ * 

B: This is current. It’s a group of DJs who are really adept at cutting up records. 
JL: It's rough, man! 


B: It's reminiscent of something that would come out around '95. 
TheWu-Tangera. 

JL: I was thinking that it might've been a Wu-Tang song. 

B: Around '97, '98, a lot of rap music became pretty. r .W- f'V- 
JL: Yeah, it became very poppy. But the Wu-Tang are raw. I love them, man! 

mt i ' * J • t. llli * 

* , L i/i 

Machine— "There But for the Grace of God Go I" (1978) 

JL: Of course, this is from Summer o/Som. 

B: Do you know the name of the group? 

JL: I did at the time, but not now. 

B: It's Machine. 

JL: I was trying to find a song to dance to f the movie. I played this and two 
other tunes for Spike Lee, and this was the onefie picked. 

B: It’s funny because this song is an anthem on the gay- 
club circuit. (. 

JL: I didn't know it was an anthem, f haf s cool! 

!*f T' i; ^ 

j X v ... sf 

GAME BOYS: 

Leguizamo and 
Bobbito roll the dice 








■ 
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PHOTOFEST: JACKSON S GLOVE: REUTERS/CORBIS: STEPPERS: RAYNE ROBERTS 
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WIZARDRY FADE-AWAY SPACE CADETS GLOVE EMULATION ON FIRE STATUESQUE 


MIKE CHECK 

Jackson. Jordan. The King of Pop and the King of Hoops. That the pair should attempt coinciding comebacks makes all the sense in the world. 


Besides first names, second initials, and the video for "Jam," the Michaels have a whole lot in common. 


Dave Bry 


Played the 
Scarecrow (to 
Diana Ross's 
Dorothy) in 
TheWiz. a 
discofied, 1978 
version of the 
classic The 
Wizard of Oz. 


Due to either 
bizarre bleach- 
ing treatments 
or skin disorder 
called vitiligo, 
skin color is 
dramatically 
lighter than it 
was when he 
was a child. 


Narrated 
storytelling 
record of 
Steven 
Spielberg's 
£ T. the Extra- 
Terrestrial. 
Encountered 
otherworldly 
creatures as 
lead in 3D 
sci-fi film 
Captain Eo. 


Lit up cigars 
to savor sweet- 
ness of six 
NBA champi- 
onships. 


Hair caught 
fire during 
filming of 
1984 Pepsi 
commercial. 


Immortalized 
as a statue in 
front of 
entrance to 
Chicago's 
United 
Center. 


Immortalized 
himself as a 
statue on the 
cover of 
HIStory: Past, 
Present 
and 
Future, 
Bookl. 


Called the 
money plays 
for a year and 
a half as co- 
owner and 
president of 
Basketball 
Operations for 
the Washington 
Wizards. Now 
he's suited up 
for real. 


Developed Helped Warner 

killer fade- Bros, cartoon 

away jump shot characters 

inmid-'90sto (Bugs Bunny, 

compensate for Daffy Duck, et 

diminishing al.) defeat an 

speed and alien basketball 

leaping ability. team in the 

shameless 
cross- 
marketing 
vehicle 
Space Jam. 


Wore leather 
baseball mitt 
while playing 
right field for 
theAA 
Birmingham 
Barons in 
1994. 


Focus of, and 
inspiration for, 
Gatorade’s "I 
wanna be 
like Mike" ad 
campaign. 


Wears 

sequined glove 
while singing 
center 
stage. 


Focus of, and 
inspiration for, 
punk rock band 
Alien Ant 
Farm's 


HIGH STEPPIN' 

A Brooklyn-based marching band shows kids a whole new world. 


T hey take the field armed with trumpets, sousaphones, and bass dmms. 
Their aim: to get the crowd’s blood flowing, hearts pumping, and 
souls shaking. Since 1989, the Jackie Robinson Steppers Marching 
Band, a program at the Jackie Robinson Center for Physical Culture in 
Bedford-Stuyvesant, has put instruments into the hands of kids who might 
otherwise never have the opportunity. 

The Steppers, who range from 6 to 17 years old, have performed at 
the White House for Bill Clinton, at college football games in Giants 
Stadium, and at Knicks, Mets, and Harlem Globetrotters games. Though 
the band has 25 shows scheduled this year, 
performing isn’t all it does. Members meet 
four days a week for tutoring and counsel- 
ing sessions, which are followed by two-hour 
rehearsals. For many, both grades and mind- 
sets have improved. “I used to have a major 
attitude problem,” says French horn player 
and three-year veteran Secora Miles, 15. 

“Being in the band has helped keep me calm, 
focused, and challenged.” 

It takes discipline to participate in the 
Steppers, who follow in the dance-heavy 


marching tradition of bands like Grambling State’s Tigers. The Steppers 
heat up crowds with current hits like OutKast’s “Ms. Jackson” and “Fam- 
ily Affair” by Mary J. Blige instead of older band standards. But many of 
the musicians play duct-taped trumpets and re-repaired instruments. Grants 
and performance fees cover only half of the $350,000 needed to run the 
program annually, and membership is limited to 150 kids. “My goal is to 
grow to 200,” says Tyrone Brown, 24, who has directed the band for seven 
years, cultivating a reputation that is attracting students from private schools. 
“We’ve got a great thing going. We just need the support to keep it up.” 

In the last five years, 14 students have 
won college-band scholarships— to Delaware 

State, Howard, and Hampton Universities. 
Many in the band say they hope to follow 
in those footsteps. In the meantime, they’re 
glad to be involved in a program that’s giv- 
ing them something they can feel. “When 
I look up and see 60,000 people at Giants 
Stadium, I am so happy,” says 10-year-old 
trumpeter Dawne Shaw. “My heart starts 
beating fast, and I get chills. It makes me feel 
like a champ.” Marcela Rojas 



BAND OF GOLD: The Steppers break it down at Giants Stadium 
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STILL EVERY WOMAN 

CHAKA KHAN as told to Cristina Veran 

In the early ’70s, Chaka Khan’s earthy fierceness and 
commanding presence brought her and the band Rufus 
to the forefront of the funk brigade. Khan, bom Yvette 
Marie Stevens, was rechristened Chaka by a Yoruba 
priest when she was a teenager. The seven- time Grammy 
winner is one diva who has stood out from the start. 
Though she ’s known best for joy ears of hits like Rufus ’s 
“Tell Me Something Good,” the dance anthem “I'm Every 
Woman, ’’and B-boy fave “l Feel for You, ”Khan, now 
48, is still going strong. She plans to release a new solo 
album this year on her label, Earthsong Entertainment, 
and to appear on the latest yet untitled Rufus project. 

W hen I was a teenager, I became a member 
of the Black Panther Party and sold their 
newspapers. There was a lot of action in 
Chicago when I was growing up, and a lot of ideas 
were floating around. My group, Shades of Black, 
would sing the songs of Miriam Makeba, Hugh 
Masekela, and other South African artists at the 
Afro Arts Theatre, which had shows every weekend. 
There was a whole Pan-Africanist, Nouveau- 
African cultural scene happening, and I was very 
much a product of my time. 

I haven’t done anything consciously to bridge 
the gap between newer and older audiences. I 
just continue doing my thing. “I Feel for You” was 
the first merging of rap and R&B on a record. 
I had recorded the song already, when my pro- 
ducer sprung it on me with the rap and Melle Mel 
saying my name over and over again. I had a pre- 
monition that it would haunt me forever-and I 
was absolutely right! 

After that, 1 began to really develop an ear for 
hip hop music, and I worked with Guru and De 
La Soul. Recently, I was in the studio with Nate 
Dogg, whom I really love for his amazing voice 
and clever way with words. As far as today’s 
female artists are concerned, India.Arie, Lauryn 
Hill, and Mary J. Blige are carrying the torch of 
excellence. They’re trying to tell me something 
and move me. Ya dig? I don’t like all that vocal- 
ized masturbation, where these singers sound 
like they’re in a vocal-acrobatic contest. There’s 
nothing behind it. 

Music is self-expression. Singing is how I pray, 
and the music is my religion. When it’s really right, 
there’s this oneness-1 feel like I’m the needle, my 
music’s the thread, and I’m weaving everyone in 
the audience, all of our spirits, together. 
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SHOCK- JOCK TREATMENT 

Radio DJs who make us laugh with their crass humor are cool— until they go too far. Malcolm Venable questions 
where we draw the line. 


A aliyah died on a Saturday. The following 
Monday morning, New Yorkers tuned in 
to WQHT Hot 97, expecting continued 
reporting on the unfolding tragedy. They got 
that-and more. Star (real name: Troi Torain), 
cohost of the Star and Buc Wild Morning Show, 
treated Aaliyah’s bereaved fans to the sound of 
a plane crash punctuated by a woman’s frantic 
screams. Cohost Miss Jones immediately stormed 
out in protest, and by week’s end, 

75,000 people had signed a peti- 
tion demanding that Star-whose 
show is New York’s second-highest- 
rated morning radio program in its 
demographic-be sacked. After an 
apology and an eight-day suspen- 
sion, he returned to work. 

The next day, T-Man (Rob Tep- 
per) of Seattle’s urban station KUBE 
93 cracked jokes on air as a woman 
contemplating a jump from the Ship 
Canal Bridge stalled traffic for three 
hours. Angry motorists (some of 
whom may have been listeners) 
yelled, “Jump, bitch, jump!” She 
did, and T-Man played the sound of 
an object hitting the water. The 
woman lived, and though KUBE 
didn’t take disciplinary action 
against him, T-Man suffered public 
recrimination. He was suddenly and 
widely viewed as a callous jerk. 

Well, he is, but he can be a funny 
callous jerk. That’s why we tune in 
to shock jocks-to make us laugh, 
however grudgingly. Star was pub- 
licly and rightfully shamed-just as 
his hero Howard Stern had been 
after he joked about John Denver’s 
death in a 1997 plane crash, and 
Selena’s murder in 1995. 

But to call for their earphone- 
wrapped heads on a platter strikes 
me as hypocritical. Every time we 
tune in, every time we laugh, we 
are encouraging the jocks to keep 
pushing the envelope. In a way, they 
perform a kind of twisted public 
service, saying in public the harsh 

Illustration by ULLAPUGGAARD 


things many of us think in private. And they get 
the ratings. So as long as we keep listening, offen- 
sive personalities will keep pissing us off. 

Maybe September 11 and the reality of war 
will change this. But since there will always be 
people who laugh at the movies when someone 
gets kicked in the groin, it’s unlikely that taste- 
less radio jocks will be going away soon. They’ll 
simply aim at new targets. 


It’s unfair to deny these rogues’ right to free 
speech, but that doesn’t mean they are beyond 
reproach when their conduct is inhumane. 
Maybe the only thing we can say unequivocally 
is that there’s nothing funny about mocking 
someone’s death. Then again, one of my favorite 
comedians, Robin Harris, used to joke about 
death all the time. “Gotta go, gotta go,” he’d say. 
His fat black ass died on a Sunday. 
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Just got paid ... it's Friday night*: Party's jumpin' ... I feel alright 
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JAY-Z, Hammerstein Ballroom, 

New York City, September 22, 2001 


A lthough Jay-Z’s anthems of conspicuous consump- 
tion might seem to disqualify him from comforting a 
city mired in human tragedy, his performance less 
than two weeks after the fall of the Twin Towers was an 
invaluable release for those fortunate enough to get tickets 
to the highly anticipated, sold-out performance. Like a well- 
intended smack in the face, Hova took center stage and 
reminded everyone that the show, like life, must go on. 

And go on it did. After a set by DJ Mister Cee that gave 
everyone ample opportunity to hit the bar, the lights went 
down and a deafening roar announced Jay's entrance. 
Dispensing with the opening act, the Jigga Man stepped up 
and delivered exactly what people were craving: a parade 
of hits, past and present, that jumped off with "Izzo 
(H.O.V.A.)" and steamrolled to a close an hour and a half 
later with the crowd filling in the verses to an R. Kelly-less 
"Fiesta Remix." Framed by a faux lounge— complete with 
sofas and a bar for the crew— the new King of New York had 
the crowd rapping along to track after track from The 
Blueprint only 12 days after it dropped. 

Of course, it wouldn't have been a Roc-A-Fella party 
without the fam. While Damon Dash showed off his 
patented dance moves, Beanie Sigel, Memphis Bleek, and 
Freeway traded verses from cuts off The Dynasty: Roc la 
Familia, and ripped a few solo joints. The night's only 
disappointment was Sigel's horribly muffled flow. 

But this installment of The Blueprint Lounge Tour 

wasn't a showcase for the artists anyway. It was a fully 
interactive karaoke night. A sing-along that was less a 
celebration of individual greatness than a moment of 
community at a time when it was most needed. Thanks to 
Jay-Z, it felt as if, for one evening, the nervous fear gripping 
the city had disappeared, and New York was big pimpin' 
once again. Benjamin Meadows-lngram 
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1 . Astor Chambers, 
corporate sales 
manager (far left) 
and Stuart 
Boucaud, sales 
executive, 
Kobrand/Alize (far 
right) size up the 
competition with 
our contestants: 

DJ Passion; DJ MK: 

DJ Curve; DJ 
Poison Ivy. 

2. The battle host- 
ess MTV2's Steph 
Luva strikes an old 
school pose with 
two of our judges 
Kuttin' Kandi and 
Hot 97's Jazzy 
Joyce. 

3. Three judges all 
in a row: Jazzy 
Joyce, Kuttin' Kandi 
and Hot 97's Cocoa 
Chanelle. 

4. VIBE president 
Kenard Gibbs goes 
over the rules with 
Steph Luva and 
Jazzy Joyce. 

Battle Gear provided by 

eckored 


5. And the winner 
is....: Our winner DJ 
MK receives her 
check for $1 ,000 by 
Karla Radford, 
executive director of 
events and artist 
relations: Ali 
Muhammad, associ- 
ate director of mer- 
chandising and 
artist relations; 

Stuart Boucaud; 
and Steph Luva. 

6. All Hail the 
Queen: The first 
winner of the Alize 
Woman of Steel DJ 
Battle DJ MK shows 
off her skills at a 
packed house in 
Miami. 

7. Brothers and 
bottles - Peace out 
from our guests in 
Miami. 

8. Our Miami party- 
goers enjoy Alize's 
Sex in the City. 

9. Alize Red Passion 
representing at 
Goddess. 


The Women of Steel DJ 
Battle Competition was 
also a benefit event. More 
than S3.000 was raised to 
support the widows and 
children of the firefighters 
of Engine 16/Ladder 7. 

Our hearts and prayers will 
always be with our area 
firehouse and the families 
of the slain heroes. 


South Beach/Miami/Goddess/September 29 

©i! 
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WELCOME TO THE BIZ 

You want fame? Got a demo you think could blow up? Well here's how to do it. By Carla Lynne Hall 


S o you want to floss on the pages of VIBE? You spend hours trying 
out your flow on anyone who’ll listen, but you’re not sure how to 
take it to the next level. From the outside, the music biz looks hard 
as hell to break into, because it is. We want to help you get started. The first 
thing you’ll need is a demo-a recording of your skills. And it better be 
damn good. Peep this list, and decide if your demo is ready. 


MAKE IT SHARP. Don’t half step on recording quality. “It takes money to 
make money,” says Eden. “Get the best you can afford, and make sure we 
can hear what you’re saying over the beats.” 

KEEP IT SHORT. “If an A&R doesn’t get it in three or four songs, he won ’/,” 
Eden says. “If they want to hear more, they’ll ask.” 


STAND OUT. A&R people are looking for the next hot thing, not copycats. 
“Have a concept for your music,” says Damon Eden, management and 
publishing coordinator for Bad Boy Entertainment. “It’s better to 
go in as a polished artist than to be molded by someone else. If you’re 
not coming with something new, then what’s the point?” 

PACKAGE IT. Your demo presentation should be professional. In other 
words, tapes recorded in your shower won’t cut it. “A CD is the most con- 
venient format,” says Eden. “Not DATs, and not cassettes.” 

MAKE IT HOT. Send hits or forget about it. “A demo should possess cre- 
ativity,” says singer/ songwriter/producer Chico DeBarge. “What works is 
depth, but with some commercial appeal. However, just because music is 
original doesn’t mean it’s good.” 

HIT ’EM HARD. Your first track should be your best. “It should be a hot 
single, not an album cut,” says Eden. “We often end up scrapping the demo 
songs and cutting new songs anyway. You just need to prove that you can 
make hits.” 


GET CONNECTED. That’s right, it is who you know. “If an A&R person 
doesn’t have a reason to put your CD in a player, they won’t,” says Eden. 
“This business is built on relationships. We listen to demos sent by 
managers, lawyers, and friends.” 

GET A MEETING. “When an A&R person can feel your vibe, it’s to times 
better,” says Damien “Deo” Blyden, A&R for Motown. “And when you 
meet, be humble but confident. Be able to take constructive criticism.” 

DO YOUR HOMEWORK. Know where you’re sending your demo and to 
whom. If you’re an R&B singer, don’t send your demo to a rock label. Many 
don’t even accept unsolicited demos and will return your package unopened. 

FORGET THE DEMO. A lucky few can do this. “I never had a demo,” says 
rapper AZ. “My first demo was a cut on Nas’s album that had every label 
going crazy.” If you can build a buzz this way, you’re golden. But in the 
meantime, get thee to a studio. 

Next month: Why you need to choose your manager like you ’d choose a lover. 
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EVERYTHING THE HOTTEST DJS CAN'T LIVE WITHOUT 

Compiled by Kulwant Sohal 


KOOLDJ RED ALERT, 

hip hop veteran who released 
Beats, Rhymes & Battles Vol. 1 
(Loud) in 2001, lays down the mix 
on New York City's 98.7 KISS FM 
■ Favorite Record: "If You Asked Me 
To," by Celine Dion. It was played at my 
wedding. Being a DJ, I come across 
records like crazy, but my wife and I 
dedicated that song to each other. 

▼ Favorite movie: The Mack. I like 
blaxploitation movies because those characters were the heroes of 

my time, especially the Mack. He took control of 
his own destiny. That encouraged me to become 
a leader in what I do. 

■ Favorite Web site: KoolDJRedAlert.com. I'm 
proud of it because it helps me see all of the 
things that I’ve accomplished. It encourages me 
to keep going. I update it every few months. 

■ Favorite car: The BMW X5. 1 don’t own a 
car. But if I did, it would probably be this 
BMW SUV. It stands out, and it’s very smooth 
and luxurious. 






PAUL OAKENFOLD, 

British-born, globe-trotting DJ, 
producer, and remixer, produced the 
soundtrack to Swordfish 

■ Favorite movie: Night on Earth. It 
features stories about people in five 
different cities who get into cabs. 

I loved the humor of it— and the 
realness. Everyone has had those 
situations where you get into a cab 
and talk to the driver. 

■ Favorite city: Havana. I go there for the culture. It hasn't been 
spoiled or westernized yet— there's no McDonald's! 

■ Favorite club to DJ: Zouk, in Singapore. The people are so up 
for it. They're really happy that I’ve traveled such a long way to 

play music for them. 

A Favorite car: Jaguar XJ Series. 
I have one— it’s a comfortable, 
classy, well-made vehi- 
cle. I'm not really a big 
carfan.ljustgotanice 
carto drive around in 
with my friends. 






DJ ASSAULT 

created ghetto-tek, a fusion of rap, 
techno, and booty-inspired lyrics, 
and released his album, Jefferson 
Ave. (Intuit-Solar), last year 
■ Favorite Movie: Menace II Society. 

The main character wanted to do 
what was right, but he could only do 
what he saw and knew. It showed 
how being in the wrong environment 
can get you into the wrong situation. 

Then, like he said, he'd done too much to go on, 

and too much to go back. I think that’s the biggest problem for 

young people today. 

▼ Favorite video game: Resident Evil (PlayStation). I like adventure. 
You basically don't know what’s going to happen next, and every 

screen is different, like a maze. You 
have to remember where stuff is, and 
it gets harder. 

■ Favorite asset: The knowledge I 
got from my mother. It’s a crazy 
world, so it helps to think wisely. It's 
the most important thing I have. 


DJ BEVERLY BOND 

is a NYC crowd pieaser who spins at 
high-profile gigs like the VH1 /Vogue 
Fashion Awards and Chanel parties 

■ Favorite author: Kahlil Gibran. I’m 
into self-help books. I like The Prophet 
because it’s one of those books that 
is inspiring and that teaches you 
something about life. You can learn a 
lot from what other people have 
experienced. 

■ Favorite album: The Blueprint, by Jay-Z. I love the whole album— I 
can't even break it down to one song. Jay really went to the next level 
and proved his greatness. I found it inspiring. He's someone who 

makes you want to be 
great at whatever you do. 
◄ Favorite city: New 
York. It’s so diverse. I’ve 
met so many different 
types of people and hung 
out in so many circles. I 
can't seem to do that in 
other places. 
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THE ANTI-DRUG. 


www.frecvibe.com 


IF YOU SMOKE WEED, IT PROBABLY WON'T KILL YOU 
BUT IT WILL KILL YOUR MOTHER. 

When you get high, you hurt the ones who love you the most. 
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LIFE IS BEAUTIFUL 

1. How hot would it be if BEYONCE started doing acoustic 
sets on the new guitar she got for her birthday? 2. Peek- 
a-boo. Ruff Ryders first lady EVE is as patriotic as she 
wants to be. 3. J.C. CHASEZ. KELLY ROWLAND, and 
JOEY FATONE would like to introduce their new side 
group, 'N Chile. 4. P. DIDDY broke a sweat shaking hands 
and kissing the ladies at the taping of "What’s Going 
On." 5. Bling. bling. bling. MICHAEL JACKSON and 
ELIZABETH TAYLOR do black-and-white at his retum- 
to-music extravaganza. 8 . WYCLEF JEAN, looking patri- 
otic at the video shoot for "Wish You Were Here," his ode 
to his late father. 7. Eclectic songstress AMEL LAR- 
RIEUX, hurtin’ 'em so good at the B.B. King Blues Club 
& Grill. 8. Someone is keeping JAY-Z waiting. The Jigga 
Man does not like to wait. 9. MAYA RUDOLPH, of Sat- 
urday Night Live, and NATASHA LYONNE pose pretty at 
the Marc Jacobs fashion show. 10. ERYKAH BADU gives 
the crowd some love at the Red Star Sounds release par- 
ty. 11. DON KING has his eyes on the prize— stars-and- 
stripes-clad, undisputed middleweight champ BERNARD 
HOPKINS. 12. MARIAH CAREY shows her spirit by 
giving the American flag a little shine at the Glitter pre- 
miere in L.A. 13. Let them eat cake. JENNIFER LOPEZ 
and CRIS JUDD have that newlywed glow at Donatella 
Versace's soiree in Milan. David Crowley 




56 V I B 8 


Copyrighted material . 


1. 3: WALIK GORSHON; 2. 4: ANNETTE M. BROWN: 5. 12: BILL JONES: 8: RANDUU AVION: 7. 9. 10: CAROLINE TOREM-CRAIG.-8: KYLE CASSETT: 11: ALICIA SHULMAN: 13: STEFANO GUINDANI 




FEELIN ' IT 
WITH FIVE DOORS 


■ . 


ALL-NEW • FORD • FOCUS • ZXE It." ALLOY WHEELS, 2 . 8L 
lb-UALUE ZETEC ENGINE, FOG LAMPS , b-DISC IN-DASH CD CHANGER 
AIR CONDITIONING, P0W€R WINDOWS/DOOR LOCKS/OUTSIDE 


MIRRORS 

R € PI Cl T € KEYLESS € N T R V , LEATHER- WRAP PCD STEERING WHEEL, b $ / H $ SPLIT/FOLD REAR 
SCAT, HEIGHT-ADJUSTABLE DRIVER'S SCAT AND THC MOST PASSENGER ROOM IN ITS CLASS 



start 


gear 


THE REAL GOODS 


BOOT CAMP 

Color, style, and comfort are key when buying boots. This season, there are 
multiple styles and combinations to choose from, and these major brands 
leave no stone unturned. Whether you're walking the streets, hitting a club, 


or tackling a mountain, it's time for you to step to a new beat and get into 
gear with streetwise boots that will keep your feet hot all winter long. 

Tasha Turner 



(Ciockwiao from left) Wheat Nubuck 
boot by Lugz; denim ankle boot by Fubu; 
Nubuck and gray boot by Oolomite; 
brown suede boot by Marc Ecko; Vegas 
Gold mid-field boot by Timberland; black 
Air Max Goa Dome boot by Nike. 

SEE THE DETAILS 


SCOOP FOOD FOR FIERCE FASHIONISTAS 


FASHION IS ECO-FRIENDLY 

Protecting the environment is a major 
concern for Giorgio Armani. This 
winter, Armani Jeans introduces a 
recyclable, dye-free, all-natural (hemp 
and organic cotton fibers), eco-friendly 
jeans line. For more information on 
how you can save the planet, log on to 
www.emporioarmani.com or visit an 
Emporio Armani store near you. 

WARM YOUR SOUL 

Ladies, it's a cold world out there. To 


survive it, you'll need to rely on a little 
Warm Spirit. Take the time to pamper 
yourself, your man, and your shorty 
with a collection of natural products 
designed to care for the health of your 
skin and body. With items like Kind- 
ness Rejuvenating Cream and Easy 
Time Herbal Tea, this Oregon-based 
beauty company's mission is to warm 
your heart and soothe your soul. 

For more information, call 
888-296-9854 or log on to 
www.warmspirit.com. T.T. 


STARS AND STRIPES 

Since September 11, 
Americans have shown 
love for their country in 
many ways. You can sport 
your love and pride for 
the Stars and Bars by 
wearing patriotic looks by 
these designers. 

(From top) Sneakers by 
Converse; cotton shirt by 
Tommy Hilfiger; sunglasses by 
Alain Mlkll; jeans by Phat 
Farm; cap by Polo Ralph 
Lauren. SEE THE DETAILS 
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GET YOUR 
GROOVE ON. 
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WHO DID WHAT WHERE & WHEN 



ANNOUNCING 


■jreCDT SHORT-LIVED; 

The Coup’s old 
album cover 


• One of the more insignificant 
casualties of September 11 was an 
album cover from the radical leftist 
hiphopduothe Coup. The original 
artwork for their CD Party Music , 
released November 6, depicted 
group member Boots Riley blowing 
up the World Trade Center. Imme- 
diately after the attack, 75ARK, the 
Coup’s record label, recalled the 
artwork. “The main point was that 
I wanted a platform to talk about 
revolution, and the controversy 
gave me that, so I welcomed it,” 
Boots said after an alternate cover 
featuring a martini glass full of gaso- 
line was chosen. 

• Chubby Checker is now trying 
to twist his way into the Rock and 
Roll Hall of Fame. The 60-year- 
old singer, who’s best known for 
his 1960-61 No. 1 smash single “The 


Twist,” bought a full-page ad in the 
July 28 issue of Billboard declaring 
himself the most important man 
in the history of rock because he 
is “the king of the way we dance 
worldwide since 1959.” His ad also 
insisted Hall of Fame curators erect 
a statue of him in their courtyard 
as a condition of his induction to 
the Hall. However, Hall of Fame 
president Terry Stewart said that 
he has no intention of doing so 
because it would “elevate one indi- 
vidual” above everyone else in the 
Hall of Fame. 


• Allen Iverson has decided not to 
release his long-awaited debut rap 
album, Misunderstood. The album 
was originally scheduled for a Feb- 
ruary 2001 release, but his song “40 


OUT OF 
BOUNDS; 

Iverson 
yanked his 
controversial 



Bars” drew criticism from NBA 
commissioner David Stem, the Mar- 
tin Luther King, Jr. Association for 
Nonviolence, and various civil- 
rights organizations because of its 
violent and misogynistic lyrics. Iver- 
son had planned to change some of 
the lyrics and release the album in 
June 2001, but his spokesperson at 
Universal Records said the contro- 
versy spoiled the excitement of 
releasing an album, and so Iverson 
canned it. 


DEATHS 


• Gloria Foster, the award-winning 
stage and film actress who played 
the Oracle in The Matrix, died at her 
home in New York City on Sep- 
tember 29 from complications of 
diabetes. Foster, 64, had completed 
most of her scenes for the sequel The 
Matrix Reloaded. Having distin- 
guished herself in stage versions of 
A Raisin in the Sun and In White 
America, Foster moved into film and 
TV in the ’60s, working with Sidney 
Poitier and Bill Cosby, among oth- 
ers. She often appeared with her hus- 
band, Clarence Williams I II, on TV s 
The Mod Squad', they later divorced. 

• Singer Kenny Greene, of the trio 
Intro, died on October 1 from an 
AIDS-related illness. He was 32. 


I 


1 

DEARLY DEPARTED: 

Greene lost his battle 
with AIDS , 

■ f ,,<■ 

While with Intro, best known for its 
1993 gold-selling, self-titled album, 
Greene wrote the lyrics for “Remi- 
nisce” and “Love No Limit” on Mary 
J. Blige’s What's the 411? He later 
worked with Tyrese, Will Smith, and 
98 Degrees. 

• Rap artist William Stroman, aka 

Boogie Knight Kid Delight, died on 
October 9 of undisclosed causes. 
Stroman, 37, was an original mem- 
ber of Harlem’s Boogie Boys, best 
known for the ’80s tracks “A Fly 
Girl” and “You Ain’t Fresh.” Stro- 
man recently completed a new 
album with Reggie Reg, La Bruja, 
and Afrika Bambaattaa. 

Reporting by David Crowley 




D ear readers, with the anthrax scare and the war in 
Afghanistan, things on the celeb front sure slowed to a 
crawl. Guess we weren’t the only ones glued to 
CNN. However, VC knew it wouldn’t be long before 
folks would be back at it again.... On the bar 
room-brawl tip, VC has learned that Usher and 
Dallas Austin got into fisticuffs at a N.Y.C. 
club over Chilli Thomas. A bunch of guys 
jumped in on the action, and Usher got it 
bad, ending up with a broken nose.... 

Speaking of new couples, VC has heard that 
Chants Moore's got a new man, namely 
Kenny Lattimore, and diapers may be in their near 


future. . . . VC was really buggin’ out when nude pix turned up on the 
Web, with a caption asking, “Is this Blu Cantrell?” If so, I guess she 
really does know how to get buck wild. Oops ! .... On the makin’ 
moves tip, VC has heard that Beyonc6 may land the 
lead female role in the next Austin Powers flick, 
Goldmember, and that boxing champ Roy Jones 
Jr. has scored a part in The Matrix Reloaded, due 
out in May 2003.... Okay folks, we are back to 
the MSNBC ticker tape. We’re outta here, and 
don’t forget, this is all off the record, strictly 
on the QT, and you didn’t hear it from us. 

MAN IN BLACK; Roy Jones Jr. hopes he’ll be a 
knockout on the big screen 
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CRACK DOWN 


New York's draconian drug laws are under fire. 

Q n a rainy February night in 1990, Terrence Stevens, then 23, 
was arrested at a Greyhound bus terminal in Buffalo while 
traveling with Patrick Sullivan, whose luggage, unbe- 
knownst to Stevens, contained five ounces of cocaine. Under 
strict drug laws introduced in 1973 by New York Governor Nelson 
Rockefeller, possession of four or more ounces of narcotics gets 
you a mandatory 15-to-life sentence. In 1992, Sullivan got five 
years probation after cooperating with prosecutors, but Stevens, 
who's wheelchair-bound, was sentenced to 15 years in a state pen. 

Stevens's nightmare ended in December 2000 when current 
governor George Pataki granted him clemency. The case sparked 
criticism of the Rockefeller laws, which many believe to be unduly 
harsh on small-time dealers and users, and racially biased as well. 
Ninety-four percent of the more than 20,000 sentenced on drug 
felonies in New York state are black and Latino, yet U.S. govern- 
ment figures show that blacks and Latinos don't do illicit drugs at a 
greater rate than whites. 'The police don't bust suburban neighbor- 
hoods," says Kate Rhee, director of the Prison Moratorium Project. 
"The drug laws are enforced in neighborhoods of color." 

State Assembly Speaker Sheldon Silver seeks to abolish the 
law’s mandatory minimums and grant judges discretion in 
sentencing. He's joined by Governor Pataki, who's concerned 
about high prison costs, and advocates rehab for first-time 
offenders and addicts. But critics worry about creating new 
loopholes for criminals. Robert Carney, a leader of the state's 
district attorney's association, contends that under the proposed 
reforms, drug felons could claim the need for treatment at any 
stage of their trial, which would create "a colossal waste of 
judicial and prosecutorial resources." 

For now. the governor will continue to free a handful of well- 
behaved, nonviolent drug felons annually. "Clemency is a 
Band-Aid solution," says Stevens. With the support of New York 
State's top brass, change is bound to come. But it's a question 
of time— something many Rockefeller convicts don't have on 
their side. Serena Kim 
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Macy Gray, Enrique Iglaaias. and Dra 


1. Does love cost a lot more now for J. Lo? 2 . Aren’t we glad model 
Clan Benjamin is representing for all the dark-skinned women in Jay-Z’s 
"Girls, Girls, Girls" video? 3. Shouldn't MTV be helping viewers become real 
artists instead of having them fake celebrity for a day? 4. Now that Eve and 
Stevie J. are broken up, does she regret getting that "Sleazy’s Girl” tattoo? 
5. Isn't it almost time for Sandman from it's Showtime at theApoi/o! to come out 
and chase theAnanda Lewis Show off the air? 6. Speaking of which, who's 
the Ananda look-alike in Michael Jackson's "You Rock My World" video? 

7. For the $1 million Marlon Brando was reported to have been paid to appear 
in MJ ’s video, don’t you think he could at least have done some dance moves? 

8. Now that it's winter, don’t you wish you hadn’t made holes in your jeans? 

9. And, speaking of cold weather, don't you hope that if you see someone 
shivering, it's because they're cold and not because they're doing the 
Harlem shake? 10. Compared to "We Are the World," has the 21st-century 
celebrity benefit song become a bit tone deaf? 11. Why is everyone wear- 
ing Montreal Expos baseball caps? 12.1s rocker Macy Gray playing out an 
alter ego in her role as a gold-tooth-sporting ghetto girl in Training Day? 
13. Sure, Enrique Iglesias is cute and all, but isn't he melodramatic in his 
videos? 14. Before OutKast started their own clothing line, did they ever stop 
and think how many guys would actually want to dress like Andre 3000? 
15. DMX's new album is called The Great Depression, but with song titles like 
"Who We Be” and "We Right Here," might he be suffering from multiple-per- 
sonality disorder instead? 16. Isn't it cool that Faith decided to bust a rhyme 
in her song "You Gets No Love” instead of having a rapper do a cameo? 17. Isn’t 
the video for Elton John's "I Want Love," with Robert Downey Jr. lip-synch- 
ing the words, eerie? 18. Since they sing about the same things, shouldn't 
Jaheim, Tank, and Avant form a group called TLU (Thug Love Unlimited)? 
19 . Did Michael Jordan come out of retirement for the love of the game, 
or to teach Allen Iverson a few new tricks? 20. War. What is it good for? 


SLANGUISTICS 


TWINKIES twink-ees/ n. Tire rims. 
This term originates from the way 
these automotive accessories twin- 
kle in the sun. On "It's OK," Shyne 
rhymed that he was "Sittin' up on 
Broadway / Livin' the life, ridin' on 
twinkles / Thirty-inch rims spinnin'." 


Both genders appreciate the appeal 
of twinkles. On the song "Nasty 
Girl." from Kiss Tha Game Goodbye, 
Jadakiss raps: "She be coming 
through in the new Cadillac Escalade 
on twinkles / Ma got a perfect face, 
brilliant ass." 
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STEVENS AND ROOOWSKI: ANDRE LAMBERTSON: GRAY: STEVE GRANITZ/WIREIMAGE; IGLESIAS: TONY BARSON/WIREIMA8E: ANDRE: THE WARGO/WIREIMAGE 






The highly anticipated album featuring 13 new songs 
including the hit singles I GOT LOVE, KEEPIN' IT G.A.N.G.S.T.A. featuring Lil' Mo & Xzibit 

YOUR WIFE featuring Dr. Dre, & many more. 

Guest appearances by Dr. Dre, Snoop Dogg, Fabolous, Lil' Mo, Pharoahe Monch, 
Xzibit, Jermaine Dupri, Kurupt, Ludacris, B.R.E.T.T. & more. 

Production by Dr. Dre, Battlecat, Jermaine Dupri, Bink!, Megahertz, Damizza, Mel-Man, Fred Wreck 
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Album produced by Nate Dogg for Nate Dogg, Inc. /Love & Happiness Productions. 

Executive Producers: Rod McGrew and Sylvia Rhone Co-Executive Producer: Jay Brown 
ON ElEKTRA COMPACT DISCS AND - • CASSETTES © 2001 ELEKTRA ENTERTAINMENT GROUP, INC.. WARNER MUSIC GROUP. AN AOL TIME WARNER COMPANY. 





With thousands of CD titles to choose from, you'll find exactly what you're 
looking for at Best Buy. How loud you crank it, of course, is completely up to you. 




STYLING BY WILLIAM RAWLS/DEBORAH MARTIN AGENCY; MAKEUP BY CHRISTOPHER MALDONADO/DEBORAH MARTIN AGENCY: HAIR BY ANGIE PHIPPS/DEBORAH MARTIN AGENCY. WHITE COTTON T-SHIRT WITH RHINESTONE CROSS BY DOLCE & GABBANA: HAT BY ARDEN B. 
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ATHENA CAGE Positive Vibrations 


R &B vocalist Athena Cage looks tense as she navigates 
her 4'11" frame through throngs of urban professionals 
at Manhattan's trendy club Exit. The crowd has been 
waiting nearly three hours for a performance by Shabba 
Ranks, Alicia Keys, and Jimmy Cozier, and people are 
getting restless. But Cage chills after a suave bouncer 
steps over to her, gushing, "Your song 'Nobody' really 
helped my love life!" And she warms up even more 
as other fans, including DJ Red Alert, greet her like 
a long-lost relative. She seems to revel in the 
attention— it's certainly been a long time coming. 

"I've been singing since I was 7. but I was so 
shy I never sang outside my bedroom,” says the 
24-year-old former wallflower from Russellville, 

Ky„ who now croons into Sennheisers instead of 
hairbrushes. Cage cowrote and coproduced 
nearly all 12 of the tracks on her exceptional 
debut. The Art of a Woman (Priority). While 
many female R&B vocalists sing war cries of a 
vicious battle of the sexes, Cage maintains a 
more positive perspective. "I think there's 
enough negativity in everyday life," she says. 

"My thing is, I have been in negative situa- 
tions, but in hindsight, they've turned out to 
be positive. You meet that same kind of 
person again, with a different name, and you 
know. Thanks, but no thanks. That's what 
gave me my perspective." 

Cage's sunny outlook has helped her ride 
out the ups and downs of a 10-year recording 
career, which began with a 1992 move to 
Atlanta, where she became the front woman 
of Kut Klose. The girl group's sole album, 

1995’s Surrender, on Keith Sweat's Keia label, 
yielded only two lukewarm singles. But three 
years later, Cage had her first taste of success, 
adding her honey-coated soprano to the duet 
"Nobody," with Sweat. Then, in 1998, she won the 
prestigious BMI Pop Song of the Year Award for cowriting Sweat's signature hit, 
"Twisted." Soon after that, she split amicably with Kut Klose to strike out on her own. 

Independence agrees with Cage. Her album— from the party anthems to the supple 
ballads— is unabashedly upbeat and destined to add a lift to love lives everywhere. Her 
romantic single "Until You Come Back to Me" is already burning up the airwaves. It’s 
undoubtedly heating up a few satin sheets as well. Tomika Anderson 
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I n late 1999, when they were in the studio working on Voodoo, Jay Dee had 
D'Angelo and Ahmir ”?uestlove" Thompson check out Lootpack's 1999 
album Soundpieces: Do Antidote!, featuring producer/MC Madlib. The 
three veterans obsessed about its virtues for days. "Madlib is my hero," 
says ?uestlove. "He's what’s right about hip hop. He can make whole com- 
positions with 12 seconds of sampling time. It's like having a sugar packet, 
maybe one egg, and a little bit of flour, and making a delicious cake." 

On his luminous solo debut. Angles Without Edges, Madlib, 28, takes 
his musical philosophy into his own hands. "A lot of people call jazz dead," 
he says of the project. "But if you bring it in a hip hop form, maybe some 
young cats who never listen to that stuff will peep it." To supplement his 
trademark SP-1200 sampler, Madlib creates a fictional fivesome called 
Yesterday's New Quintet, and plays all the instruments on Angles himself. 

The eccentricities of the artist born Otis Jackson Jr. in Oxnard, Calif., 
go beyond his multiple musical personalities. His idea of a fun afternoon is 
nibbling on Hawaiian magic mushrooms and then visiting the Aquarium of 
the Pacific in Long Beach, Calif. Today. Madlib is staring bewiideredly into 


tanks populated by jellyfish, octopuses, and sea anemones. "That's why I 
don't go in the ocean," he says. 

Instead, the workaholic finds his own buried treasure in jazz and soul 
records procured from family elders. He then cranks out unpolished but 
brilliant production for the Lootpack and other underground luminaries. 
Much of Madlib's music— he makes an album's worth every three 
days or so— is created solely for the blunt-fueled 
enjoyment of himself and his crew. One of those not- 
intended-to-be-released projects, Quasimoto's The 
Unseen, dropped in 2000. The underground sensation is 
piloted by an unidentified furry monster with a voice that 
sounds like Q-Tip on helium. 

"A lot of people ain't gonna feel my music for at least 10 
years, 'cause they're used to what the radio plays," Madlib 
says while watching giant spider crabs snap their claws 
at each other. With friends in high places, he'll definitely 
be able to keep his head above water. James Toi 
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AVIREX AND UNIVERSAL PICTURES CORDIALLY INVITE YOU AND A GUEST TO A 

SPECIAL ADVANCE SCREENING 

This film is rated R [Restricted for pervasive drug use and language, and for sexual dialogue - Under 17 Requires Accompanying Parent Or Adult Guardian]. 

To be admitted into theatre, you MUST present valid picture identification with proof of age. 


NEW YORK, NY 

Avirex 

652 Broadway 

LOS ANGELES, CA 

Avirex 

7610 Melrose Ave. 


CHICAGO, IL 
Man Alive 
Ford Center 
7601 South Cicero 

SAN FRANCISCO, CA 

City Limits 

1098 Market St. 


PHILADELPHIA, PA 

City Blue 
1141 Chestnut St. 


MIAMI, FL 
Its About Time 
2826 NW 183rd St. 


CLEVELAND, OH 
Next Urban Gear 
13300 Shaker Blvd. 


DALLAS, TX 
Foot Action 
1004 Town East Mall 
Dallas-Mesquite, TX 

DETROIT, Ml 

Donna Sacs 
Northland Mall 
21500 Northwest Hwy. 
Southfield, Ml 

ATLANTA, GA 

Sports Profile 
21 Peachtree St. 

KANSAS CITY, M0 
Leather Collection 
5600 L Bannister Rd #2028 



RICHMOND, VA 
Sea Dream Leather 
Coliseum Drive 
Coliseum Mall 
Hampton, VA 


NORFOLK, VA 
Sea Dream Leather 
N. Military Hwy. 
Circle Mall 


RALEIGH, NC 
Fashion Avenue 
Wilders Grove 
Shopping Center 
133 Newburn Ave. 


CHARLOTTE, NC 

Lim’s 

5611 Central Ave. 


HARTFORD/ 
NEW HAVEN, CT 
Wreck Shop 
1291 Albany Ave. 
Upper Albany Plaza 


They’ve got their degrees 

soundtrack available on Def Jam Recordings /UMG Soundtracks featuring 
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www.howhighmovie.com 
jv AOL Keyword: How High 
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NASHVILLE, TN 
Phat Kaps 
Hickory Hollow Mall 
5252 Hickory Hollow Pkwy. 
Antioch, TN 

MEMPHIS, TN 

Vibe Casual 

4497 Mall of Memphis 

GREENVILLE, SC 

Unlimited Fashions 

600 E. Laurens Road 


• For rating reasons, go to www.filmratings.com 
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Consumer MUST be 17 years of age or older to participate in this promotion. Visit one of the stores listed above, make any Avirex purchase and receive a pass to a special advance screening for you 
and a guest! Qualifying purchases must be made at the participating Avirex locations in the select US cities listed above. Offer ends 12/12/2001 or while supplies last. Only one pass issued per 
purchase. Each pass admits two, however possession of pass does not guarantee admission to theatre and is limited to a first-come, first-served basis. Please arrive early! The theatre or 
sponsor is not responsible for cancellation or changes in scheduling of any screening. Offer void where prohibited, taxed or restricted by law. 
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LATRELLE Gotta Have Faith 


W hat do good Pentecostal girls do? For 19- 
year-old Andrea Latrelle Simmons, it 
seems they do most anything they want. 
"I consider myself a church girl," says Latrelle, 
showing off a colorful fairy tattooed on her leg, 
while relaxing in her Plainfield, N. J„ home. "I'm a 
good girl, but I like to have fun." 

Latrelle's sassy debut, Dirty Girl, Wrong Girl, 

Bod Girl, includes decidedly secular lyrics that 
might raise the eyebrows of members of the church 
choir where she got her start. Songs like "House 
Party," which details every parent's worst vacation 
nightmare ("There’s a house party that's goin' on 
tonight / And I’m only inviting you / There'll be 
smokin', drinkin'. all of that around"), and "Long 
Time," on which she propositions a lucky man, 
seem at odds with her religious background. 

Simmons's grandfather, a bishop, presided over 
151 churches worldwide, and Latrelle grew up using 
her spare time for Bible study. But that didn't keep 
her out of trouble. "I fought boys," she says with a 
coy smile. "And girls hated. So I had a couple of 
fights with them, too." 

The feisty singer first considered singing pro- 
fessionally at the age of 16. when her mother, a 
former singer, began teaching her production, 
vocal, and writing techniques. Then, in 1998, after 
practicing dance routines in the living room, she 
performed at a packed showcase orchestrated by 
her mother. The show proved successful, and the 
following year, Tracey Edmonds signed her to a 
publishing deal with Edmonds Entertainment. 

Latrelle has since written songs for Destiny's 
Child and Next, and sung backup for Lauryn Hill 
and Philly s Most Wanted. In 1999. Babyface 
brought her to Arista. "She has a unique voice, and 
she brings her own harmony and feel to the table." 
says Face. "When you work with her in the studio, 
she knows what she's doing. And she knows who 
she is." 

The songstress has always been independent. 
She says her church is supportive of her career, but 
that it wouldn't matter if it wasn't. "I'm not doing 
this to please others," she says. "This is what I do 
and what I love." You gotta have faith. And Latrelle 
definitely does— in herself. Baqiyah Mays 
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ADIDAS 

www.adidas.com 


BLACK CINEMA CAFE 

Exclusive monthly screenings of 
some of the world's top independent 
African-American films. 
www.blackcinemacafe.com 
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NEW LINE HOME ENTERTAINMENT'S 
INFINIFILM 

Infinifilm takes home entertainment to 
the next level. Infinifilm takes viewers 
“beyond the movie” by providing both 
the movie itself and unique, specially 
crafted explorations of the film's themes. 
www.infinifilm.com 

NIKE 

The most comprehensive selection of 
Nike products anywhere-from 
customizable footwear to Internet 
exdusives-teamed with interactive 
coverage of the world's top athletes. 
wwnv.nike.com 

NISSAN 

www.nissandriven.com 


PARAMOUNT HOME ENTERTAINMENT 

Dorn to Earth is now available on VHS 
and DVD. Special features include exclu- 
sive cast and crew interviews. Buy it today! 
www.paramount.com/homevideo 
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ROXIO 

Featuring the world's best-selling CD- 
burning software! 
www.roxio.com 

SILVERTAB® 

What would you do if you found 
SI 00.000? Take a trip? Quit your job? 
Find out what Boyd, Jeff, and Sarah do 
in the Silvertab Web film Lostchange. 
Now playing at www.lostchange.com. 

TOYOTA MOTOR SALES 

The 2002 Toyota 4Runner goes wherever 
you want to go and beyond. For more 
information, call 1 -800-GO-TOYOTA. or 
visit www.toyota.com. Get the feeling. 
Toyota. 

UNIVERSAL PICTURES PRESENTS: 

HOW HIGH 

Method Man and Redman smoke some- 
thing magical, ace their college entrance 
exams, and wind up at Harvard! Opens 
December 26. 
www.howhighmovie.com 
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B2K Boys Next Door 


T here is some serious record-label product stacked outside manager 
Chris Stokes's West Hollywood office, and his R&B group B2K can't 
wait to get their claws on it. "Yo, this is probably our album in here," 
says 16-year-old Jarell "J-Boog" Houston to his fellow B2K members— 
De'mario "Raz-B" Thornton, 16, Dreux "Lil Fizz" Frederic, 16, and Omari 
"Omarion" Grandberry, 16— as he rips open a UPS box. Alas, it's only promo 
postcards. Another box gets popped, but still no booty. "Guess we'll just 
have to wait like everyone else," says Raz-B. 

These kids better learn the virtue of patience if they want to compete 
with little big men like 'N Sync. Starting with their debut, B2K, and rump- 
bumping first single, "Uh Huh," the boys of B2K are looking to sustain their 
careers beyond legal drinking age. For these silky-voiced cutie pies, that 
means adhering to a boy-band code of ethics, which includes the cultivation 
of tight abs, a potent minimojo, and fresh dance moves. "Some artists get 


so big that they stop dancing," says Raz-B. "But we totally respect 'N Sync 
because they’re still dancing." In their pursuit of heartthrob excellence, 

B2K are full-time devotees. "We get up every day, are homeschooled for 
three hours, have vocal and dance rehearsals, and eat salads," says 
J-Boog, who, like his group mates, is ready for some girlie action. "We're all 
single-able," says Omarion. "That is, single and available!" 

These guys are not automatons, nor simply another just-add-water boy 
band. They assembled the group themselves, and all four members 
cowrote the song "B2K Is Hot” as well as all of the album’s raps, which 
explore prosaic teenage activities like chilling at the mall. "Making good 
records is how you stick around," says J-Boog. "We want everybody to be 
like, 'That's my jam. I gotta head to the dance floor!"’ Chances are, B2K 
won’t just be inspiring the running man— more than a few preteen girls will 
be saving the last dance for them. Marc Weingarten 
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The second annual VIBE of the 
Year Awards are here— and it's 
only getting harder to be the best. 

Terrorism has been driving 
Americans batty, and the econ- 
omy stinks, so music fans have 
become even more fickle. If you 
want to get our award, you still 
have to be the most talented and 
the most creative; if you didn't 
come strong with something 
meaningful, your CD probably 
made a quick transition to the 
three-for-a-dollar stocking- 
stuffer bin in time for those last- 
minute Christmas shoppers. 

So let's review the guidelines: 
Are your lyrics thought provok- 
ing? Do your beats get down 
with the get-down? Did you get 
involved with community 
service? Did you rock the mike 
at your live shows? Is your 
personal style more on point 
than what the fashion industry 
has to offer? Unless you 
answered "absolutely" to all 
these questions, you didn't win a 
VIBE of the Year Award. Go back 
to the drawing board and try 
again for 2002, because only 
excellence will suffice. 

Once again, here are the best 
of the best as voted on by the 
editors of your favorite magazine. 
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BEST NEW ARTIST 

India.Arie 


TALE OF 2001 Sales-Acoustic Soul (500.000) 
Game— Toured with Sade; recorded "Peaceful 
World" with John Mellencamp; endorsed Godin 
guitars and the Gap Respect— Performed at the 
Urban Heroes Awards to honor youth community 
leaders and at the City of Hope benefit dinner for 
cancer research 


Admit it. Looking at her fountain of locks and 
knots of sarongs, you thought India.Arie was yet 
another head-wrap-wearin' replica of Erykah 
Badu. Not true. India.Arie is the queen of her own 
subgenre, acoustic soul, which is the name she 
gave her glittering debut. "Acoustic" refers to the 
guitar she plays so masterfully, and "soul" 
alludes to her dusky, espresso-strong voice and 
sonic foundation. 

Some soul singers have forgotten their roots, 
but Denverite India.Arie, 26. celebrates hers. From 
Sam Cooke to, most prominently, Stevie Wonder 
(who returned the love, calling her a "gentle 

genius”), 
she gives 


When she opened 
for Sade’s Lovers 
Rock tour, she proved that her 
vocals were not studio-enhanced but rather 
studio-hindered. The digital studio doesn't capture 
all of her voice's cashmere warmth the way an 
analog, acoustic stage can. 

India.Arie is complete. She writes, produces, 
sings, and performs. She is secure enough to 
honor the beauty of "Brown Skin" and aware 
enough to muse, "If beauty's only skin deep, then 
your pretty skin won't send me to my highest 
high." She subversively flipped the beat of 
Akinyele's objectifying "Put It in Your Mouth" into 
the defiant, self-love groove "Video." Like the term 
acoustic soul itself, her name makes logical sense. 
"India” is a shout to Mahatma Gandhi, and "Arie" 
means lion in Hebrew. In 2001, no new artist has 

created music so peaceful, or so strong. 

Do ro Cook 
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BEST GROUP 

OutKast 



Photograph by WALTER CHIN 


Sing along and shudder: "Bombs over Baghdad...." 

With the frenetic, rock 'n' rave electro-charge of last autumn's hit now 
resonating in ways that we never could have imagined, OutKast seems an 
even more fitting choice for Best Group. 

But it's not just post-World Trade Center political relevance that makes 
Antwan "Big Boi" Patton, 26, and Andre "3000" Benjamin, 26, stand out 
among artists in their field. Most musicians either stay stuck in genre- 
defined redundancy or thrash about sampling styles 
with no apparent reason or rhyme. OutKast has found a 
way to perform radical experiments with sounds and 
ideas and still make music that's enjoyable and 
thought provoking. 

Unmistakably hip hop, but with a little something 
for everyone, Stankonia has opened OutKast up to a 
much wider audience. From the polished ’80s 
pimp-strut of "So Fresh, So Clean" to the appre- 
ciative, fat-ass bounce of "We Luv Deez Hoez" 
to the gorgeous, psychedelic miasma of the 


WILDIN' OUT: 
Big Boi (left) and 
Andre 3000 


album-ending trifecta ("Toilet Tisha," "Slum Beautiful," and the title track), 
Stankonia is as crunk with funk as 50 skunks in a trunk. 

Mastering every aspect of the 21st-century-artist's job description, 
OutKast perfected a visual image and live show to match its sonic success. 
Their videos are fully realized flights of imagination— Technicolor dream 
worlds where the clouds are green, the grass is purple, sharply dressed 
dancers pop-lock in unison, and forest creatures sing the hooks. Incorpo- 
rating a DJ, three backup singers, two percussionists, two guitarists, a 
dance troupe, and a pyrotechnic display, their live show turned the difficult 
(and far too rarely achieved) trick of bringing hip hop's incendiary excite- 
ment across onstage. When the music screamed and fireworks blew, and 
the multiethnic, all-ages crowd shouted warning words about explosions in 
the sky, the power of OutKast's performance was almost scary. And that 
was before September 11. David Bry 


TALE OF 2001 ■ Sales — Stankonia (3 million) "Props— MTV Video Music 
Award for "Ms. Jackson" (Best Hip-Hop Video) ■ Game— launched Out- 
Kast Clothing 
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BEST SINGLE 



Erick Sermon, 


Marvin Gaye 


Sometimes hotness is born of wack- 
ness. What's the Worst That Could 
Happen? was an awful comedy, but 
"Music," the lead single off the June 
2001 film's soundtrack, is another story 
entirely. The union of Erick Sermon and 
Marvin Gaye begat the left-field smash of 
the summer, a bumping track that sounds 
like back-in-the-day and right-this-minute 
all at the same time. 

Half the wonder of this "collaboration"— 
and the term is a stretch-is how good it is. The other 
half is that Sermon, 32. got away with it. Hip hop 
artists, for all their brilliant contempt for musical 
boundaries, rarely take on the titans of R&B. Drafting 
Marvin Gaye as your duet partner takes guts, especially 
if you are also responsible for playing all the instru- 
ments and producing the track. 

So how did Marvin Gaye and Erick Sermon wind up 
on the same record, much less trading verses on a huge 
hit? A rare copy of Gaye's 1982 Midnight Love, a limited 
edition that contains unreleased studio outtakes, came into 
E Double's possession. Sermon then looped Gaye's crooning 
pleas, which swoop out of nowhere like the Ghost of R&B 
Past. Marvin's riffs make this song soulful and irresistible; 
apparently, he could lay down gorgeous melodies at will, 
even when he was just messing around. Sermon's only 
remaining task was to add his signature, strictly business 
rhymes and a trunk-thumping beat. 

Big Willies of rap and R&B regularly join forces to drop 
monster collaborations and remixes simply to cement their 
record sales. But Sermon nabbed this Best Single award the 
old-fashioned way, by putting his creativity to work and 
digging really deep in the crates. Damien McCaffery 


TALE OF 2001 Credits— "Music" peaked at No. 2 on Bill- 
board's R&B/Hip Hop chart. Produced for Redman, 
Teddy Riley. Xzibit, Method Man 


Photograph by JONATHON MANNION 






BEST MUSIC VIDEO 

"Get Ur Freak On," by Missy Elliott 


Michael Jackson broke the mold when he made the video for "Thriller" 
back in 1984. Seventeen years later, the addictive Miss E discovered the 
broken pieces of that mold, sniffed out the ingredients, and added what she 
calls "some new shit" that has us freakin’ it on the dance floor. The under- 
world setting, surreal special effects, star-studded lineup, and kick-ass 
choreography put us in a 21st-century party zone that's all about dancing 
and having a good time. 

Missy, 30, has never ceased to amaze with her talent and creativity, 
and this video is a visual summation of everything she represents. She 
couldn’t care less about starlet wanna-bes prancing down the road to 
success. Absent are the usual scenes of girls draped across a bar sipping 
champagne or shaking what their plastic surgeons gave them. This is a 
four-minute free-for-all, a fete that’s truly off-the-hook. 
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In Missy's house, ghostly, white-faced cadavers hang upside down like 
wild vines, and a ninja hovers above chanting in Japanese. At the eye of the 
storm, Missy swings from a chandelier as Eve, LL Cool J, Ludacris, Nate 
Dogg, Timbaland, and Busta Rhymes stop by, obeying her commands: 
"Holla / People sing around / Now people gather round / Now people jump 
around / Get your freak on." Sabrina Bovell 

TALE OF 2001 "Sales— MissE... So Addictive (1.3 million) "Credits— 
Coproduced Pink, Mya, Lil’ Kim, and Christina Aguilera's remake of "Lady 
Marmalade" for the Moulin Rouge soundtrack ■ Props— Hero Award from 
the National Academy of Recording Arts & Sciences for her work with 
Break the Cycle, an organization that helps prevent domestic violence 
through youth intervention 
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BEST CONCERT TOUR 

Lovers Rock 


Helen Folasade Adu— known to the com- 
mon man as Sade— is no mystery. She's all 
heart and soul. We waited eight years for 
this moment, which was for some of us a 
lifetime. Last time Sade came around, like 
some heavenly comet, many of us were 
too young to understand what it really 
meant. But waiting for the concert that 
was by far the greatest of the year was the 
sweetest taboo after all. 

When Sade. 43, takes the stage, it's as 
if, after years of watching a twinkling star, 
you are suddenly in the presence of the 
sun. She mesmerizes the crowd, dancing 
subtly yet sensuously as her aphrodisiac 
voice soars into our ears, our hearts, and 
our hips, driving us to lunar madness. 
Lovers pull each other in close and sing 
along to the promise: "You think I'd leave 
your side, baby? You know me better than 
that." The embodiment of an elegant jazz 
performance, any given moment reveals 
friends holding hands. Couples kiss to "No 
Ordinary Love," their faces illuminated by 
the crimson radiance of the stage. 

The summer night provides the perfect 
celestial backdrop for "King of Sorrow." 
Paul Spencer Denman's bass is so heavy 
behind Sade's voice that the world seems 
to shake. Stuart Matthewman's longing 
guitar behind "Every Word" and Andrew 
Hale's keyboard arrangement on “It's Only 
Love That Gets You Through," an anthem 
to sadness, arouses tears in the toughest 
of men. When the encore finally comes and 
Ms. Adu supplicates. “Is it a crime? I still 
want you...," her breathtaking voice 
reaches heights most singers could only 
dream of emulating. But it isn't until the 
next morning that you truly comprehend: 
You were in the presence of an angel. 

Rayne Robert s 


TALE OF 2001 ■ Sales— Lovers Rock 
(3.1 million) ■ Game— The Lovers Rock 
Tour stopped in 34 cities in the U.S. and 
Canada and grossed S26.5 million 
■ Respect— Pledged S10.000 to the 
ClearChannel.com Relief Fund to benefit 
World Trade Center victims 


Photograph by TRAVIS HILL 



MOST FASHIONABLE ARTIST 

SeanCombs # 


His life is filled with more drama, romance, action, and suspense than a 
multiplex on a Saturday night. And in the past year, more than ever, Combs, 
32, found himself oscillating between the highs and lows. The man is a 
survivor, someone who thrives under pressure, and always with a certain 
style: Puff changes his clothes more often than he changes his name. One 
minute he's decked out head to toe in pale gray Versace for a court appear- 
ance, and the next he's rolling up to the MTV Video Music Awards on a 
flatbed truck, in a football jersey, surrounded by his crew and cheerleaders. 

Fashion conscious and stylishly confident, he hawks his clothing line, 
Sean John, to the world so everyone can get a piece of his aesthetic. In the 
aftermath of the trial, the Jennifer Lopez breakup, his rejuvenated Bad Boy 
roster, the well-received Sean John runway presentation, andtheAlDS 
advocacy/World Trade Center attack fund-raiser "What's Going On," young 
Puffy still found time to debut a new line of underwear for the well- 
endowed man. 

And just when you thought he might run out of steam, the bad boy made 


another fashion statement when, decked out like the Great Gatsby, com- 
plete with an umbrella-toting manservant, Puffy strolled under the sun in 
Saint-Tropez. Talk about keeping it cool. P. Diddy, or should we say P. 

Dandy, will go down in history as a man with great style. 

Emil Wilbekin 


TALE OF 2001 Sales— P. Diddy & the Bad Boy Family: The Saga Contin- 
ues... (800,000+); Sean John expects to bring in S130 million this year 
after expanding the line to include loungewear and underwear Props— 
Sean John was nominated by the Council of Fashion Designers of America 
for the Perry Ellis Award for Menswear in 2000 and 2001: won Sharp 
Dressed Man award at the 2001 VH1/ Vogue Fashion Awards Game- 
No. 22 on Fortunes America's 40 Richest Under 40 list, with his worth 
estimated at S231 million Respect— Combs's Daddy's House Social 
Programs provides travel tours, summer camps, and internships at Bad 
Boy Records for inner-city youths 


Photograph tn ARNOLD TURNER 









SLEEPER 


Talib Kweli & Hi-Tek 

Hailing from the cities that produced the 
police slayings of Amadou Diallo and 
Timothy Thomas, Brooklyn's Talib Kweli, 

26. and Cincinnati's Hi-Tek, 25. the duo 
known as Reflection Eternal, picked up hip 
hop's revolutionary torch in 2001 and used 
it to illuminate the streets, as well as the 
people who hang on them. In the tradition 
of the Native Tongues and Boogie Down 
Productions, they reminded us that posi- 
tive messages and soulful funkiness can 
move our butts and our minds. 

The duo’s debut, Train of Thought. 
attests that self-love, candor, and intelli- 
gent music can offer a way out of the 
apathy, anger, and dissatisfaction many of 
us feel. Tracks like "Move Somethin'," 

"This Means You," and "Ghetto Afterlife" 
highlight Kweli's propensity to spit wake- 
up-and-think rhymes at approximately 3.5 
words per second. Hi-Tek, the most under- 
rated beat maker in music today, invokes 
jazzy horns, creative bass lines, and hints 
of world rhythms to paint a musical land- 
scape for Kweli's narratives. Tek's solo 
project, Hi-Teknology, showcases his 

knack for concocting avant grooves, 
further confirming that he is a budding 
musical mastermind. 

On "Too Late," Kweli raps: "Where 
were you the day hip hop died? / Is it too 
early to mourn? / Is it too late to ride?" If 
this prophecy is inevitable, or perhaps has , 
already come true, then Reflection Eternal ^ 
gives us a glimmer of hope that a renais- _7 

sance is already on its way, 

Andrew Simorf 

TALE OF 2001 Sales— Train of Thought 
(388,000), Hi-Teknology (165,000) 

Respect— When Nkiru Books, one of the 
oldest black-owned bookstores in Brook- 
lyn, closed temporarily because its 76- 
year-old owner retired, Kweli helped 
transform it into the Nkiru Center for 
Education 8i Culture, replete with semi- 
nars, children's programs, open-mike 
sessions, and even more books 
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BRIGHT IDEA: 

Talib Kweli (left) 
and Hi-Tek 
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MTV2 

was proud to 
present the first ever 
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For more information log on to MTV2.com or Vibe.com 
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BEST SOLO ARTIST 


BIG CITY 
OF DREAMS 


He hit the top of the charts again with the release 
of his third album. Pain Is Love. Lola Ogunnaike follows 
Ja Rule from New York City hot spots to the studio 
to his home in New Jersey, and discovers that « 
hip hop's smallest big man is loving life— although 
he does foresee an end to his recording career. 
Photographs by Sacha Waldman 
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S eptember 6, 2001: Five days from now, thousands 
will be dead, victims of an onslaught of terrorism 
involving four fuel-laden commercial airliners 
and a coordinated band of suicidal hijackers. The 
World Trade Center’s twin towers will be reduced 
to rubble, and the charred Pentagon will struggle 
to keep its bearings, while footage of impover- 
ished Palestinians reveling in the misfortune 
flashes across television sets worldwide, the words 
“America Under Attack” blaring at the bottom of the screens. President 
Bush will pledge retaliation. Radical Muslim fundamentalist Osama 
bin Laden will be declared Public Enemy No. 1. And the world as we 
know it will be forever changed. 

But all of that won’t happen for another five days-an eternity from 
now. Tonight, New York City is ready to rock till the break of dawn. 
And there’s no better place to do it than Def Jam’s “The Reunion” 
party at Manhattan’s swanky B-Bar & Grill. Make it past the velvet rope, 
and you’ll find celebrities like Chris Rock muting it up with anonymous 
models, in town for Fashion Week, happily draping their lithe frames 
over martini-swilling music moguls. It’s a fabulous, jam-packed mad- 
house-a Dave Meyers music video come to life-and the evening’s VIP 
is none other than Jeffrey Atkins, 25, aka Ja Rule. 

“Ja Rule, Ja Rule, over here, Ja Rule,” an encroaching army of 
paparazzi cries, as the 5*6” rapper saunters into the joint, his Murder 
Inc. entourage in tow. The rapid-fire flashes could trigger an epileptic 
seizure. “Look this way!” they shout. “Smile. Please. Ja, just one more 
shot.” Rule obliges, mugging for a brief moment. And then he’s off to 
soak up the scene, deftly navigating through throngs of well-wishers 
hell-bent on shaking his hand or scoring an autograph. “I love your 
music,” coos a statuesque blonde in Frankie B. jeans, her perfume as 
thick as her Eastern European accent. “I’m working on a project that 
would be perfect for you,” a fiftyish woman slurs in the rapper’s ear. 
Before making a break for the exit, Girlfight star Michelle Rodriguez 
urges Rule to give her a call “when you feel like hanging out with some 
real people, dude.” “No doubt,” Ja says, before giving a pound to Jon 
Bon Jovi, exchanging pleasantries with Gwen Stefani, and shooting the 
proverbial breeze with Island Def Jam head Lyor “Lansky” Cohen. 
Then, faster than you can say “holla, holla,” Ja Rule is off to the next 
star-studded soiree. “This is living it up,” he declares, taking a swig of 
Dom P for emphasis. “This is fucking living it up!” 

Fame has been a long time coming for this little fella from Hollis, 
Queens, who’s been slept on more than Wilt Chamberlain’s Craft- 
matic Adjustable. First, there were the questions (who does this 
bandanna-wearing kid think he is?) and the answers (oh, he thinks 
he’s Tupac), followed by the comparisons (fake-ass DMX) and the 
misspellings (that’s Ja, without an ‘h’). All of which was followed by a 
general lack of enthusiasm, even after Rule’s 1999 debut, Venni Vetti 
Vecci, went platinum. Naysayers pegged him a one-hit wonder, the Craig 
Mack of the late ’90s, they predicted. “People were saying I got lucky 
with ‘Holla Holla,’” Rule says. “I was getting a lot of disrespect.” Frus- 
trated and eager to prove that he wasn’t some no-talent hack riding 
on the coattails of a dead man or a dark man, Ja took it back to the 
studio, and in four months banged out Rule 3:36, a high-spirited, 
radio-friendly album that featured club favorites like “Between Me and 
You” and “Put It on Me” and the weepy “I Cry.” On the strength of 
those three singles, 3:36 went triple platinum. Successfully dodging the 
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sophomore jinx, Rule transformed himself overnight from the Rod- 
ney Dangerfield of rap to the Nelly of the East Coast. 

Now, with roles in The Fast and the Furious and major ad campaigns 
for Coca-Cola and Calvin Klein Jeans, and high-profile collaborations 
with the likes of Metallica, Bono, and J-to-the-izz-Lo all under his belt, 
there’s absolutely no denying that Ja Rule is a bona fide superstar. And 
upon the release of his third album, Pain Is Love, a more polished exten- 
sion 0(3:36, he’s only going to get bigger-at least according to Murder 
Inc. founder Irv Gotti, Rule’s right-hand man. “He’s gonna be a huge, 
huge star, a household name. Everybody’s gonna know who the fuck 
he is,” the animated Gotti predicts. 

Aggrandizing rhetoric? Maybe. But how many MCs can say 
they’ve penned entire songs-“entire” being the operative word here- 
for Top 40 acts like Mariah Carey and Macy Gray? Only one. Sure, 
ghostwriter extraordinaire Hova has crafted lyrics for everyone from 
Foxy Brown to Dr. Dre; Jermaine Dupri has done the same for Kris 
Kross, and Da Brat for Lil’ Bow Wow; and let’s not forget how Nas 
helped bring the Fresh Prince into the new Willennium. But Ja Rule 
is the first rapper to step outside the confines of hip hop and write 

pure R&B and pop hits. “You 
can give me any track, and I’ll 
give you a song,” he states, 
confident in his newfound 
niche. “It may not be a song 
forme, but I can give you some- 
thing somebody can use.” 
Right now, those some- 
bodies are Shorty 101, Island 
Records’ newest project, an 
all-white-girl, hip-pop quartet 
that makes Bad Boy’s Dream 
look like a gang of ’hood rats. 
Emily, Stephanie, Blyth, and 
Christiana-no doubt kid- 
napped from the food court of 
a suburban mall-are taking turns laying down vocals for Rule’s song 
“My Sweet Baby,” a track that has “Watch out, Carson— here we come!” 
scribbled all over it. “I’ve just got to make sure everything’s going 
smoothly,” Rule says, dropping in on 101’s studio session at The Hit 
Factory for a quick sec, before dashing home to put the finishing 
touches on “Rainy Days,” the song he’s writing for Mary J. Blige. He 
is an admitted workaholic (“I’ll sleep when I die”), a man who, accord- 
ing to his wife of close to a year, Aisha Atkins, can’t stand to be idle. 
“He gets annoyed and starts climbing the walls if he’s at home for more 
than two days,” Atkins says. “He always has to find something to do.” 

S eptember 20: The city that never sleeps has come to an abrupt 
standstill. Estimated damage to the Big Apple: $105 billion. Pearl 
Harbor comparisons abound. Talk of biochemical attacks fills 
the pages of the local papers as Mayor Giuliani insists we return to a 
normal way of life, as if that is at all possible. Far from the stench of 
smoldering buildings and bodies burnt beyond recognition, at the 
Atkinses’ peaceful mansionette in West Orange, N.J., 5-year-old 
Britney, Ja Rule’s precocious daughter, is feeding corn bread from 
Boston Market to her baby brother, Jeffrey, aka Lil’ Rule. “Is it cool hav- 
ing a rapper for a daddy?” I ask Britney, as she chews on an apple and 


FAME HAS BEEN 
A LONG TIME 
COMING FOR THIS 
LITTLE FELLA FROM 
HOLLIS, QUEENS, 
WHO'S BEEN 
SLEPT ON MORE 
THAN WILT 
CHAMBERLAIN'S 
CRAFTMATIC 
ADJUSTABLE. 
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wipes crumbs from Lil* Rule’s mouth. “Yes, because I get to watch 
him on TV.” Do you like doing that? “Uh huh,” she offers coyly. 

Ifonly it were that easy for mommy. “Sometimes the videos do get 
to me,” confesses Aisha, a buxom, fair-skinned woman with authentic 
curly brown hair that hangs down her back. “But I’m starting to get 
used to it. If I’m going to be with him, I have to learn how to deal with 
it.” Makeup-free and casually dressed in a gray T-shirt and matching 
sweats, Mrs. Atkins, a 5’ 2” beauty, looks a decade younger than her 
24 years. She giggles a lot, especially when talk turns to Jeff, the man 
she’s been with since ninth grade at John Adams High School in 
Queens. “He was always so 
cute and so suave. I’ve loved 
him forever,” she says, her 
eyes misting up. “My friends 
look at my life and say it’s 
like a Cinderella story. It is, 
kind of. He’s like my Prince 
Charming.” Next month, 
the young couple will move 
into their dream home, a 
five-bedroom, 7,000-square- 
foot expanse that sits on 2.1 
acres in New Jersey. 

But new luxury digs 
mean that Rule will have to 
work even harder, a fact that 
doesn’t sit too well with 
Aisha, who rarely sees her 
husband as it is. “My friends 
joke that it’s like having 
a man that’s doing a bid,” 
she says. Beautiful homes, 
state-of-the-art automobiles, 
and four-figure shopping 
allowances aside, being the 
wife of a hot young rapper 
does have its drawbacks. 

Soon after Rule emerges 
from the basement studio 
he’s been holed up in for an 
hour, a playful discussion 
about the high concentra- 
tion of shiksa goddesses in 
his “Livin’ It Up” video 
begins to escalate into a full-fledged argument. Trying to head it off, 
Rule halfheartedly vows never to put another girl in his videos. 

“Good,” his wife says. 

“That’s not good,”Ja retorts, “because there will be a whole bunch 
of girls not getting any work.” 

It’s lame reasoning, and Aisha pounces. “You sound really stupid 
right now, Jeff,” she says. “All these rappers coming out with the same 
damn videos? There’s plenty of work.” 

“But they’re losing work if I don’t put them in my videos,” Rule 
continues. 

“So, that’s their problem,” Aisha says. “Go tell them to shake their 
butts in the stripper clubs.” 


Rule’s voice begins to rise. “Let me tell you something,” he says. 
“That’s what gets the money. So stop complaining all the time.” 
Aisha turns away, looking for some support. “He acts like it’s not 
hard to deal with,” she says. “My husband popping champagne bot- 
tles, getting drunk with a whole bunch of half-naked bitches in L.A.” 
“I know it’s hard,” Rule concedes, a bottle of Moet in one hand, a 
simmering blunt in the other. “I know the position you’re in. But you 
don’t see my position, and that’s what hurts me. Last night, I came in 
here and tried to tell you the good news about my movie, but 
you didn’t care. [Rule landed a role in the prison flick Half Past Dead, 

which will take him to Berlin 
for two months.] You didn’t 
even say congratulations or 
ask what the movie’s about. 
Your whole thing was, ‘Oh 
great, you’re not going to be 
here for my birthday.’ 

“We both have our pains,” 
Rule continues. “Sometimes 
I feel like I don’t have any- 
body to share what I love to 
do with. Because you hate 
what I do.” 

“No I don’t,” Aisha says. 
A pained expression 
clouds her husband’s face. 
“Yes, you do. You love Jeffrey 
Atkins, but you hate Ja Rule, 
and that’s a problem. You 
can’t hateja Rule. You’ve got 
to love him a little bit.” 

I f ever there were a man in 
touch with his emotions, 
it’s Jeffrey Atkins. In fact, 
he’s managed to fashion an 
entire career out of being a 
“thug nigga” with a sensitive 
side that rivals Ralph Tres- 
vant’s. And it’s not an act. 
The passion that burns in- 
side him is palpable; there’s 
nothing lukewarm about 
this guy. “I feel immensely, 
therefore I am” is the sentiment that drives his every gesture, his every 
lyric. “Will you kill for me like you comfort me?” he asks on “Down 
A ** B**ch,” a guitar-driven track on Pain Is Love. “Will you die for 
me like you cry for me?” 

Born February 29, 1976, the rapper has always had a flair for the 
dramatic, says his mother, Debra Atkins, an attractive, Rubenesque 
health-care worker in her early 40s. Mother and son bear a striking 
resemblence-the puffy, puppy-dog eyes, the small chin, the pouty 
bottom lip, the endearing smile. Ms. Debra even has a deep voice. 
“Sometimes people call me sir on the phone if they catch me early in 
the morning when I’m just getting up,” she says with a chuckle. 
Sitting in her quaint living room in Queens, surrounded by framed 
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photos of her only child, she delights in recounting one of Rule’s first 
forays into acting. “He played Ebenezer Scrooge in A Christmas 
Carol in sixth grade. They had two Scrooges, because there were too 
many lines for them to remember at that age. Jeff was supposed to be 
the Scrooge for Part 1, but the other boy got cold feet, so Jeff had to 
do his part, too. At the end of the play, they brought him onstage 
and said, ‘We want to give Jeffrey Atkins a special applause because he 
did such a wonderful job of filling in at the last minute.’” 

He has always liked the pressure. It’s what fuels him, he says. “I 
love fourth quarter, down by two, three seconds on the clock. That’s 
the best to me.” Why? Because he is sure that he’ll be the one to hit 
the three-pointer at the buzzer. “Anything 1 ever did, I thought I was 
going to be the best. When I was boxing, I thought I was going to be 
the next middleweight champion of the world.” And when he began 
selling drugs as a teenager, young Rule 
sincerely believed he was going to be 
the biggest hustler. Watch him in 
motion. He walks with the inimitable 
swagger of a person who has never 
doubted himself a day in his life. “Look- 
ing back on it now, he was destined to 
be doing what he is doing,” says Aisha. 

“He was always the center of attention. 

If there was a crowd, he was always the 
one walking in the middle.” 

His mother says he has no hang-ups, 
but according to Gotti, the diminutive 
MC does have a Napoleon complex. 

“That’s what makes Ja who he is. He’s a 
little nigga that just wants to bring the 
ruckus to everybody. He wants to take 
on the giants and beat ’em.” And like 
most lil’ guys, he’s also very big on 
respect. “Ja can be an asshole,” Gotti 
admits. “He raises hell if he thinks Mur- 
der Inc. orja Rule isn’t getting the respect 
they need to get. Raises hell.” 

In the relatively short time that he’s 
known Rule, even U2 front man Bono 
has observed the rapper’s moxie. “He’s 
tough, but he can get out of the way of his ego. And that’s hard. You 
have to be really tough to do that,” says the rock activist, who, at the 
behest of his 13-year-old daughter, Jordan, asked Rule to participate 
in a remake of Marvin Gaye’s “What’s Going On,” a project designed 
to raise awareness of the AIDS crisis in Africa and benefit victims 
of the WTC tragedy. Bono believes Ja Rule is blessed with supreme 
self-confidence. “He’s not looking over his shoulder at who else is 
coming in the room,” Bono says. 

S eptember 25: It’s the evening before Ja Rule embarks upon his 
12-city Pain Is Love promo tour, and he’s trying to squeeze a week’s 
worth ofwork into the next few hours. First stop, DVD’s Palace, 
to stock up on entertainment for the long bus rides. In light of recent 
events, Rule refuses to fly unless absolutely necessary. Should knife- 
wielding commandos decide to hijack a few more American planes, he 
doesn’t want to be the hapless soul making that final call from his cell 


phone, he says. “But the realness of it is that, if I was on one of those 
planes, we wasn’t going down,” he announces in Lyor Cohen’s office. 

Struck with a sudden case of jingo fever, Rule jumps out of his 
chair and begins to talk about what would have transpired had he 
been flying the not-so-friendly skies on September 11. “We would’ve 
been fighting them niggas. They would’ve had to pop me before 
I went down into one of those buildings. You ain’t just killing no 
nigga without him putting up a fight,” he says, dripping machismo. 
But when asked if he’s willing to go to war, to run through the hills 
of Afghanistan “fighting them niggas,” Rambo Rule turns into G.I. 
Jane. “Take Lil’ Zane and them. They’re 18,” he pleads as the room 
erupts in laughter. “I’m almost 26 years old. I’m an old man. Y’all 
don’t want me. I can’t run too good. I smoke a lot of weed.” 

That he does. Sinking into the plush seat of his chauffeur-driven 
Suburban, Rule sparks his umpteenth 
blunt of the day and watches the 
brightly lit streets of Manhattan blur 
into one long dash. DVDs secured, he’s 
headed to The Crackhouse, Murder 
Inc.’s studio/clubhouse in S0H0, where 
he will work into the wee hours of the 
morning on a track for Fat Joe. He can 
scarcely believe his own good fortune. 
“When I first came in the game, I just 
wanted to go gold,” he says. 

Rule has learned some hard lessons 
in his seven-year rise. After signing what 
he terms a “bullshit deal” with TVT 
Records in the mid-’90s, he was stuck 
with no prospects and, worse yet, no 
publishing. “I signed with blinders on. I 
was 18, and I didn’t give a fuck,” he 
admits. “I just wanted them to give me 
something so I could get my foot in the 
game.” He got that, and in exchange, 
TVT helped itself to all of the publish- 
ing on Rule’s first two albums. “I used to 
call my publishing Slavery Music. Now 
I think I’m going to change it to 1863, the 
year of the Emancipation Proclama- 
tion,” says Rule, who is now free from any legal obligation to his old 
label. “It’s a beautiful thing to own your own publishing. Not a lot of 
rappers can say that.” 

And now that he has finally arrived, Rule claims he’ll soon be ready 
to call it curtains on his career. "The Last Temptation and Venni Vetti 
Vecci | to show he’s come full circle] are my next two albums, and then 
I’m done,” he states resolutely. Sensing skepticism, he continues, “I’m 
serious. Five albums and that’s it. I don’t want to do this forever.” 

But that finale, if it comes, won’t happen for another two albums- 
an eternity from now. Tonight, tucked away in a back room at The 
Crackhouse, he’s ready to do battle. Jay and X are releasing CDs 
within weeks of Rule’s. It’s the face-off of the year, a SoundScan- 
judged fight for East Coast supremacy-but Rule, the perennial 
underdog, remains undaunted. “I’m not scared to bet on me,” the 
rapper states matter-of-factly. “I do it all the time, and I’m going to 
keep on doing it.” Now that’s a rule to live by. □ 



LOVE IS LOVE: (Top) Ja and wife Aisha at the BET Awards. 2001. 
(Above) With Irv Gotti on the video set for "Good Life Remix" 
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SPANISH FLY 

Shakira is a pop 
phenom in Latin 
America and 
Europe. This year, 
the Colombian 
singer is on a 
mission to bring her 
rough-hewn lyrics 
and international sex 
appeal Stateside. 
Marc Weingarten 
catches up with the 
blonde bombshell 
at a crossroads. 
Photographs by 
Vincent Peters 






S hakira, I want you to sell millions and millions of 
records. I think you’re just terrific.” Rick Dees is off- 
mike, but he’s still on, baby. The Los Angeles DJ has 
justfinished hard selling the Latina singing star on the 
air for 30 minutes, and Shakira is abashed, flattered. 
“Coming from you, that means a lot to me,” she tells 
Dees, and she means it. “Rick Dees in the Morning 
Show” is the No.t radio show in this city of 10 million. Shakira’s 
manager, Freddie DeMann, who once managed such liber stars as 
Madonna and Michael Jackson, stands just a few feet away, beaming 
like a proud papa. He’s loving every minute of this. It’s a cold, hard fact 
of music-business success: Get powerful tastemakers like Dees on your 
side, or stick to local talent shows. 

What’s striking about this scene, however, is that in Bogota, 
Barcelona, or Mexico City, Shakira wouldn’t have to bother with 
suck-up sessions like this one. She is currently the biggest female Span- 
ish-language singing star on the planet, having sold more than 8 
million records worldwide. She is extra large in Spain, adored in Brazil, 
revered as something like a secular saint in her native Colombia. But 


in the U.S., she’s just another girl on the verge, though her following 
among Latinos is substantial. She’s trying desperately to crack the 
world’s largest English-speaking market and transform herself into a 
panethnic phenomenon, to the consternation of some of her fellow 
Colombians. More on that thought later. 

Shakira Mebarak, 24, has been a recording artist back home for more 
than a decade. She got her first contract at 13 after singing for a record 
executive in the lobby of Sony Music in Bogota. Her first album, Magia 
(Magic), for which she wrote all of the songs, came out the next year. 
It was a hollow, teen-idol-genre exercise that failed to catch fire; nei- 
ther did her second album, Pcligro (Danger). But her 1994 release, Pies 
Descalzos (Bare Feet), blew up, selling more than 4 million copies world- 
wide and establishing Shakira (under the guidance of original manager 
Emilio Estefanjr.) as the thinking woman’s diva. She used Madonna’s 
bump-and-grind appeal in the service of songs whose nuanced, sharp- 
witted wordplay generated comparisons to Anglo singer/songwriters 
like Liz Phair and Alanis Morrissette. Pies Descalzos sold respectably 
to Latino listeners in the U.S., but as an exclusively Spanish-language 
singer, Shakira was merely an asterisk during the Latino-music 
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explosion of 1998-99, when stars like Jennifer Lopez 
and Ricky Martin scored big. 

Now Shakira wants to change all that, but on 
her own terms. Although she has harnessed a team 
of heavy hitters, including DeMann, the game plan 
for crossover victory is hers alone. Nary a press 
photo or remixed track escapes her purview. “I think 
it’s some kind of neurosis, I don’t know,” she says 
in fluent English. “I’m the captain of my own ship. 
I know I have good people around me, powerful 
people, but to be in control is the only way I can 
express myself honestly.” 

Shakira places a high premium on honesty. “I 
prefer an ugly truth to a pretty lie,” she says. When 
she discovered that 27-year-old Antonio de la 
Rua, son of the president of Argentina, wasn’t just 
another B.S. artist on the make, she fell in love with 
him. “If someone is telling me the truth, that is 
when I give my heart,” she says. The two met back- 
stage at a concert she gave in January 2001, and now 
their heated romance has become a juicy contin- 
uing story for the Spanish-language tabloids. 

Shakira’s emotional and musical directness offers 
a bracing alternative to the mewling imprecations 
of the Britney-Christina camp. Her new album, 
Laundry Service, is laced with intriguing lines: “Salt 
my wounds and I’ll keep saying thank you,” she 
sings at one point. “If I say my heart is sore / Sounds 
like a cheap metaphor,” she laments at another. The 
songs are all about fortitude and forbearance in life 
and love, but they’re offered from a headstrong, 
mature point of view. The music ranges freely across 
styles, from tango and meringue to straight-up gui- 
tar rock. There’s a conspicuous absence of drum 
machines and other such studio gimmickry, a nod 
to Shakira’s love of American and British rock-the 
Beatles, the Rolling Stones, Nirvana. 

To prepare for her U.S. invasion, Shakira moved 
to Miami last April and studied English with a private tutor for two 
months, then absorbed what she could from hanging around musi- 
cians, reading newspapers, and watching TV. Some say her lack of 
familiarity with English makes Laundry Service less artistically suc- 
cessful than the fluid conflation of the personal and political that 
distinguished her best material in the past. A year and a half ago, she 
was apprehensive about starting the project. “Then, I didn’t know if 
I could speak English, let alone write in it,” she says. 

Raised in Barranquilla, a midsized city in northern Colombia, 
on the Caribbean coast, Shakira has long felt the tug of Western 
pop culture. “Donna Summer was the first cassette I ever owned,” 
she says. “But I loved Spanish singers like Carlos Vives and Miguel 
Bose as well. And the Cure.” Her Lebanese father, William, an author 
and journalist (her mother, Nidia, is Colombian), encouraged his 
daughter early on to scrawl her musings into notebooks, next to her 
doodles of horses and cows. A few of those ideas evolved into songs 
that wound up on her debut. She always believed that stardom was 
her destiny. “My life has been a chain of experiences that have all 


made perfect sense,” she says. “It’s all been written in the book of 
life, in God’s library. You choose the right path, and life returns good 
things to you.” 

That indefatigable spirit has served her in good stead. Growing 
up in a nation frayed by a decades-long civil war, Shakira was spared 
the misery of those who lived closer to the epicenter of the drug trade. 
But she has known some hardship. When she was a child, her par- 
ents opened separate jewelry stores that each quickly went belly-up. 
“I had everything, and then I had nothing,” she says. “Money is impor- 
tant to me, but it’s not everything.” 

Early songs like “Octavo Dt'a” (“ Eighth Day”) and “DondeEstanlos 
Ladrones?” Where Are the Thieves?”) addressed with startling vivid- 
ness and poetic grace the psychic and economic damage wrought 
by Colombia’s internecine drug wars. “The crisis has affected all 
Colombians, but it is a country of resourceful, hard workers,” says 
Shakira, who bristles whenever journalists stereotype her home- 
land as a giant drug-war battlefield. “We have doctors, lawyers, very 
intelligent people who have dreams and want to make things better. 
Hopefully, I can bring this experience to the world. I think my coun- 
try is counting on me to do so.” 

Tommy Mottola is counting on it, too. Sony Music’s chairman and 
CEO is backing Shakira with his company’s marketing and promo- 
tional arsenal. When she nailed 
a slot on the Latin Grammy 
Awards last year to perform her 
song “Ojos Asi ” (“Eyes Like 
These”), DeMann convinced 
Mottola to spend more than 
$200,000 on an elaborate stage 
production with mucho pul- 
chritude (including a sexy belly 
dance by Shakira) and pyrotechnics. The number, which earned a 
standing ovation, did the trick: Shakira’s slightly feral energy was 
zapped to millions of viewers. But it was the climax of years of work. 
“I don’t think there’s any one event that can make you a big artist,” 
she says now. “That show was just one in a series of things that helped 
me to get a name in America. It’s all connected.” 

In reaching out to the U.S. market, however, Shakira may risk 
alienating her original fan base. Some Colombian artists are under- 
whelmed by Shakira’s mission to become an emissary for their 
culture. They feel abandoned. “If Shakira had stayed in Colombia, it 
would have helped popular culture,” says Bogota hip hop artist DJ 
Fresh. “She could have supported other young artists here. There is a 
lot of talent. Her move has to do with her own success, her own ego. 
If I were successful, I would like to travel and get to know other places, 
but I would always stay in Colombia.” 

Does she worry about forsaking one audience for another? “I’m not 
abandoning the Latin community to steal some other people’s space,” 
she says. “I’m opening my wings and expanding myself, sharing with 
new people that don’t have access to Spanish. It’s as simple as that.” 
It’s not that simple, of course. Shakira is trying to endear herself 
to an audience that is already growing weary of the Latin-pop move- 
ment; Ricky Martin’s last album sold only 2 million, a fraction of his 
self-titled 1999 smash (with sales of 7 million). But Shakira’s going 
for her American dream-and quite possibly, she has the blonde 
ambition to achieve it. □ 



"I AM THE CAPTAIN 
OF MY OWN SHIP. 
TO BE IN CONTROL 
IS THE ONLY WAY 
TO EXPRESS 
MYSELF." 
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SPACE JAM 

8Ball, with a decade of hits in the rap game, is light years ahead of the competition. When the 
intergalactic MC descended on his hometown, he discovered the more things change in 
Memphis, the more they stay the same. By Benjamin Meadows-lngram 


C rossing the railroad tracks that separate Memphis’s Orange 
Mound from the rest of the city is like stepping through a wrin- 
kle in time. Well-kept residential streets dissolve into broad 
avenues of boarded up pawnshops and glittering rim retailers. Rows of 
shotgun houses replace two-story homes, and late-model luxury sedans 
become box Chevys rumbling through the forgotten ’hood. The idea 
that anything here could be futuristic stretches the imagina- 
tion. That is, until 29-year-old Premro Smith, aka 8Ball, 
the self-described space-age pimp, rolls onto the scene. 

He’s in town to promote his second solo LP, Almost 
Famous, featuring Ludacris and Puff Daddy, 
among others. Stepping out of his jet-black 
Cadillac Escalade and into the local car wash, 
the 350-pound rapper cuts a figure decades 
beyond his hometown surroundings. In his 
crisp Sean John outfit, N.Y. Yankees cap, and 
orange-tinted sunglasses, 8Ball would only 
have to blow out his braids to be a fat, black 
Doc just back from the future. 

“I’ve always had access to other worlds,” 
explains Ball while waiting for his truck’s bug- 
stained grill to regain its showroom shine after 
the eight-hour journey from his current home 
in Houston. “My momma was a maid her 
whole life, and the people she worked 
for were super rich. I’m at my house 
in the bathtub trying to keep 
roaches from getting in the 
water, and then we go out to 
her work and it’s a palace.” 

As the freshly cleaned 
SUV cruises the streets, 

8Ball plays tour guide. 

“That’s the first studio we 
recorded in,” he says in a 
voice smoked to Southern- 
rap perfection after years of 
Hennessy and sticky green. 

“And there’s Melrose High,” 
he says, pointing out a local 
landmark. Ball pulls out his two- 
way and dials up full-time Memphis 
resident and partner in rhyme Marlon 
J. Goodwin. “I don’t think this will work, 

’cause MJG’s only got a one-way,” he jokes. 

In 1992, young Premro and MJG finally got their chance 
to break out of depressed Orange Mound. Upstart label executive 
Tony Draper asked the childhood friends to headline the fledgling 
roster of his recently established Houston imprint, Suave House 
Records. The smooth-spitting Memphis duo jumped at the invita- 
tion and departed for Texas to stake their claim in the rap game. 


Over the years, they recorded a catalog so deep that their greatest 
hits alone could keep the girls in any given Southern strip club shak- 
ing all night. In 1993, 8Ball & MJG dropped their Suave House debut, 
Comin ’ Out Hard , at a time when few Southern rappers were coming 
out at all. The record’s thug paradise of pimps and politics cata- 
pulted the duo beyond Memphis’s chitlin-circuit clubs. 

Ball & ’G used that momentum to push the 
boundaries of Southern gangsta rap. 
They explored new sounds on On 
the Outside Looking In (1994); 
mastered sampled funk for 
On Top of the World (1995); 
and searched their souls 
on the epic In Our Life- 
time, Vol. 1 (1999). Now 
8Ball finds himself 
traveling through the 
music world on the 
same elevated plane 
as Too Short, Luther 
Campbell, and Scar- 
face-rap superstars who 
eat well without any help 
from MTV or BET. 

While 8Ball declines to 
assert his bragging rights-Tm just 
a regular motherfucker from Mem- 
phis, Tenn,, who knows how to rap”— 
he has plenty of admirers to do it for 
him. “8Ball has always been in my 
CD changer,” says DJ Quik, who 
worked on 2000’s Space Age 4 Eva. 
“Dude’s drawl just keeps you lis- 
tening, and, lyrically, he’s always 
been ahead of the game.” 

At two in the morning. Ball 
returns to the same carwash. It has 
transformed into a swirl of chrome. 
Cars prowl the parking lot, while bass 
kicks resonate through the walls of an 
adjacent squat building, which is dis- 
tinguished only by the words “God Father 
Hall” scrawled above the door. Inside, a few 
young women put the boom boom in the 
room, while the proprietor gives his liquor license 
a serious workout. 

The Fat Mack is perfectly at ease. “I’m not the greatest hustler in the 
world, and I ain’t the greatest lover,” he says between rounds of Grey 
Goose and juice. “I ain’t got the most money, and I definitely don’t 
look the best. I just do what I do. It’s all a roll of the dice.” Clearly, this 
space-age pimp’s game is out of this world. □ 
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A dmit it. On Sept. 13, 1996, when the news of Tupac’s 
death reached the airwaves, you believed, even if 
just for a minute, that it couldn’t be true. The coin- 
cidences made it all too unreal: He had recently 
changed his name to Makaveli (after Niccolo Machi- 
avelli, the 16th-century political philosopher who 
suggested faking death as one way to dodge ene- 
mies); it was Friday the 13th; he wasn’t wearing his bulletproof vest 
as he often did. In addition, conspiracy theorists were soon claiming 
he died seven days after he was shot (it was actually six days), while 
his album, The Don Killumi- 
nati: The 7 Day Theory, which 
was released nearly two months 
after his death, depicted him 
crucified. Considering Tupac’s 
obvious need for attention, 
it wasn’t unreasonable to con- 
clude that his “death” was a 
promotional stunt, a ploy to 
dodge an enemy, or just his sick 
way of having fun. Shocked fans 
found comfort in the theories 
postulating that he was hiding 
in Cuba or South America as an 
outlaw or revolutionary. 

The legend and lore sur- 
rounding Tupac’s death speak 
to a greater, more obvious truth: 

Although his flesh is gone, 
his posthumous presence-his 
ghost, if you will— is very much 
alive. His recycled lyrics and 
original recordings are still bang- 
ing on the streets-even some 
with new artists such as Lil’ Mo 
(“N***** Nature R em i x ”) and 
R.L. (“Until the End of Time”). 

Books, like Michael Eric 
Dyson’s latest, Holler if You 
Hear Me: Searching for Tupac 
Shakur, continue to crowd 

shelves. Then there are the . , IL . . 

. , . , TIL THE END OF TIME: Tupac in all his glory, 

countless Internet shrines; the 

Tupac Amaru Center for the Arts in Stone Mountain, Ga.; the Berke- 
ley class based on Tupac’s poetry; and the MCs who continue to 
big him up in rhyme (even ones he clashed with, like Jay-Z: “I want 
Biggie to rest in peace / As well as ’Pac / How real is that?”). All in all, 
Tupac remains one of our most important and influential artists. 

And for good reason. Because of his charisma, because his murder 
is still unsolved, and because, fan or foe, we all remain intrigued by the 
paradox that was his life, we cannot let Tupac go. Sure, other rappers 
may be just as thugged out, flow just as well, or flaunt their sex appeal 
just as hard, but so far, no dead or living rap star has been so loved, feared, 
or misunderstood. The smoothest of criminals with the sweetest of 
intentions, Tupac was a self-proclaimed rescuer with an ego complex, 
a scribe of the working class with millions of dollars in jewelry. 


Tupac can’t rest in peace because we’re still pulling on him, evok- 
ing him, cursing him, celebrating him, and making demands of 
him. He’s still very much the yardstick by which the gangstemess of 
a new rapper is gauged. So while DMX, Trick Daddy, and Ja Rule-who 
have all been compared to Tupac— rhyme about the dark fury and 
frenzy of their lives, Tupac will always be the guardian of the outcast- 
mischief style for the next wave of rappers. Why? Primarily because 
we saw his drama played out in courtrooms, jail cells, and ambulances 
time and time again, and that reinforced the fact that this nigga was 
trying his hardest to show us the conflict of his inner self. It’s also quite 

telling that these aforemen- 
tioned rappers have achieved 
their popularity and received 
comparisons to Tupac only 
in his absence. His artistic 
breadth and violent death have 
allowed him to become feted 
as a brilliant poet by respected 
intellects, demonized as an 
immoral street punk by politi- 
cians and older blacks, and 

NO DEAD OR 
LIVING RAP STAR 
HAS BEEN SO 
LOVED, FEARED, 
OR MISUNDER- 
STOOD. 

celebrated as a worthy rider by 
real niggas. “Tupac has joined 
those black saints who tarry with 
the ancestors to watch over our 
blighted black babies,” Dyson 
explains in his book. “His spirit 
may be restless, but his heart is a 
haven for many who feel lost 
without his words. His legacy 
depends on their constant, 
unfolding adoration.” 

This is no ordinary case of 
celebrity worship. ’Pac is an icon 
in the tradition of Elvis Presley and Marilyn Monroe. Even stacked 
against his most formidable peer, Christopher Wallace, aka The 
Notorious B.I.G., Tupac will remain the most lamented, hated, and 
commemorated (and remixed), simply because of his seemingly 
endless repertoire and cinematic lifestyle. Some who knew Tupac 
said that he was such a likable person, they thought he had to be 
acting when he would wild out in real life, like Bishop did in Juice. 
People often criticized him as needlessly theatrical. He once said 
to VIBE regarding his childhood: “I just didn’t feel hard. I could 
cook, I could do clothes, I could sew, clean up the house.” Even if 
Tupac’s thug shit was a character created by Tupac Shakur, it was a 
damn fine performance, and we have all been affected, if not jolted, 
by its impact on the culture. 


1993 
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His moms was a Black Panther who birthed him shortly after being 
released from prison and acquitted of conspiring to bomb several pub- 
lic places. He grew up in the 1970s and ’80s, poor and often homeless. 
So, while he was directly exposed to the ideologies of some seriously 
badass black-militant muthafuckas-some of them, like his godfather, 
Elmer “Geronimo” Pratt, legends themselves-he was also a hands-on 
student in the school of I Gotta Eat and Pay Rent Out in This Cold 
World. He was a remarkably gifted and analytical child, who was beau- 
tiful to look at, with rapturous eyes. 

He was exceedingly well read, 
taught by Plato, Freud, Richard 
Wright, and Maya Angelou; he 
studied Nietzsche, and identified 
with Van Gogh. ’Pac never finished 
high school, but he could recite 
passages from Shakespeare. 

Smart and cultured, the con- 
flicted teen was also drawn to 
the streets, where he remained- 
even if only metaphorically-for 
the rest of his life. No studio 
gangster imposter, ’Pac seriously 
dodged death even as he talked 
about it. He was a rapper who spit 
on photographers, banged with 
cops, fucked a thousand hos, took 
bullets through the balls and the 
head, went to court the next day, 
and was back in the club the fol- 
lowing night. A self-proclaimed 
real nigga whose self-fulfilling 
prophecy still leaves the world 
perplexed. 

And there you have it: an ill 
spin on the classic rags-to-riches 
tale of a brilliant young artist. 

This one features the rise of our 
spiritual hero from the Black 
Nationalist revolution and grimy 
streets to become a rich and glam- 
orous rap star who eerily cheats 
and then predicts death. It all 
adds up to something a little 
more than unusual, something 
so darkly comic and prophetic 
that it gives legitimate license for this generation of rap fans, and pos- 
sibly the next few, to cling to Tupac for as long as necessary. 

Freaky coincidences aside, another reason it’s not so easy to let go 
of Tupac is because no one knows who killed him. We all know how, 
when, and where: Shortly after he and his entourage beat down a guy 
following the Mike Tyson/Bruce Seldon fight at the MGM Grand on 
Sept. 7, 1996, Tupac was gunned down as he cruised the Las Vegas strip 
with Death Row Records owner Suge Knight. What we still don’t know 
after five years is who shot him or why. And when dealing with the case 
of a murdered loved one, someone as close as family, it’s impossible to 
move on without closure. There’s nothing final about an unexplained 


AMERICA'S MOST WANTED: Tupac in New York City. 1993 


murder. And in this case, it nags at us constantly and makes us question 
the disparity in the way his death was investigated and the way, say, 
John Lennon’s would have been had his killer not been caught imme- 
diately. Tupac’s unresolved case makes us wonder if he was begging to 
be rescued from his life or his label; it makes us ponder if there really 
is a heaven for a G, and why so many remarkable, young black men 
with intelligence, promise, and ambition continue to be snuffed out. 

Of course, in intellectualizing Tupac, it becomes easy to forget that 

he was fundamentally a musician, 
a baritone with great cadence. He 
consistently earned No. 1 singles 
and platinum records. A fast and 
prolific writer, Tupac crafted 
rhymes so quickly that one story 
depicts Biggie observing ’Pac go 
to the bathroom only to re-emerge 
shortly thereafter with two songs 
written. He left almost 200 unre- 
leased songs upon his death. His 
best material was passionate, res- 
onating, lively, and articulate; 

KIND OF LIKE 
JESUS, TUPAC 
UNDERSTOOD 
AND ACCEPTED 
BEING AN 
OUTCAST. 

his worst, plodding, redundant, 
frighteningly violent, and grossly 
misogynist. But regardless of your 
personal stance on the quality of 
his music, it’s a fact that he has 
spawned imitators and continues 
to provide inspiration for con- 
temporary artists. 

Kind of like Jesus, the icon 
of redemptive suffering, Tupac 
understood and accepted being 
an outcast. It’s possible that, 
because ’Pac knew he was so smart 
and good looking, he rebelled 
against even himself, like a sev- 
enth-grader who’s so embarrassed by his ability to crush algebra that 
he acts up in class to avoid the wrath of his not-so-bright homies. 

Tupac is a cult figure, a friend to all renegades-black, poor, white, 
whatever— who struggle to make it in a world where everything is stacked 
against them. The ones who don’t give a fuck. And even though it has 
been more than five years since his death, the need to dabble in a con- 
spiracy theory or two surrounding the circumstances still comes up. 
Maybe, just maybe, ’Pac was some enlightened soul sent from 93 mil- 
lion miles away, whose mission was to spread his message of THUG 
LIFE (The Hate U Give Lil Infants Fucks Everybody), to suffer for all 
of us, and to achieve the truly divine: immortality. □ 
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AS QUIET AS IT'S KEPT 

Bjork returns with a magical fifth album. Vespertine, and celebrates the beauty of simplicity. 
By dream hampton 


D ig, if you will, the picture: a small chapel within Harlem’s soar- 
ing Riverside Church. Bjork, barefoot, no microphone, in a white 
dress with winged sleeves. Rhinestone tears sit in the creases of 
her almond-shaped eyes. Accompanied by brilliant harpist Zeena 
Parkins, a choir, and a programmed Macintosh PowerBook G4, Bjork 
advances down the aisle like a winter bride, sending her staggeringly 
spare ballad “Unravel,” from her album Homogenic, up toward the arched 
ceilings. I cry, mostly because this small, private concert-barely 100 
guests have been invited-feels so rare, like a sincere gift from a woman 
whose courage and dedication to her truth have moved me immea- 
surably for more than a decade. 

Though she has been described as an avant-garde 
fashion icon, a quaint and eclectic musician, or just 
that girl with the weird videos who once collaborated 
with Madonna and wore a swan dress to the Oscars, 

Bjork is finally being recognized as what she truly is: a 
relendessly original pop star capable of sustained genius. 

A month after her performance, sitting in the sun near 
the Hudson River in Manhattan, where she now lives, 

Bjork discusses her furtive dance with fame. Her 1993 solo 
album, Debut, which she was sure would sell only 40,000 
copies at best, was for her a chance to experiment after 
fronting the avant-pop Icelandic band the Sugarcubes for 
four years. “I was coming out of a band of purists who felt any- 
thing that had to do with computers was from the devil. And 
my thinking was, maybe it’s not the computer, but what’s done 
with it.” Her blend of electronica and what she calls “human” 
sounds, paired with her naked, unabashed approach to singing, 
was intoxicating. Deter exploded, selling 500,000 copies and 
inspiring a cultlike following for its strange and diminutive author. 

In 1997, she released Homogenic, which cemented her star 
status. Her romances and breakups with trip hop pioneer Tricky 
and, later, with drum ’n’ bass star Goldie became tabloid fodder. 

And when Bjork literally lunged at a TV news reporter who was 
trying to film her and her son, the video was broadcast around the 
world. {Dancer in the Dark director Lars von Trier is said to have con- 
sidered the tape the perfect audition for her Oscar-nominated 
role as a mother who commits murder on behalf of her son.) 
Finally, a disturbed fan from Florida, ostensibly outraged by Bjork’s 
engagement to Goldie, who is black, committed suicide on video, 
leaving instructions to have the tape delivered to her. The crazed 
fan also hinted that he had forwarded a mail bomb to the star in 
London, and indeed, one was recovered before it reached her. She 
retreated, uprooting herself from London, which had been her home 
and creative hub for nearly a decade, and went home to Iceland. 

She doesn’t speak about the suicide, but does refer to that period as 
a time of reflection. “We have a choice about what we share,” she says. 
“Even if we were to appear to show everything, it’s still an illusion; 
there’d still be one last chamber that nobody would know about. With 
this album, it was so important to me that everything be like a cocoon- 
very protected, very private.” 

Where Homogenic was at times mammoth in its approach to sound, 


employing octets and string sections from Bombay, Vespertine feels as 
if it were written between two sheets and recorded in a small alcove in 
her bedroom. On “Cocoon,” a song structured around the sound of a 
celesta, a small keyboard instrument that evokes antique music boxes, 
she writes about a lovemaking session: “I wake up / The second time 
in his arms / Gorgeousness. . . / He’s still inside of me. . . .” She says of 
the slightly shocking lyrics, “I always write a lot of songs that are very 
personal, that I would never play for anyone. So I only put on the album 
stuffl can live with people hearing.” 

Homogenic and Vespertine are inextricably mated by 
Bjork’s vision of an environment where technology and 
organic sounds blur. Homogenic is like standing in a 
shower of sound. But Vespertine, which was almost titled 
Domestika and was produced largely on her laptop, 
feels more elemental, like individual drops of rain 
falling to the ground. “Emotionally, I happen to be 
in a space that is like hibernation. There are peri- 
ods for all of us when we’re extroverted and want to 
go to clubs and talk to 5,000 people. Then there are 
periods when we go inside, and it’s more inter- 
nal. I just happened to make this album when I 
was in that space. And everything that was big 
or extroverted or flamboyant, it just didn’t reg- 
ister to me. It was almost like it had to be so small, 
so pure, to be true.” □ 
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FLOAT LIKE A BUTTERFLY. STING LIKE A BEE: 

Ali made his presence felt, whether scowling over a fallen opponent (left), as he 
did with Sonny Liston after a first-round KO in their 1965 rematch; (center) 
obliging a teeny autograph seeker in London in 1966: or (right) just chillin', as he 
did on a training break in 1971. 


H istory is not a close confidant of the hip hop gener- 
ation. Inhabiting a world that hurtles along in 
fast-forward, brothers and sisters don’t have much 
time to comb through history books for lessons to 
live by. This generation’s idols tend to be figures 
who are intensely plugged into the here and now— 
Allen Iverson, Dr. Dre, Janet Jackson, MaryJ. Blige, 
Tiger Woods, Eminem. But one thing the millennium generation 
understands more deeply than most is the power of the spoken word. 
From Malcolm X to Jay-Z, empires have been built upon it-and not 
just empires of cash. Which is why, more than 20 years after he threw 
his last punch and long after his famously lyrical wit was muffled 
by the onset of Parkinson’s syndrome, there are still plenty of reasons 
to care about Muhammad Ali. Now it has fallen to Will Smith, in 
the new film Ali, to translate the drama of Ali’s turbulent life into 
something understandable to a generation that has grown up admir- 
ing heroes whose circumstances and priorities couldn’t be more 
different. It’s a tall order. 

Still, there are many things about Ali’s life that should be instantly 
recognizable. Now 60, he has been an object of fascination, awe, and 
controversy for more than three decades, mainly for his achievements 
in the ring. A model of pantherlike grace, stealth, and power, he is 
the only boxer to be crowned heavyweight champion three times. 
Drama followed him everywhere. He was a warrior, fighting in some 
of the most memorable bouts ever-especially the Thrilla in Manila 
(in which he outlasted Joe Frazier) and the Rumble in the Jungle (when 
he outsmarted George Foreman). Like Bob Marley’s or Michael Jor- 
dan’s, Ali’s fame rippled out over all pop culture. From America to 
Europe, Africa, and Asia, Ali became the world’s most renowned ath- 
lete (though fans of Brazilian soccer god Pele might argue the point), 
in part because of his mouth, but also because of his heart. He offered 
a rare mix of qualities: at once a brilliant performer, ego-happy indi- 
vidualist, savvy salesman, wily political agitator, and spiritual force. 
Think Michael Jordan, Michael Jackson, Madonna, and Malcolm X 
fused into one man. 

Ali was a bailer (he made $5 million a fight back in the ’70s) and a 


brawler (the beat down he gave the glowering bully Sonny Liston ranks 
among the most famous upsets ever). He was a rapper before there was 
rap: His fast tongue and quick wit paved the way for every superstar 
and trash-talker to come down the pike. “If you think the world was 
surprised when Nixon resigned, wait till I kick Foreman’s behind,” he 
once taunted. And he often bellowed, with a bravado that might sound 
familiar to anybody who has ever picked up a hip hop record, “I am the 
greatest!” But he never got lost in his own hype; he delivered his lines 
with a fun-loving twinkle in his eye. And, in a famous phrase that Latrell 
Sprewell or Lauryn Hill could surely relate to, Ali once said, “I don’t 

!’m free to be what I want.” 

Anyone whose images of Ali 
are drawn from later appear- 
ances— his dramatic lighting of 
the Olympic flame at the 1996 
Atlanta games, or his halting 
denunciation of violence after 
the WTC attack— might still 
wonder, Why the big deal? 
When he isn’t making public 
appearances, he spends much 
of his time now with his wife, 
Lonnie, 45, on their Michigan 
farm, quietly autographing 
memorabilia and entertaining guests with his repertoire of magic 
tricks and corny jokes. But in his day, Ali was a young lion who brought 
the noise and fought the power in ways that many of today’s studio 
gangstas and street-comer politicians only fantasize about. In the words 
of Spike Lee, “He was handsome, he was articulate, he was funny, 
charismatic, and was whuppin’ ass, too.” 

It’s difficult to overstate how important Ali was in bolstering African- 
American solidarity and pride during the stormy 1960s and early ’70s. 
Says Todd Boyd, author and professor of critical studies at the Uni- 
versity of Southern California, “Ali was front and center in leading the 
shift from the Civil Rights era to the black-power era.” And through 
his battles with the government and his acute social consciousness, 


have to be what you want me to be. 

IN HIS DAY. ALI 
BROUGHT THE 
NOISE AND 
FOUGHT THE 
POWER IN WAYS 
THAT TODAY'S 
STUDIO GANGSTAS 
ONLY FANTASIZE 
ABOUT. 
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he developed into a potent political force and a cherished progressive 
figure for all Americans. “He hit people for a living, and yet, by mid- 
dle age, he would be a symbol not merely of courage, but of love, of 
decency, even of wisdom,” notes David Remnick in his 1999 Ali biog- 
raphy, King of the World. 

Ali’s plunge into political controversy was revolutionary, and took 
some courage. He joined the Nation of Islam in 1964, and his refusal 
to enter the Army in 1967 because of his pacifist beliefs cost him the 
heavyweight crown, a prize he had coveted since he was a kid in 
Louisville, Ky., growing up as Cassius Clay. At the age of 25, at the 
peak of his athletic prowess, he was sentenced to five years in jail, 
kicked out of boxing, and fined $10,000 for draft evasion. Despite 
public vilification, he held his ground and appealed all the way to the 
Supreme Court, which overturned his conviction by an 8-0 vote-but 
not until after he had lost three precious years. When he returned and 
eventually recaptured his crown, it put an exclamation point on his 
career. Says Boyd, “African-Americans realized that you could prevail 
if you stick to your guns.” 

“A lot of people didn’t like him because he stood for something, and 
that something America didn’t like,” says Leon Gast, director of the best 
Ali documentary to date, When We Were Kings. Gast, who spent several 
years in the ’70s filming Ali, remembers the heat the fighter took for 
speaking out against the war. “He never did anything because it was 
fashionable,” says Gast. “Even among middle-class blacks, he was unpop- 
ular because of his in-your-face attitude. They felt that all the things he 
was advocating would happen, but would come at a slower pace.” 

Before Ali, athletes rarely took public stands, nor were they expected 
to. “Ali has always been the exception rather than the rule,” says Chris 
Wilkinson, a screenwriter of the film Ali. “Athletes didn’t get politi- 
cally involved. The way it used to be is like it is now.” Ali wasn’t, in 
fact, alone-track stars Tommie Smith and John Carlos famously deliv- 
ered a gloved black-power salute at the 1968 Mexico City Olympics; 
the Celtics’ Bill Russell marched for civil rights; Curt Flood took on 
baseball’s reserve clause-but his example mattered. 

Ali wasn’t one to stand on a picket line, yet his protests made 
an indelible impression. And he jumped into all of his causes with 


singular flair. No one manipulated the media as skillfully as he did, 
with a never-ending stream of rhymes, jokes, and pungent remarks, 
all delivered seemingly off-the-cuff. It’s a sad irony that Ali’s verbal 
and physical gifts have been largely taken from him by Parkinson’s, 
possibly a consequence of the cumulative blows he had absorbed in 
the ring. 

Ali’s legacy is still hotly debated. Some argue that the tradition of 
social and political engagement he represents has been lost on a new 
generation of self-centered athletes whose goals in life seem to be lucra- 
tive sneaker deals and a couple of Range Rovers in the driveway of a 
20,000-square-foot home. Can you imagine Michael Jordan saying he 
won’t take the $90 million in endorsement fees this year because of 
overseas sweatshops? But in fairness, few people in the public eye, let 
alone athletes, have shown Ali’s adherence to principle and willing- 
ness to sacrifice. And there are those who would point out that Jordan, 
in his pure moneymaking zeal, also breaks down doors for African- 
American athletes who follow his example of using himself as the prod- 
uct, and not just working to enrich others. 

This, in fact, may be another mark of Ali’s influence. He earned 
more money in his career than all the other heavyweights before him 
combined. But unlike most, Ali was-and still is-extraordinarily (and 
often quietly) involved in charitable efforts, helping organizations as 
diverse as UNICEF, the Lutheran Child and Family Services in Michi- 
gan, and New York City’s Hebrew Home for the Aged. His generosity 
always exceeded his appetite for luxury. 

“Ali never thought of himself as a brand and never worried about 
putting his foot in his mouth, because money was not important to 
him,” says Gast. “He made lots of it, and he gave lots of it away to 
people he thought needed it.” 

Ali, the movie, covers a decade of the champ’s life, ending with his 
epic upset of Foreman in Zaire in 1974. According to the screenwrit- 
ers, there was so much great material in Ali’s life that their original 
draft came in at a whopping 187 pages. Obviously, there’s just no 
way to bottle this man or his ineffable spirit. 

An old street adage tells us, if you’re not playing the game, then 
the game’s playing you. Ali played the game. □ 
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V GALLERY 


UNDER THE 
INFLUENCE 

The Bronx Museum of the Arts comes full 
cypher exhibiting art by urban mix-masters. 

I t’s nowhere near New York City’s famed Museum Mile: 
You take the No. 4 train to the Bronx, get off at 161st 
Street/Yankee Stadium, walk under the elevated tracks, 
past the multilingual soccer matches, BMX bikers, and 
roller-bladers dipping and hovering like hornets on the 
half pipes, and turn right at Grand Concourse. Follow these 
directions and you’ll arrive at the Bronx Museum of the Arts, 
where you can peep hip hop getting its props, all-world style. 

One Planet Under a Groove: Hip Hop and Contemporary Art , 
on exhibit through March 3, traces the continuing engage- 
ment between hip hop culture and the art world. Though 
they had a brief, fruitful union in the ’80s, represented in 
this show, inevitably, by Keith Haring ( DJ84 , 1983) and Jean- 
Michel Basquiat (Toxic, 1984), the relationship between 
“high” art and pop art has since grown more complex. 

This time the art world approaches hip hop as a pop- 
culture heavyweight, not as an underground art form. 
Reigning globally as a major shot caller in the music 
world— and increasingly influential in fashion, film, and 
literature— hip hop is beginning to be accepted by the art 
establishment as a dominant aesthetic. 

Marking the 30th anniversary of the Bronx Museum’s 
founding, the One Planet show documents a cultural shift, 
but not in the archival sense. There are no handbills and 
stage outfits mounted behind glass here. These works show 
painters, photographers, performance artists, and video- 
makers responding to hip hop culture, paying tribute, and 
also vibing off its angles and tropes. 

From David Hammons’s amputated sweatshirt hood 
hung stark against a white wall (In the Hood, 1993), to Coreen 
Simpson’s profiled B-boy in an iconic Kangol and wrap- 
around shades (Jamien, 1985), the works address hip hop 
in and out of context, from within and without its ever- 
expanding borders. Other works address the problems of 
identity and cultural domain: Nikki S. Lee’s immersion into 
hard-core rap in The Hip Hop Project (1) (2001) and Hisashi 
Tenmyouya’s Japanese Graffiti Scene (Kanji Wildstyle) (2000) 
document two of the myriad ways hip hop has traveled the 
globe successfully. 

KRS-One said early on that “the Bronx keeps on mak- 
ing it.” Now, as the world eagerly keeps on taking it, the 
Boogie Down welcomes back its own to see what the Boom 
Bap hath wrought. Damien McCaffery 
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Coreen Simpson, Jamien, 1985 




David Hammons, In the Hood, 1993 


Jean-Michel Basquiat, Toxic, 1984 




Hisashi Tenmyouya, Japanese Graffiti Brett Cook-Dizney, study for 

Scene (Kanji Wildstyle), 2000 Images of Hip-Hop, 2001 
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Nikki S. Lee. The Hip Hop Project (1), 2001 



Juan Capistran, The Breaks, 2000 




Martin Wong, Sharp Paints a Picture, 1997-98 


Gary Simmons, Rob, 1993 




Sanford Biggers (with David Ellis), Mondo/o of the B-bodhisattva II, 2000 
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Bea Schlingelhoff, Artist: Boogie Down Productions, 
Song: South Bronx, Record: Criminal Minded, 2000 



Davide Bertocchi, Phonograf, 1998 
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THE 

STYLISTICS 


Individual style is 
the hot trend, and 
fashion designers 
are taking note. 
We asked 17 
tastemakers to 
show off their 
steelo, because 
they've got 
personality. 
Photographs by 
Walter Chin. 
Styling by 
Angela Arambulo 
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(From left) Lyle Ashton Harris. 

36. photographer: 
Red cotton plaid jacket by 
Comma Des Gargons; ivory 
silk scarf by Giorgio Armani. 

Vasoula Barbagiannis, 28, 
fashion publicist: Black 
braided corset top and skirt, 
both by Benjamin Cho; gold 
hoop earrings by Nine West. 

Karen Rene£ Good. 31, writer: 
Black lace V-neck top with 
brown ties by D&G; Karen's 
own red shawl skirt; black 
fishnet hosiery by Gerbe; black 
leather knee boots by Cesare 
Paciotti; red feather earring by 
Roderick Studios. 

Ari Gold. 24, singer, 
songwriter, and producer: Tan 
fur vest by Sean John; 
camouflage cotton pant by 
Weiss & Mahoney; black 
leather boots by Giorgio 
Armani; black arm cuff by 
Helmut Lang 
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(From left) Shakara, 24, Ford 
model: White cotton ribbed 
tank top by Tommy Hilfiger; 
black leather pant with zipper 
detail by Dolce & Gabbana; 
black leather boots by Jimmy 
Choo; black leather cab hat by 
Phillip Treacy for Kangol; 
pewter leather bandanna (worn 
as arm piece) by Domepiece. 

La'Verne Perry-Kennedy, 40, 
vice president of media 
relations/urban music. Epic 
Records: Black leather dress 
by Gianfranco Ferre; black 
leather sandals by Yves Saint 
Laurent. 

Jodie Becker, 30, publicist 
and club owner: Black cotton 
jacket and cream pant, both by 
Katayone Adeli; white cotton 
ribbed tank top with chain-link 
detail by C. Ronson. 

Jason Farrar, 28, stylist: Black 
denim coat, black cotton zip- 
front sweater, and gray wool 
pant, all by Yohji Yamamoto; 
blue cotton hooded sweatshirt 
by Phat Farm 
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(From left) Chris Chambers. 
30. vice president of publicity. 
Arista Records: Black cotton 
button-down shirt, tuxedo 
pant, and cummerbund, all by 
Helmut Lang; black leather 
shoes by Giorgio Armani. 

Jaguar, 24, singer: Green 
marbled sheared mink coat by 
Anne Dee Goldin; black cotton 
sleeveless dress by Kenneth 
Cole; green leather boots with 
buckle by Christian Louboutin. 

Zaldy, 35, designer: Burgundy 
leather sleeveless top and 
black leather belt with purple 
wrap, both by Zaldy; blue 
denim jeans by Levi's; brown 
boots by Sportiva. 

Rama, 20, Ford model: Brown 
cotton dress and red leggings, 
both by Zaldy; black leather 
belt by Desi Santiago for 
Zaldy; black wool hat by 
Claudia Rapisarda for Zaldy; 
brown leather shoes by 
Edmundo Castillo 
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(From left) Kaori, 27, DJ: 
White fur top with matching 
skirt by Shirley for L'lmpasse; 

snow mink reversible to 
matching waterproof silk with 
spotted fox collar jacket by 
Anne Dee Goldin; aqua leather 
boots by Christian Louboutin. 

Cherokee, 27, singer: Black 
feather holster by Helmut 
Lang; blue denim jeans by 
D&G; black wide leather belt 
by Hayden Michael. 

Big Gipp, 29, rapper: Brown 
coat with fur detail and 
matching pant, both by Big 
Gipp Fashion; black and 
orange sandals by Adidas. 

Amir, 26, DJ: Black denim 
jacket and pant, both by Triple 
5 Soul; black cotton T-shirt by 
GS; black and gray leather 
sneakers by Nike. 

Justo Artigas, 31, vice 
president of public 
relations/fashion director, 
Dolce & Gabbana: 
Blue denim jacket with fur 
lining, white cotton ribbed tank 
with blue rhinestone cross, 
white denim jeans, green belt, 
and tan leather boots, all by 
Dolce & Gabbane. 
SEE THE DETAILS 
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OUT OF SIGHT: 

Blue velour sweat 
suit by J. Lo; 
silver chain by 

Nine West 


1/ STYLIST 


FASHION 

ASSETS 

Jennifer Lopez wasn't content with 
being the highest paid Latina in 
Hollywood, the bearer of bare 
dressing, the chart-topping pop singer, 
the newlywed. Check out her latest 
commodification: J. Lo the clothing line. 
Photographs by Vicente de Paulo 

G irls with ample assets know all too well the agony 
of shopping for jeans. As waistlines plunge ever 
deeper into the nether regions, a pair of precise- 
fitting jeans becomes even more critical. Which is why 
Jennifer Lopez has devoted her junior-clothing label to the 
more curvaceous woman. 

Her self-titled collection, J. Lo by Jennifer Lopez, is the 
offspring of a partnership inked last April with Tommy Hil- 
figer’s brother Andy, who made his name outfitting pop stars 
like Snoop Dogg, Britney Spears, and Run-DMC. Lopez is 
planning a swimwear collection for spring and a runway show 
for later in the year. Department stores like Macy’s and Nord- 
strom’s launched the affordable collection just in time for 
the holidays— garnering $1 million in orders. 

Lopez is a stickler for fit. As a teenager, the Bronx-born 
beauty reworked her store-bought clothes until they suited 
her unique sense of street chic. Now, as creative director of 
her own collection, she is completely involved with design 
and production, consistently sending back samples until the 
sizing is impeccable. 

Shapely women generally have no problem finding 
jeans that fit the hips— it’s the baggy waistband that’s prob- 
lematic. J. Lo solves this irksome dilemma with a simple 
solution: a little rock ’n’ roll, hippie-style lace-up in the back 
of the waistband. 

J. Lo will also be offering capped-sleeve jumpsuits, 
cropped polo tops, athletic jerseys, feminine interpretations 
of the ubiquitous velour track suit, and couture-inspired 
leather pieces (a skimpy zip-front jumpsuit can be spotted 
in the “I’m Real” video). Her clothing represents all the ingre- 
dients that make J. Lo interesting: the deep roots of her 
Puerto Rican and New York heritage, as well as her signature 
Hollywood glamour. Surprisingly, thecouture-rockingj. Lo 
tailor-made her clothing line for the girl next door. 

Serena Kim 
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FLY GIRLS: (From left) 
Black-and-white cotton 
jersey shirt with logo and 
blue denim jeans with side 
lace, both by J. Lo; 
diamond earrings, bracelet, 
and ring, all by Mimi So. 
White cotton ribbed tank 
with logo and blue denim 
skirt with rhinestone belt, 
both by J. Lo; diamond 
bracelet by Mimi So. 

SEE THE DETAILS 
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BEAUTY NOTES: 

All makeup by Nars: Pandora 
Duo eye shadow. Nirvana 
blush, Waikiki Bronzing Slicks, 
and Galaxy Girl lipstick. Black 
wool and silk one-button 
jacket by Emporio Armani: 
suspended-chairviphoker by 
Jacquie Diaz for 11:22. 

SEE THE DETAILS 
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HIGH NOTE 


CLAUDETTE ORTIZ 


Not only does this 20-year-old from New Jersey 
sing, she also writes and produces her own music, 
and she's drop-dead gorgeous. How does she 
manage to juggle the demands of being City High’s 
front woman and still keep her beauty routine 
simple? Before leaving on her European tour, this 
Puerto Rican pecan shared her secrets. 


Do you wear makeup? 

I try to keep it minimal. When I'm not performing, 

I usually stay away from foundation and facial 
makeup. But on any given day, you can definitely 
see me wearing mascara and lip gloss. My favorites 
are Maybelline’s black Illegal Lengths mascara and 
Sally Hansen's Clear Mauve lip gloss. 


What products do you use on your hair? 

My hair is naturally curly, so I put a relaxer (Textures 
& Tones Mild Relaxer by Clairol) in it to loosen the 
curls and make it easier to straighten. To condition, I 
use Elastin QT, and to keep the style in place. Per- 
fect for Perms hair spray works great. 


How do you care for your skin? 

My routine is very simple. I start by cleansing my 
face with Pond’s Cleansing Lotion and Moisturizer, 
then I scrub with Pond's Clear Solutions Deep 
Pore Cleansing Scrub with Natural Botanicals, and 
I follow that with Neutrogena's Clear Pore Soothing 
Gel Astringent. For those days when I'm tired, a 
dab of Preparation H under the eyes relieves puffi- 
ness— a tried-and-true trick suggested by my 
makeup artist, JJ. 


A' 


What are some of your best-kept beauty secrets? 

If you don't have money for a manicure and you 
need to get your nails wrapped, toilet paper is a 
great substitute. To clear up a pimple, put tooth- 
paste on it for 10 minutes before you go to bed. After 
you wipe off the toothpaste, rub Vaseline over your 
face, and when you wake up, your skin will be as 
smooth as a baby's behind. 


iW 


Photograph by DANIEL GARRIGA 
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STYLING BY ANGELA ARAM8UL0; MAKEUP BY ANGIE PARKER FOR NARS/ARTISTS: HAIR BY JOHNNY GENTRY/KEN BARBOZA 


Photos courtesy of 100.3 The Beat 
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THEl/IBBSPOT 

100.3 THE BEAt-SUMMER JAM 2001 





Los Angeles' 1 00.3 The Beat knows how to throw a 
summer jam and VIBE was there to party with them. 
The 2001 Summer Jam was hosted by on air 
personality Steve Harvey with guest host Chris 
Tucker who also hung out backstage with The Beat’s 
Adimu. The L.A. live crowd was treated to special 
performances by Musiq Soulchild and Outkast. 
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CHECK FOR THIS 

This is what’s hot, so add these 
events to your calendar. 


DECEMBER 

GAP.COM 

VIBE readers are invited to shop gap.com this holiday season 
and enjoy 10% off a purchase of $75 or more'. To redeem: 
Enter the gap.com coupon code GAPVIBE at checkout. Hurry, 
this offer is only good through December 31, 2001. It's the 
perfect time to update your closet with something new or pick 
up a gift for that special someone on your list. 

‘Offer valid online only through December 31. 2001. at 1 1:59 P.M.. PT. The S75 
amount applies to merchandise only. Gift card purchases, packaging, taxes, and 
shipping and handling does not count toward the qualifying amount. Not valid 
for cash. No adjustments on previous purchases. Offer is not transferable with- 
out consent by Gap. Not valid at Gap stores or Gap Outlet stores. Cannot be 
combined with any other offers. Offer valid in the U.S. only. 



DECEMBER 

IMATION 

Designed to fit in the palm of your hand, the Imation RipGO! 
is the smallest device available today for both recording com- 
pressed music on CDs and for high-performance playback of 
CD, digital audio. MP3, and Microsoft WMA. Its sleek, battery- 
powered USB CD-R drive uses mini (80mm) CD-R discs to 
store and play digital-music tiles, allowing music Ians to 
record three hours of MP3 or six hours of WMA music in less 
than five minutes. For more information, visit the Imation 
website, www.imation.com. 



DECEMBER 
VIBE HIP HOP DIVAS 

New, from the editors of VIBE. In this book, 15 of rap's 
grandes dames are profiled in thoughtful and provocative 
essays by some of the best writers in hip hop, each accompa- 
nied by stunning photographs. With profiles of Roxanne 
Shante, MC Lyte, Queen Latifah, Lauryn Hill, Mary J. Blige, 
Missy Elliott, Eve, Lit' Kim, Foxy Brown, and more, HIP HOP 
DIVAS is the first book to document the triumphs and tribula- 
tions of the women who helped shape the hip hop we know 
today. Available wherever books are sold. 


DECEMBER 
DOWN TO EARTH 

Down to Earth is now available on VHS and DVD. Special fea- 
tures include exclusive cast and crew interviews. For more 
information, visit www.paramount.com/homevideo. 
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2001 WRAP UP 


Who is Jill Scott? Hundreds 
of fellow Philadelphians found 
out at the Jill Scott party held 
at Gasoline’s Nightclub (l-r) 
Hidden Beach recording artist 
Kindred (husband of duo); 
Michelle Tennant, executive 
assistant to the president; 
Kindred (wife); and John 
Armstrong, promoter. 

Scene Makers. 

Carl Dash, promoter. 

Scene Makers; Stephanie 
Renee, poet; and Jill Scott. 

What's the best that can 
happen?-Wm'mg a trip to 
New York City and a SI .000 
shopping spree in the "It's 
the Best That Can Happen!” 
sweepstakes sponsored by 
MGM and VIBE, that's what! 
Steve Wilkerson of Mebane, 
N.C. (center) was the lucky 
winner! (l-r) Rebecca Hart, 
Steve’s wife: Jamie, personal 
shopper, Bloomingdale's; and 
Bloomingdale's sales associate. 

NETWORK! NETWORK! 
NETWORK! That's the key to 
getting into the industry game. 
Macy’s, Nautica Jeans Co., 
and VIBE held a music panel 
in New York City. Hundreds of 
VIBE readers got a chance to 
network with some of today’s 
hottest entertainment execu- 
tives at the "Make It Happen 
in the Entertainment Industry" 
power moves panel, hosted 
by VIBE music editor Shani 
Saxon with a live performance 
and autograph signing by 
Arista recording artist Toya. 
(l-r) Karla Radford, executive 
director of events & artist 
relations; Amy Glickman, pr 
manager, Nautica Jeans 
Company; Toya: Jessica 
Cafiero, marketing manager, 
Nautica Jeans Company; 
Beverly Smith, fashion and 
beauty advertising director: 
and Carol Watson, associate 
publisher. Toya beltin' it out! 

(l-r) top row: Sean Reives, 
pr coordinator; Jessica 
Cafiero: Beverly Smith; 

Amy Glickman; James Cruz, 
Violator; Carol Watson; 
and Joi Brown, director of 
marketing, Atlantic Records, 
middle: Shani Saxon; and 
Sybil Pennix, stylist. By Sybil 
Pennix. bottom row: Karla 
Radford: Blackspot, contributing 
writer, Bet.com; and Bonz 
Malone, writer/actor. 

Photos: Carlos from Solid 
Gold (1-2). Johnny Nunez (3-6) 
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with a soft, gauzy glow. Anyone who has seen the singer perform knows 
how the mood in a room shifts when this llladeiphian walks onstage— how 
everyone in the crowd lets out a deep, contented sigh. 

Scott's new double disc— 11 tracks recorded live at Washington, D.C.'s 
historic Constitution Hall, plus 10 new bonus songs— invokes warmth from 
the get-go. Considering how hollow most performances sound these days, 
it's heartening to hear an artist willing to forge deep connections with her 
fans. Following a funkdafied, Head Hunters-esque intro from her badass 
backup band, Fatback Taffy, Scott enters crooning the opening lines of "A 
Long Walk"— "You’re here / I'm pleased / 1 really dig your company." And 
then there's the way she intones "You broke me / But now I'm healing" to 
the crowd's cheers on the extended, soul-stirring rendition of “Love Rain." 
Girlfriend knows about salves. 

Who Is Jill Scott? Words and Sounds Vol. 1, the singer's platinum debut, 
broke the way it did-through grassroots, you-gotta-check-this-out word 
of mouth— because it brimmed with sweet melodies. Scott's creations 
transcend the studio easily with solid yet supple compositionsthat hold up 
gorgeously to her innovative, live reinterpretations. The sultry chorus of 
"Slowly Surely" segues into a booty-shaking snippet of A Tribe Called 
Quest's "Find a Way,” and rocks the house. Scott spits the lyrics to 
"Gettin' in the Way" double time, upping theante on the song's head-rolling, 
confrontational quota. Tempos shift and change like the wind, while the 
singer's vocals swoop and swirl through the arrangements, heartier and 
more vibrant than you've ever heard them before. 

Through it all, Fatback Taffy's rhythm section— James Mason on 
percussion, and cousins Thaddeus and Erik Tribbett on bass and drums, 
respectively— propels her with thick, juicy grooves. Musical director and 
Fender Rhodes player Pete Kuzma isevery singer's dream— a versatile musi- 
cian who makes Scott sound good because he's so damned good himself. 
They subvert, rearrange, and assemble components into striking collages, 
establishing the tracks as modern-day standards— future covertunes. 

Pricey double discs released around the holidays (ahhh, capitalism), 

especially ones with old material on them, often have a disingenuous air. 

But Experience avoidsthis trap by offeringaset of solid originals that should 
satisfy fans until the release of her studio follow-up to Who Is. On "High Post 
Brotha." Scott borrows a B-ball term to describe slicked-up, suited-down, 
corporate-ladder-climbing types, while a nasty, low-down groove slinks 
underneath— demonstrating that that “high post” ain't all that high after all. 

Ever the poet. Scott charms with her verbal skills on "Gotta Get Up." 
an anthem for the bleary-eyed commuter set to a rapid-fire drum V bass 
beat ("I don't want to go to work today / I'd rather stay home and play video 
games”). Scott warns a potential lover he better check his baggage at the 
door before stepping to her on "Be Ready”— a bona fide gem. Its stuttering 
chorus is a stark contrast to the track's restrained melody. 

Is it the way she loves us? It must be, since love is Scott's trump card— 

that revelatory, spine-tingling 
sensation she stirs in her fans 
time and time again. She's the 
real deal— that artist who isn't 
afraid of love, who knows that 
love and pain hold hands, and that 
you better love yourself before 
anyone else will. She's the voice 
that reminds us to gather. And if 
Jill Scott's in a singing mood, we 
better gather around love. 
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WEAK DO 

WACK Q 


MOBB DEEP 

INFAMY 

LOUD 

OOO 

If hip hop is gonna keep it real in the 
aftermath of September 11, heads will 
need to rethink the game a little. 
While this fifth album from the gruff 
Queensbridge duo is as narcotic, hyp- 
notic, and pleasurable as Vicodin, it's 
hard to be riled up by Mobb Deep's 
fantasies about cold-hearted gunplay 
when suicidal terrorists are flying 
planes into buildings. 

Infamy does attempt to address 
current events: On the mournful 
"No Place Like Home," which verges 
on patriotic. Prodigy mumbles, "We 
gotta survive this shit, dunn / It's 
nothing to laugh at." And there's 
plenty here to provide escapism. "Hey 
Luv" uses vocal assists from 112 to 
create a sultry frame for Havoc 
and Prodigy's rough approach to 
romance. And " Bum," with Vita from 



Murder Inc., is embellished with a 
luscious guitar lick that soundsas if 
it wandered off a surf record. But is 
blasting a song called "Kill That 
Nigga" as appealing when plenty of 
people are trying to do just that? 

With an eerie prescience, P says 
on “Get Away," "We terrorize rap- 
pers," and brags about the grief he 
causes families. His reference to 
terrorism— black on black, Ameri- 
can against American— sounds not 
only empty these days, but oddly 
irrelevant. 

Dimitri Ehrlich 


DE LA SOUL 

AOI: BIONIX 

TOMMY BOY 

OOOO 



For better and worse, j Feet High and 
Rising set impossibly high expec- 
tations that De La Soul have been 
chasing their entire career. But on 
2000’s Art Official Intelligence: Mosa- 
ic Thump, they took control of the 
future. Guided by a (misplaced) 
sense of pending obsolescence, 
they rebuilt for the 21st century and 
freed themselves from the weight 
of past glories. 

Unlike Thump, which was on 


the pulse of Y2K hip hop, Bionix 
doesn’t demand comparison with 
chart-topping blinguistics. The tag 
here is “better, stronger, faster,” 
and with Steve Austin beats from 
Dave West, Jay Dee, Lucky, and 
Megahertz, they are finally glid- 
ing confidently at their own $6 
million pace. For De La, being 
half-man, half-amazing is only 
half the battle. Case in point: the 
confessional “Trying People.” On 
“Am I Worth You?,” “Special,” and 
“Simply,” it’s clear that, like A.i.’s 
boy cyborg, De La are searching 
for no ordinary love. 

But it ain’t all lovequests. If 
they’ve seemed antidrug puritans, 
they hilariously succumb with B- 
Real on “Peer Pressure.” They take 
up a peep-show booth on “Pawn 
Star,” which bumps like Neptunes 
strip-club bait. “Watch Out” proves 
that maturity and quicksilver 
tongues beat out youth and shiny 
clothes. Whether D.A.I.S.Y. or 
bionic, De La still have the power 
to define an age. Jeff Chang 
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BASS ODYSSEY: AJAMU 


6.DEP 

CHILD OF THE GHETTO 

BAD BOY 

ooooc 

If you're gonna cover Eric B. & 
Rakim's "Microphone Fiend" on 
your debut, you better be carrying 
your balls around in an extra-large 
wheelbarrow. Harlem's G. Dep is 
the rare MC with the skills to do the 
legendary track justice, asserting 
his place in Rakim's lyrical lineage 
with a taut, gangstafied remake. 
That cut, like his debut. Child of the 
Ghetto, is an important one. It her- 
alds the arrival of a loose, muscular 
new voice with nothing to prove— 
one that lashes around spartan 
tracks with serpentine power. 

G. Dep doesn't drench his real- 
ity raps with extraneous references 
to bling-bling he doesn't have. (On 
"Everyday," he raps, "Girls don't 
respect when you call them col- 
lect.") On the title track, he gives 


BLAQUE 

BLAQUEOUT 

EPIC 

ooo 



When Blaque released the drum- 
machine serenade “808” in 1999, 
they sounded like the future of 
R&B. Though they had been dis- 
covered by Left Eye and had a lot 
in common with TLC, Blaque took 
production risks that the more 
established group didn’t. Since 
then, however, TLC’s sassy little sis- 
ters with the bottom-heavy beats 



a quick r6sum£ check, tearing 
through his ghetto cred with heavy- 
lidded aplomb. He doesn't need 
to, though— his history is alive in 
his hectic rhyme flow, effortless 
authenticity, and reckless attitude. 

Lyrically, he recalls an earlier era, 
when bragging was the backbone of 
hip hop. Tracks like "Special Deliv- 
ery," for example, are nonstop self- 
acclaim festivals. But this album is 
less about his lyrics than his vibe: 
From the minute G. Dep starts spit- 
ting, your head is bobbing. Period. 

Dimitri Ehrlich 


have lost their ultramodern gleam. 
On Blaque Out , Shamari Fears, 
Brandi Williams, and Natina Reed 
rely on their predecessor’s plat- 
inum-proven formula, creating a 
solid but seldom inspired sopho- 
more set. 

Reed rhymes on nearly every 
track with a voice and flow identi- 
cal to Left Eye’s, which makes for 
monotony. And “Know What’s 
Up,” where the junior divas har- 
monize about “ghetto boys,” 
instead of scrubs, is trite. The girls 
are at their best when they put 
down their step-by-step manuals. 
On the pensive melody “Thinkin 
About It,” they illuminate the ills 
of urban society, singing, “I’m not 
blaming MTV / I’m just tripping on 
the things I see.” Even the finger- 
wagging rump-shaker “Can’t Get It 
Back,” a poignant but resolute take 
on post-relationship drama, is a 
club banger. While Blaque Out 
never ventures into uncharted R&B 
territory, Blaque still has the recipe 
for success. Demetria Lucas 


EM 


SHOTS 

BY ROB KENNER 


"Can't say me never did ah warn 
you." The voice of Anthony Red 
Rose sounds like an air-raid siren 
slashing through the turbulent 
atmosphere inside Amazura 
nightclub in Jamaica, Queens. 

Sammy T, selector for the Japan- 
ese champion sound, Mighty 
Crown, aka The Far East Ruler, 
has just dropped the needle on a seven-inch single of "Tempo," 
one of King Tubby's deadliest mid-'80s digital masterpieces. Three 
thousand adrenalized ruffnecks explode inside the cavernous 
arena, and the sound seems loud enough to spook the National 
Guardsmen stationed at nearby JFK International Airport. 

Terrorist attacks on the Big Apple don't deter legions of hard- 
core sound-clash fans from turning out for WORLD CLASH 2K1 on 
this frigid October night. Promoters Irish & Chin have assembled a 
stellar lineupforthis.theannualdubplate Olympics. Besides the 1999 
champion Mighty Crown, combatants include King Tubby's from 
London: Poison Dart from Antigua; and, notone, but three sets— Bass 

Odyssey, Black Kat. and 
the mighty Killamanjaro— 
representing Jamaica, 
motherland of all sound 
systems. ( Jaro turns out 
to beano-show.) 

Tonight's master of 
ceremonies, perennial 
dubplate favorite Bounty 
Killer, keeps the energy at 
a fever pitch. Before long, we come to the end of the LP and 45 round— 
during which only store-bought records may be played, no custom- 
cut dubplates. Bythispoint, both the hapless Tubby 'sand the Antiguan 
sound (with matching camouflage outfits)— dismissed as "Poison 
Fart"— have been eliminated by unanimous decision. The Far 
East Rulers (who learned Jamaican patois while living in Brooklyn) 
seem to be leading after brandishing a blend of foundation dubs. 
Bass Odyssey— leaning heavily on their hard-core Bounty Killer 
collection— and the delightfully innovative Black Kat remain in hot 
pursuit. But aftertwo hotly contested tune-for-tune rounds, the night 
will go down in history as 2001: A Bass Odyssey. 

"The World Clash did nice," Odyssey's selector Squingy opines 
as the muddy floor gets a much needed mopping. "I hope the World 
War III thing nah gwan, 'cause we can't manage that right now. This 

ah peaceful war of music." Seldomhasa musical battle to the death 
seemed so reassuringly cathartic. 

HEAVY ROTATION: MORE REGGAE FLAVOR 

AFRICAN BROTHERS Wont Some Freedom ( Easy Star) 

VARIOUS ARTISTS Universal Message Chapter II (VP) 

BOB MARLEY Catch a Fire (Deluxe Edition) (Tuff Gong) 

INNOCENT KRU Innocent (VP) 

VARIOUS ARTISTS Knock Out Ska: 

Treasure Island Ska Instrumentals and Vocals (Heartbeat) 
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N.O.R.E. 

GRIMEY... GOD'S FAVORITE 

DEFJAM 

ooo 

N.O.R.E. is a perfectionist. No, 
seriously. The Queens rapper has 
released three great albums during 
his five-year career: Capone-N- 
Noreaga's The War Report and The 
Reunion, and his solo debut, N.O.R.E. 
His lone misstep was his half-assed 
(by his own admission) sophomore 
set, Melvin Flynt. Therefore, he's 
eager to redress that fiasco with 
his latest solo LP, Grimey... God's 
Favorite, on which he’s bent on 
reusing the Flynt formula in hopes 
of getting it right this time. And he 
does, sort of. 

Relying on the same synth- 
happy producers behind Flynt. 
including Swizz Beatz and the 
Neptunes, Grimey bangs hard with 
frenzied energy. "Nahmeanyaheard" 
typifies the LP's rugged sound with 



its abrasive funk and braggart 
rhymes. But the factor that elevates 
Grimey above Flynt' s mediocrity is 
the thoughtful album cuts. Though 
still keyboard-heavy, songs like 
"Black Cloud" and "Love Ya Moms" 
show N.O.R.E. at his best: flippant, 
but a little vulnerable. "I make good 
music, that's why my shit sold / 1 put 
out four platinum records, but them 
shits sold gold," quips the defeated 
rapper. Grimey may not go down as 
one of his classics, but at least he 
can put the shame of Flynt to rest. 

Noah Callahan-Bever 


REWIND 

BY TOM TERRELL 


T’ings have gone dread in 
America since That Day. To 
some of us, it smells like the 
early 70s all over again. Past 
as prologue? 

In 1971, in the thick of the Vietnam War, Motown released 


MARVIN GAYE'S WHAT'S GOING ON. In 2001, a group of artists, 
including Mary J. Blige and Bono, re-recorded the album's title track 
to benefit AIDS relief efforts and the United Way's September 11th 
Fund. Gaye's most sanguinely existential love song still captures 
the heartsickness induced by 
modern madness— the AIDS 
epidemic, the horrific terrorist 
attacks. The scenery is different, 
but the sadness is the same. 

What's Going On's Zen-like 
hymns about corporate pollution 
("Mercy Mercy Me [The Ecol- 
ogy]"), societal inequality ("Inner 
City Blues [Make Me Wanna 
Holler]"), and blind faith ("Wholy Holy," "God Is Love") strike a 
who-knows-it-feels-it chord in the masses. Thought-provoking, 
spirit-lifting, life-affirming love songs for a nation in pain, and time 
has not diminished the album's power and beauty. Thirty-one years 
later, these melodies still buoy the soul, the lyrics still ring out hope, 
and the love still comes down. 




WARREN 6 

THE RETURN OF THE REGULATOR 

UNIVERSAL MUSIC GROUP 

oc 

Warren G was a major playa dur- 
ing the mid-’90s G-Funk era. On 
The Return of the Regulator, Dre’s 
stepbrother attempts to convince 
listeners he’s still relevant. Unfor- 
tunately, Warren comes across as 
a rapper who lacks self-esteem. He’s 
consistently on the defensive lyri- 
cally. On the nonhit “This Gang- 
sta Shit Is Too Much,” he spits, 
“What, ya thought / 1 wasn’t goin’ 
to return with a hit?” He also wastes 
a hot, Dre-produced beat (“Lookin’ 
at You”) and butchers the Stevie 
Wonder classic “Village Ghetto 
Land.” The G-Funk sound has 
been on its deathbed for a while, 
but Warren G plays Dr. Kevorkian, 
administering the fatal shot. 

Shawn Edwards 


MONTELL JORDAN 

RU WITH ME? 

DEFSOUL/UMA 

OC 

At 6’8”, Montell Jordan may be the 
tallest man to have hit No. l on the 
pop charts, a feat he achieved in 
■995 w ith the new-jack-booty bang 
of “This Is How We Do It.” But 
stature doesn’t equal soul. On his 
fifth outing, it’s clear Jordan has 
forgotten how to do it, offering a 


collection of shiny studio schlock 
rife with canned hooks, soft-core 
drum beats, and the standard I- 
cheated-but-I-love-you-so-lemme- 
sex-you-up-baby-girl lyrics. It’s a 
shame, because on the rare occa- 
sion that Jordan taps into a sweet 
little riff, as on the Babyface-style 
ballad “The Right One,” it, what- 
ever it is, sure is nice. 

Sylvia VZ. Chan 

VARIOUS ARTISTS 

UNDERGROUND AIRPLAY 
VERSION 1.0 

MIC MEDIA/RAWKUS 

ooc 

Talk about blessing the mike, 
the Lyricist Lounge’s sparked the 
careers of Pharoahe Monch and 
Rah Digga. Underground Airplay i.o, 
a hot-and-cold, 31-track, mix-tape- 
format CD, commemorates the 
Lounge’s 10th anniversary. Deftly 
blended by in-house DJ Spinbad, 
the album is studded with tracks 
from underground royalty like 
Bahamadia and Xzibit, and hungry 
newcomers like Obie Trice, Jane 
Doe, The Bad Seed, and Zion I. 
Uninspired production mars many 
tracks, however, seldom matching 
the enthusiasm of the lyricists. The 
standout is Mos Def’s sparkling 
rejuvenation of the 1984 hit “Jam on 
It.” More quantity than quality, this 
compilation doesn’t do the Lounge 
justice. Damien McCaffery 
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CYPRESS HILL 

STONED RAIDERS 

COLUMBIA 

oooc 

On their seventh studio album, 
Cypress Hill proves that where 
there’s blunt smoke, there’s fire. 
The quartet’s hip hop joints 
haven’t been this potent in years. 
On Stoned Raiders, B-Real and Sen 
Dog pass the mike to some serious 
guest artists, including King Tee 
and Redman. While the group 
respects its straight rap roots, pro- 
ducer DJ Muggs also excels when 
melding his beats with fuzzy guitar 
licks, frenzied percussion work, and 
string orchestration on the group’s 
forays into speed metal and alter- 
native rock. Stoned Raiders might 
not be the blunt-puffing crew’s 
tightest work, but it proves that 
Cypress Hill still aims high. 

Shawn Edwards 


SHABAAM SAHDEEQ 

NEVER SAY NEVER 

RAPTIVISM 

ooc 

It’s been a long time coming 
for cocksure New York rapper 
Shabaam Sahdeeq, formerly of 
Us 3. Unfortunately, on his over- 
long debut, Sahdeeq dwells on his 
past instead of looking toward the 
future. Whether he’s reveling in 
former ghetto glories or dissing 


Rawkus interns, his earnest, occa- 
sionally promising debut is too 
scattered to surpass the indie-rap 
cliches he blasts his former label 
for perpetuating on “Straight Like 
That.” Despite his enthusiasm and 
considerable mike skills, which 
shine on the appropriately titled 
“Bubblin’,” Never Say Never ulti- 
mately reminds us that it’s not 
where you’ve been, it’s where 
you’re going. Hua Hsu 

ALLURE 

SUNNY DAYS 

MCA 

000 

It’s not surprising that a group once 
signed to Mariah Carey’s Crave 
label would be adept at vocal gym- 
nastics. On their second album. 
Sunny Days, Allure scales down the 
cameos that riddled their 1997 self- 
titled debut-a good thing, because 
this quartet can harmonize almost 
anyone under the table. Allure’s 
lyrical formula isn’t as satisfy ing as 
their voices, though it docs retread 
familiar romantic territory to occa- 
sionally interesting effect. “Enjoy 
Yourself ” is one of the album’s 
simple pleasures, with its warm 
bass, fluttering synth, thwacking 
snare, and lovable sincerity: “My 
hair and my nails are done / Now 

1 wanna go out and have some 

fun.” Somewhere, Cyndi Lauper is 
smiling. Kylee Swenson 


DISC- 

o-tech 

BY AMANDA NOWINSKI 


For most folks, the word disco 
conjures up images of blue 
eye shadow and cocaine-sniff- 
ing letches in open shirts. The 
cliches, however, represent only 
a superficial aspect of a richer 
phenomenon. On West End 
Records' 25th anniversary com- 
pilation, New York's finest house 
production duo, MASTERS AT WORK, remixes some of the label's 
fiercest tracks and, in the process, sets the record straight. 

"People always talk about the corny stuff," says MAW's "Little 
Louie" Vega, 36. who got his start in the Bronx deejaying hip hop, 
funk, and disco, and pioneering Latin freestyle. "They think all disco 
sounded like the theme song to The Love Boat. But if you listen to the 
music on West End and Salsoul— those records were serious!" 

Vega is referring to the deep, edgy sounds played by the late 
Larry Levan, dance music's most revered DJ, who spun at the Par- 
adise Garage. Louie, then 15, ventured into the mostly black, Latino, 
and gay dance partyand fellfor early ’80s West End classicslike Taana 
Gardner's "Heartbeat" and Loose Joints' "Is It All Over My Face." 

This multiracial, sexually liberated musical movement’s popu- 
larity drew a backlash, embodied by disgruntled Chicago rock D J 
Steve Dahl’s "Disco Sucks" smear campaign, which tarnished the 
genre's reputation. "Disco Sucks" smacked of intolerance, both racial 

and sexual. "Rockpeople 
hated disco because it 
was selling more records 
than rock," Vega says. 

Even now, the image 
of dance music continues 
to be whitewashed. In the 
U.S. mainstream, flaccid, 
European progressive 
house and trance take 
precedence over freakier 
tunes created by American people of color— trade in the 70s leisure 
suits for Glow Sticks, and swap Abba forSashaand John Digweed's 
supermarket pap. By introducing quality disco to a new generation, 
Vega and his MAW partner, Kenny "Dope" Gonzalez, are righting past 
wrongs. "A lot of people think of house music as the cheesy stuff 
on the radio," says Vega, who's finishing up a full-length album 
with Gonzalez for Tommy Boy. "But we re trying to get our own 
music across, which is the kind that real people can get into." Brace 
yourself. Mr. Dahl. 

HEAVY ROTATION 

LARRY LEVAN Live at the Paradise Garage (West End Records) 

LARRY LEVAN's Classic West End Records Remixes (West End Records) 
MASTERSATWORK The Tenth Anniversary Collection: Part One 
1990-1995 (BBE) 

MASTERS AT WORK The Tenth Anniversary Collection: Part Two 
1996-20001 BBE) 

MASTERS AT WORK Nuyorican Soul, 1997 (Talkin Loud) 



(Left to right) "Little Louie" Vega, West End 
CEO Mel Cheren. Kenny "Dope" Gonzalez 
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revolutions 



“THE SMASH 
ACTING DEBUT OF 
SEAN COMBS...” 

Peter Travers, Rolling Stone 


SPECIAL EDITION FEATURES INCLUDE 



•THREE DOCUMENTARIES • DELETED SCENES • OUTTAKES 
•ILLUSTRATED ACTION COMMENTARY DY JON FAVREAO AND VINCE VAUGHN 
•AND MANY MODE! 



NOW AVAILADLE 
ONSSAT 

.ten 

• * Rimes •'WHO* BOOHS ■ 

www.towerrecords.com 


FAT JOE 

JEALOUS ONES STILL ENVY 
(J.O.S.E.) 

TERROR SQUAD/ATLANTIC 

oooo 

Many people crumble under pres- 
sure. Fat Joe is not one of them. 
Equipped with a monstrous voice, 
Tony Soprano-like charm, and the 
best beats New York City has to 
offer, the Bronx heavyweight has 
stepped up his rhymes with each 
release, from the simple couplets of 
"Flow Joe” (on 1993’s Represent) to 
the interlocking wordplay of "John 
Blaze" (on 1998's Don Cartagena). 
He's now at a crossroads in his 
career, with many doubting his abil- 
ity to succeed without the help of his 
more commercially viable protege, 
Big Pun. But once again. Fat Joe ups 
the ante with J.O.S.E.. an album that 
rivals his fiery '95 release. Jealous 
One's Envy. 

Typifying the album's hardened 


LA' CHAT 

MURDER SHE SPOKE 

HYPNOTIZE MINDS/KOCH 

ooc 



After years of treading Mississippi 
River backwater, Three 6 Mafia 
has figured out how to peddle 
its signature musical syrup to 
heads nationwide. Unfortunately, 
on Murder She Spoke, extended 
Three 6 family member La’ Chat 
(best known previously for guest- 
starring on Project Pat’s “Chick- 
enhead”) fails to capitalize on 
the second Memphis mafia’s suc- 
cessful formula. She lacks the 
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soundscape, "King of NY" finds a 
thunderous Fat Joe steamrolling 
through a majestically orchestral 
track, making a violent case for his 
anointment to the throne ("How 
you gonna holla back with a hollow 
back?"). On the aptly named "Fight 
Club." Joe incites a lyrical gang bang 
with M.O.P. and Petey Pablo, backed 
by deafening horns. But he saves the 
best for last on "Still Real," his most 
intimate song to date. Against all 
odds, Fat Joe has made the album of 
his career. Let thejealous ones envy. 

Noah Callahan-Bever 


gorilla-pimp charisma of Project 
Pat, the sex appeal of Gangsta Boo, 
and the tear-the-club-up intensity 
ofThree6,andher monosyllabic 
gangstress cliches too often dis- 
appear into Juicy “J” and DJ Paul’s 
solid production. 

There are a few exceptions. On 
“Salt Shakers,” La’ Chat rides a stut- 
tered dance-floor-ready track made 
up of percussion and keys, warning 
haters to clear the way, while 
“Ghetto Ballin’” evokes early Big 
Tymers’ work with a soulful guitar. 
It’s a perfect theme song for driv- 
ing through Southern streets. Out- 
side of these relative standouts, 
Murder works best as it winds to a 
close. Here, the tracks revert to the 
spiraling, zoned-out sound that 
earned the Hypnotize Minds crew 
its name; the songs aren’t spectac- 
ular, but the atmosphere is inter- 
esting. After 21 tracks, however, La’ 
Chat’s unvaried, hard-core testi- 
mony is as predictable as foul play 
in Jessica Fletcher’s Cabot Cove. 

Benjamin Meadows-Ingram 
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PINK: TERRY RICHARDSON 


A/B CONVERSATION 

FLY TRACKS OR WACK WAX? ASK OUR RESIDENT CRITICS. A&B 


“GET THE PARTY STARTED." PINK, 

MISSUNDAZTOOD (ARISTA) 

B: This disco beat is very '80s— a 
cross between Sheena Easton and 
Deee-Lite. A: It reminds me of 
Madonna in the video for "Music," 
when she was in the back of the car 
wearing all the gold, imitating Puffy. 

B: This is not a club banger. If it came on in the car. I'd change the 
station. It's nothing to call home about. A: Oh, she tries to do a little 
R&B thing at the end to give it some soul. Too little, too late! 




"STILLMATIC," NAS, 

STILLMATIC (COLUMBIA) 

B: It's funny how it takes Nas several 
attempts to dis Jay-Z, but Jay can destroy 
Nas with just one verse. A: I don't even 
know why theirwhole beef started. What- 
ever it is, they need to get over it. B: I guess 
it's a Queensbridge/Marcy Projects beef 
that no one cares about unless it's on wax. A: Nas fell off after 
lllmatic, but his name is back on people's lips now that he's dissed 
Jigga. B: The good thing about the battle is that it's sharpening both 
of their skills. It's a great hip hop exercise. 


"DA HOT SH*T (AIGHT)." 

BELL BIV DEVOE. FEATURING SHAHEED, 

SHAMARI & JAK FRAWST, 

BBD (UNIVERSAL) 

B: This doesn't even sound like a 
Rockwilder beat. This is like an out- 
take beat, and he was like, "Okay, 
ya'II can have it." I know Ronnie 
didn't just say he's got cases of Cris! A: Sorry, that drink is already 
played out. Find your own alcohol to big-up. B: This will get played 
in a club at around 8 o'clock, when no one's there. A: It’s sad when 
over-the-hill artists who made an impact on music start following 
everybody else and talk about caviar and diamonds. B: They need 
to change the name of this track to "Da Hot Mess." 

"TRANSD.F.EXPRESS,"DUNGEON FAMILY, 
EVEN IN DARKNESS (ARISTA) 

B: This is hot-dogs-and-hamburg- 
ers-on-the-grill music. A: I like almost 
anything they do, but I have to concen- 
trate real hard to understand their drawl. 
B: Big Gipp is on this.... A: He's married 
to Joi from Lucy Pearl. B: I didn't know 
there still was a Lucy Pearl. A: This is a really laid-back, funk-filled, 
chillin' song. B: Yeah, something you would play in an old Cadillac. 
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CHECK HERE FOR TODAY’S HOTTEST GEAR: 


ADIDAS ALL DAY ALL NIGHT 
FOOTACTION USA 

NATIONWIDE 


ENYCE 

AGAINST ALL ODDS 

GREATER NEW JERSEY 

BLOOMINGDALE’S 
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NEW HAVEN, CT 
LARK CLOTHING 
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MACY’S 
NATIONWIDE 
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800-GAP-STYLE 
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MACY'S 
NATIONWIDE 
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WASHINGTON. DC 


SEAN JOHN 
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BURDINE’S 
CARSON PIRIE SCOTT 
MACY’S 
NATIONWIDE 
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SIGNS O' THE TIMES 

VI Be ASTROLOGY BY THELMA BALFOUR 



CAPRICORN 

December 22-January 19 

THE CAPRICORN PERSONALITY: Serious as a heart attack. 
Capricorns are the leaders of the zodiac. You fall under an earth 
sign, so you are naturally practical and cautious. As the saying 
goes. Capricorns are old when they are young, and young when 
they are old. It takes you an eternity to find a mate. Capricorns 
live to climb the corporate ladder. Your focus is always on the 
apex where that shiny new Mercedes-Benz awaits your arrival. 

NEXT SIX MONTHS: Saturn, your ruler, touches on health this 
year. Your body's calling, so listen to it. Don't forget about 
those doctors’ appointments. Get into a routine that enhances 
your mind. body, and soul. 

FAMOUS CAPRICORNS: Muhammad Ali, Dallas Austin, Cuba 
Gooding Jr., Grandmaster Flash, R. Kelly, LL Cool J, Walter 
Mosley, Sade, Slick Rick, Denzel Washington, Tiger Woods 
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AQUARIUS Jan. 20-Feb. 18 

Selling brownies at the church bake 
sale could lead to a chance encounter 
with a powerful employer. Venus is 
in your sign by the 20th. so look 
to sweeten your love life with that 
honey you've been waiting for. When 
the full moon appears at the end of the 
month, you'll know if you got what 
you wanted. 

PISCES Feb. 19-March 20 

Your New Year’s resolution was to 
trim down, so avoid those Doritos you 
love so much. Mars, which is in your 
sign, will give you a boost. Hit the gym 
and make good use of the celestial 
Gatorade. By the 19th, when Mercury 
is in retrograde, turn down intricate 
projects. Right now your mind has 
less focus than a busted camera. 

ARIES March 21-April19 

The New Year's parties are over, and 
like the bubbly, you have fizzled. After 
a short chill period, put that hyper 
energy to good use. Do your best Bob 
Vila impersonation, and get some 
work done around the house. But if 
you don't know how to swing a ham- 
mer, don't worry. There are plenty of 
family members who could teach you 
the basics. 


TAURUS April20-May 20 

Spill your guts to your sweetheart to 
relieve some stress. Don't be afraid 
to admit that you're in the love zone. 
Mercury's midmonth retrograde has 
you acting cautious. Now is not the 
time to make promises or sign impor- 
tant documents. 

GEMINI May21-June20 

Lately, your bank account is up and 
down like a pogo stick. Pinch those 
pennies and hang out DL style with 
your peeps. Don’t run to the club and 
try to buy Mo@t for the whole spot. It 
will be a pain in the butt to earn back 
those benjamins. 

CANCER June21-July 22 

Someone close to you is faking the 
funk. Like Public Enemy said, "Can't 
truss it." Seriously reconsider all 


your friendships. Also, be aware that 
the big boss is watching. Make sure 
he understands that, like Big Daddy 
Kane, you go to work. It could lead to 
that promotion. 

LEO July23-Aug.22 

You're bubbling with energy to hit the 
bar scene because the sun is in your 
11th house of friends and social activ- 
ities. Your new mattress is dying for 
a test run. A club-hopping rendezvous 
could have your bedsprings sprung. 

VIRGO Aug.23-Sept.22 

Underneath that conservative suit is 
a sexy and confident individual. Your 
bosses are already clocking your 
upbeat character. Get yourself some 
sophisticated new gear to go along 
with the new attitude. When you 
finally walk into that office, treat 
those hallways like a Gucci runway. 
Now work it! 

LIBRA Sept. 23-0ct.22 

The cycle of Venus is enhancing your 
self-confidence. But work in the 
background this time if you want to 
reap maximum rewards. Otherwise, 
people will think you're hogging the 
limelight. Remember, bad boys move 
in silence. 

SCORPIO Oct. 23-Nov. 21 

You’re impatient because of the 
cycles of Mars and Jupiter. Clear 
your mind and communicate with the 
people around you. Office politics are 
stressing you out. If your area is tight, 
no one can test you. Keep an open 
mind and heart if your mate starts an 
argument— there's nothing better 
than making up. 

SAGITTARIUS Nov. 22-Dec. 21 

Your bank account is starting to fat- 
ten, but you're not Bob Johnson. 
Hold off on purchasing that new 
computer. Watch your mouth when 
you're dealing with the boss. Convey 
all your great ideas, but keep a lid on 
that firecracker personality. 

Thelma Balfour is the author of Black Love 
Signs and Black Sun Signs. 

Illustration by ERIC PALMA 
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THE DETAILS 


COVER STORY: "BIG CITY OF DREAMS" 

COVER: Black leather trench coat, $7,520, hat, $220, and gloves, $295, all by Tom Ford 
for Gucci, available at Gucci, N.Y.C. (for more information, please call 800-234-8224): 
black leather pant by Fubu (for more information, please go to www.fubu.com); plaid cot- 
ton underwear, $19, by Calvin Klein Underwear, available at Macy's. N.Y.C.: diamond 
ring and watch, both by Piaget, available at Piaget, N.Y.C: diamond bracelet, guitar chain, 
and ring, all by Diamond Quasar, available at Diamond Quasar. N.Y.C. 

PAGES 84-85: Black leather jacket by Emporio Armani, available at Emporio Armani, 
N.Y.C. (for more information, please go to www.emporioarmoni.com): black leather hat, 
$315, by Tracy Watts, available at Jennifer Kaufman, Los Angeles. 

PAGE 87: Black mesh long-sleeve shirt. $280, by Yves Saint Laurent, available at Yves 
Saint Laurent, N.Y.C.: black leather motorcycle pant. $350, by Sean John, available at 
Bloomingdale's, N.Y.C. (for more information, please go to www.seonjohn.com): black 
suede boots by Timberland, available at Macy's. N.Y.C.: sunglasses by Tom Ford for 
Gucci, available at Gucci, N.Y.C. (for more information, please call 800-234-8224). 
PAGE 88: Black suede pant, $242, by Enyce, available at Dr. Jay's, N.Y.C. (for more 
information, please call 800-48-ENYCE or go to www.enyce.com); plaid cotton under- 
wear, $19, by Calvin Klein Underwear, available at Macy's, N.Y.C.; diamond guitar chain 
by Diamond Quasar, available at Diamond Ouasar. N.Y.C.; diamond cross by Mimi So, 
available at Mimi So Fine Jewelry, N.Y.C. 

GEAR: "BOOT CAMP" 

PAGE 58: (Clockwise from left) Tan suede boots, $75, by Lugz (for more information, 
please go to www.lugz.com): denim ankle boot. $69, by Fubu. available at 
Bloomingdale's, N.Y.C. (for more information, please go to www.fubu.com); gray and 
black leather boot, $150, by Dolomite, available at Dr. Jay’s, N.Y.C.; brown leather and 
suede boot. $80, by Marc Ecko Footwear (for more information, please go to 
www.ecko.com); Vegas Gold nubuck leather field boot, $125, by Timberland (for more 
information, please call 800-445-5545 or go to www.timberland.com); black Air Max Goa 
Dome, $150, by Nike (for more information, please call 800-344-NIKE or go to 
www.nike.com). 

"STARS AND STRIPES" 

PAGE 58: (From left) Stars and Bars sneakers, $34, by Converse, available at Foot 
Locker, N.Y.C.; white cotton Stars and Stripes shirt, $69. by Tommy Hllfiger (for more 
information, please call 888-T0MMY-4U); red and white sunglasses by Alain Mikli. 
available by special order at Alain Mikli, N.Y.C.; cap with flag print, $29. by Polo Ralph 
Lauren (for more information, please call 888-P0L0JEANS or go to www.poio.com); 
Stars and Stripes denim pant, $75, by Phat Farm, available at Phat Farm, N.Y.C. (for 
more information, please go to www.phoi/orm.com). 

VIBEFASHION: "THE STYLISTICS" 

PAGES 108-109: (From left) On Lyle Ashton Harris: Red cotton plaid jacket by Comme 
Des Gargons; black metallic-cotton pant. $320. by Costume National, available at 
Costume National, N.Y.C.; ivory silk scarf by Giorgio Armani, available at Giorgio 
Armani, N.Y.C. On Vasoula Barbagiannis: Black braided corset top and skirt, both by 
Benjamin Cho, available at Benjamin Cho, N.Y.C.: gold hoop earrings by Nine West 
Jewelry (for more information, please call 800-260-2227). On Karen Renee Good: Black 
lace V-neck top with brown belt, $170, by D&G, available at D&G, N.Y.C.; black leather 
knee boots by Cesare Paciotti, available at Cesare Paciotti, N.Y.C.; red feather earring, 
$95, by Roderick Studios, available at Company. N.Y.C. On Ari Gold: Tan fur vest, $1,800, 
by Sean John, available at Bloomingdale's, N.Y.C. (for more information, please go to 
www.seanjohn.com); black leather boots by Giorgio Armani, available at Giorgio Armani, 
N.Y.C.: black leather arm cuff, $185. by Helmut Lang, available at Helmut Lang, N.Y.C. 
PAGES 110-111: (From left) On Shakara: White cotton ribbed tank top, $21, by Tommy 
Hllfiger, available at Macy’s, N.Y.C. (for more information, please call 888-TOMMY-4U); 
black leather pant with zipper detail by Dolce & Gabbena, available at Dolce 8< Gabbana. 
N.Y.C.; black leather boots by Jimmy Choo, available at Jimmy Choo, N.Y.C.; black 
leather hat by Phillip Treacy for Kangol; pewter leather bandanna by Domepiece. On 
La 'Verne Perry-Kennedy: Black leather dress by Gianfranco Ferre, available at Saks Fifth 
Ave. N.Y.C.; black leather sandals. $595. by Yves Saint Laurent, available at Yves Saint 
Laurent, N.Y.C. On Jodie Becker: Black cotton jacket and cream pant, both by Katayone 
Adeli; white cotton ribbed tank top with chain-link detail by C. Ronson. On Jason Farrar: 
Black denim coat, $1,050, and black cotton zip-front sweater, both by Yohji Yamamoto, 


available at Yohji Yamamoto, N.Y.C.; gray wool pant, $300, by Y’s for Men Yohji 
Yamamoto, available at Alan Bilzerian, Boston; blue cotton hooded shirt, $170, by Phat 
Farm, available at Phat Farm, N.Y.C. 

PAGES 112-113: (From left) On Chris Chambers: Black cotton button-down shirt. $200. 
tuxedo pant, $455, and silk cummerbund, $230, all by Helmut Lang, available at Helmut 
Lang, N.Y.C.: black leather shoes by Giorgio Armani. On Jaguar: Green marbled sheared 
mink coat. $6,995, by Anne Dee Goldin, available at Goldin Feldman, N.Y.C.; black cot- 
ton sleeveless dress by Kenneth Cole, available at Kenneth Cole, N.Y.C.; green leather 
boots with buckle. $1,100, by Christian Louboutin, available at Christian Louboutin. 
N.Y.C. On Zaldy: Burgundy leather sleeveless top and black leather belt with purple wrap, 
both by Zaldy; blue denim jeans by Levi's; brown boots by Sportiva. On Rama: Brown 
cotton dress and red leggings, both by Zaldy (for more information, please call 212-366- 
5716); black leather and brown macramfi belt by Desi Santiago for Zaldy (for more 
information, please call 212-947-5716); black wool hat by Claudia Rapisarda for Zaldy; 
brown leather shoes by Edmundo Castillo. 

PAGES 114-115: (From left) On Kaori: White fur top with matching skirt by Shirley for 
L'lmpasse; snow mink reversible to matching waterproof silk jacket with spotted fox 
collar. $3,795, by Anne Dee Goldin, available at Goldin Feldman, N.Y.C.; aqua leather 
boots, $1,100. by Christian Louboutin, available at Christian Louboutin, N.Y.C. On 
Cherokee: Black feather holster, by Helmut Lang, available by special order at Helmut 
Lang, N.Y.C. (for more information, please go to www.helmutlang.com); blue denim 
jeans, $220, by D&G, available at D&G, N.Y.C.: black suede belt, $215, by Hayden 
Michael, available at Bergdorf Goodman. N.Y.C. On Big Gipp: Brown coat with fur detail 
and matching pant, both by Big Gipp Fashion; black and orange sandals by Adidas (for 
more information, please call 800-677-6638 or go to www.adidas.com). On Amin Black 
denim jacket, $68, and pant, $60, both by Triple 5 Soul, available at Triple 5 Soul, 
Washington, D.C. (for more information, please go to www.triple5soui.com); black cot- 
ton T-shirt by GS; black and gray leather sneakers, $70, by Nike, available at Niketown, 
N.Y.C. (for more information, please call 800-344-NIKE or go to www.nike.com). On 
Justo Artigas: Blue denim jacket with fur lining, white cotton ribbed tank with blue 
rhinestone cross, white denim jeans, green belt, and tan leather boots, all by Dolce & 
Gabbane. available at Dolce & Gabbana, N.Y.C. 

VIBESTYLIST: "FASHION ASSETS" 

PAGE 116: Blue velour sweat jacket, $75, and pant, $70, both by J. Lo, available at 
Macy's, N.Y.C.; earrings by Bijoux Givenchy; silver choker by Nine West Jewelry (for 
more information, please call 800-260-2227). 

PAGE 117: (From left) Black and white cotton jersey shirt with logo, $38, and blue 
denim jeans with side lace, $168, both by J. Lo, available at Macy's, N.Y.C.; shoes by 
Jimmy Choo. available at Jimmy Choo, N.Y.C.; diamond earrings, bracelet, and ring, all 
by Mimi So, available at Mimi So Fine Jewelry, N.Y.C.; white cotton ribbed tank top with 
logo, $22, and blue denim skirt with rhinestone belt, $125. both by J.Lo, available at 
Macy's, N.Y.C.; diamond earrings, bracelet, and ring, all by Mimi So, available at Mimi 
So Fine Jewelry. N.Y.C. 

VIBEFACE: "ON A HIGH NOTE" 

PAGE 118: Black lace jacket, $3,625, by Emporio Armani, available at Emporio Armani, 
N.Y.C.: pink fishnet bra, $26, by Baby Phat, available at Phat Farm, N.Y.C.; silver choker 
by Jacquie Diaz for 11:22, available at Barneys New York, N.Y.C. 


VIBE® magazine (ISSN 1070-4701) is published monthly by VIBE/SPIN Ventures, 
215 Lexington Avenue, New York, N.Y. 10016. Periodicals postage paid at New York, 
N.Y.. and additional mailing offices. Postmaster: Send address changes to VIBE 
magazine, Box 59580, Boulder, CO 80328-9580. Regular subscription rate is 
$11.95 per year. Foreign subscription rates are: Canada S30.00: all other countries 
$50.00 payable in advance in U.S. funds. GST It R125160309. Vol. 10, No. 1 Copyright 
© 2000 VIBE/SPIN Ventures. All rights reserved. No part of this magazine may be 
copied orreproducedwithoutpermission from VIBE. Subscription requests, address 
changes, and adjustments should be directed to VIBE, Box 59580, Boulder, CO 80322- 
9580, or call 800477-3974. Please print name and address clearly. VIBE cannot be 
responsible for unsolicited materials. VIBE isa trademark of VIBE/SPIN Ventures. 
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BUSINESS OPPS I INSTRUCTION ■ POSTERS & PHOTOS I PSYCHIC 


TURNKEY ADULT WEBSITES only $495 
900# NUMBERS just $99 each. Free brochure 
1-888-572-8876 www.saturncommunications.com 

EARN $8,000 MONTHLY STUFFING MAIL 
at home/free supplies/start immediately 
www.Processing-mail.com 


CD’S & MORE 


V 

www.MlfRDERSQliAD.con 

w ^ 

-WHOLESALE- 


Mix CD’s. DVD’s & Videos 


(404) 664-5868 

1 & 

www.OlrtySouthOnlino.com 


www.lmagineOnlineMall.com 


DONATIONS NEEDED 


Children's Book Donations needed!! For 
Lotus Child Learning Center in Ghana. 
Children need picture books and elemen- 
tary-high school texts covering literature, 
sciences, mathematics, geography, and his- 
tory. To donate, contact Yvonne Okoh at 
(9 1 7) 653-8963/yveokoh@hotmail.com. 


ENTERTAINMENT 


HOT SEXY ADULT TOYS, 
DVD & VIDEOS 
LOWEST PRICES. 
DISCREET SHIPPING. 
CHECK US OUT. 
WWW.PLANETXADULT.COM. 

Hot New Partyline! 

Meet local girls! 18+ 

1-664-412-5133 

PHONE NUMBERS! 

Local Singles & Couples. 
1-900420-0420 ext. 311 
Try it, it works! $2.95/min. 18+ 


FINANCIAL 


OVERDUE BILLS? 1-800-788-1 141. Bad 

credit’s no problem! Licensed/Bonded since 
1977. Apps to $50,000. Not loan company. 
Town & Country Accpt. 

BAD CREDIT RUINING YOUR LIFE? 
Trouble Renting, Now you can laugh on 
BAD CREDIT! 1*952»996*8937 
Free Recorded Info Line 


HEALTH 


PEN1S-ENLARGEMENT.NET 
FDA approved vacuum pumps or surgical. 
Gain 1-3" Permanent, Safe. Enhance erection. 
Free Brochure. Dr. Joel Kaplan (619) 299-HUGE. 
Latest enlargement info: 900-976-PUMP. 
www.drjoelkaplan.com 
ANDROENLARGE 
PENIS ENLARGEMENT PILL 
NEW HERBAL FORMULA GAIN l”-3” 
GUARANTEED. ONLY $59.95 CK/MO. 
LANSING LABORATORIES, 4616 N. 
GRAND RIVER AVE., #B, LANSING, MI 
48906. Credit Cards or Info: (5 17) 32 1 -9026 



BE A RECORDING ENGINEER 

Learn Recording and Mixing, Signal Processing. MIDI. Digital Audio 
and more. Intern at a top NY studio and benefit from job placement 
assistance. You can start your career in less than a year! 


fa? 


800 - 544-2501 

NY, NJ, CT 212-777-8550 


Institute of Audio Research 

64 University Place. Greenwich Village. New York, NY 1 0003 



LL J l 

Real World Education 


wll 





School of: 

Audio 

Film 

Show Production 
Digital Media 
Computer Animation 
Game Design 

800.226.7625 

www.fullsail.com 

3300 University Boulevard 
Winter Park, FL 32792 

• Financial aid available to those 
who quality 

• Job placement assistance 

• Accredited by ACCSCT 

• root M VU All nght, irvnw) the turn Ini S M 
IvflSjrf Rn4 Wv VI t ,t,„ •*.„> .nxl Urlul'wl k»*> ,«r «■*»+ 
"Kpli'nl vowt m»lv a vovnf n\»k\ u» Ivfl Vul 


HIPHOP 


•j ™ 


CELEBRITY PHOTOS! 
MUSIC POSTERS! 

Name favorites. Send SASE to: PIX/VIBE, 
Box 20747, Houston, TX 77225. 

Website - www.photowrld.com 


PSYCHIC 



LEO’S 

yFree 

J.AR0T 

t#- READING 

"There is no substitute" 

1-800-236-0104 


_ USE YOUR CREDIT CARD 
Ely FOR SPECIAL OFFERS 

1-800-673-4523 


visit our website for special offers 

www.mindandspirit.com 

fer yrtrtii'iwff p^;ctes otv, Mutt ta IR 


PHAT! HOT! YOUNG! 
LIVE! PSYCHICS! 


LIVE Psychics 24 Hours a Day 
CALL NOW! 1-900-362-1000 ext. 5793 
$3.99/min. 18+. serv u 619-645-8434 


Gifted Live Psychics, 24 hours daily. 
Guaranteed 100% Satisfaction or 
Money Back. Over 50,000 happy 
clients. Psychic Source... We know... 
1-866-514-6666 www.psychicsource.com 



BO GRIFFIS 


la Usetour Credit Card For Special Savings: 

1 - 800 - 914-8917 

S tjWM»asterpredicti<rfJ^K>rr1 


purposes only UulX I 




1-664-492-7822 


18+ 


ofutut it, yi iuli fstl ktitti ti 





• Tri$h» or one ol our other 100 gifted 
advbors wN help you gel the best out of He 

• Cher 50,000 happy customers lor over 12 yean. 

• A complete satisfaction and privacy guarantee. 

Come to the source... 

PSYCHIC source:! 

1-866-408-7777 


MC1785 lor entertainment purposes only. 18* 


Gifted Psychics guide you toward love, 
happiness and money. Love it or your 
money back. From $2. 00/minute. Call 
800-270-1959 www.psychicsource.com 


LIVE psychic Readings 24 hours a day! 
1-900-562-1000 ext. 5794 
in Canada call: 
1-900-830-8100 ext. 6194 
$3.99/min. 18+ serv u-6 19-645-843 4 


MAKE YOUR OWN 


HOW TO FINANCE AND START YOUR OWN 

RECORD LABEL 

m VBM** / 

BE THE PRESIDENT/C.E.O. AND GET PAID! OUR KIT INCLUDES: 
ARTIST CONTRACTS * BUSINESS SETUP * ASCAP/BMI/PUBLISHING * 
BARCODES * ENTERTAINMENT ATTORNEY LISTINGS * CHAINSTORE LISTINGS 
* COPYRIGHTS * RECORD DISTRIBUTORS * ROYALTIES * PROMOTIONS * 
SAMPLE CLEARANCE * WEB PAGE INFO * RA0I0 STATIONS * 

VIDEO MAKERS & TOUR PROMOTERS * WINNING BUSINESS PLAN & 
APPLICATION * FRIENDLY BANKS & FINANCE COMPANIES 
I’M SENDING YOU WHAT WORKED FOR US! CASH MONEY, NO LIMIT & 
RUFF RYDERS STARTED OFF AS INDEPENDENTS FIRST! 

Send money order or cashiers check ONLY 
ABSOLUTELY NO PERSONAL CHECKS ACCEPTED 
International orders ■ $57.99 & $5.00 s/h ($62.99) 
Domestic orders - $47.99 plus $5.00 s/h ($52.99) to: 

ARO - Books 

25876 THE OLD ROAD, STE. 214 
STEVENSON RANCH, CA 91381 
ALL BOOKS MAILED SAME DAY AS RECEIPT 
PLEASE NO REQUEST FOR FREE BOOKS/BROCHURES. 
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1 - 800 - 214-7956 


OR USE YOUR CREDIT CARDS FOR VERY SPECIAL RATES 

15 ) 1 - 800 - 672 -0407 = 


Come to the Source 




www.celebritypsychic.com 

BBB nry nM.iH-TKKmtaw «c • must w u two ■ • rc« nmr-u — at dmy 


LATOYA 

JACKSON 

AMERICA'S 


1 - 800 - 325-8475 

as low as $2.79/mln 


Is your lover meeting on you? 

SMSTEM 9 


has the answer! 

1-800-449-944 1 


request 


KINGSTON 

DO WHAT THE STARS OOi 
1-800-310-2172 

os low as $2.79/min 

beta Mw. ft 


U BARBARA 

NORCROSS 

THE PALM MACH PSYCHIC 
Psychic Advisor -v 
to the rich & 
famous for *£ 

Over 25 Yeors - 


VIDEOS 


92 EXOTIC 
DANCERS 
VIDEO - 2 HRS 

Get the “92 Dancer Video." You'll see 92 of 
the Finest Black & Hispanic Exotic Dancers 
from the NYC Area! You've seen them in 
Music Videos & TV Talk Shows. Dancers so 
hot we cannot show them in the pages of this 
magazine. Mail Check or Money Order for 
$9.95 payable to: U.V.P., Dept VB92. P.O. 
Box 110620, Jamaica, NY 11411. (Call or Write 
For Free Catalog. Discreetly sent by 1st Class Mail. 
7-10 day delivery. Must Be 18+ To Order Video) 
Order By Credit Card 1-877-843-3630 S -*r\ 


www.blackexoticdancers.com 




Mention code 1945 
lor ipctUI v.ivlngs 


1 - 800-256 8053 


MCI 945 for ctitprurrmret purposes only. 1 A* 


Experienced, 
accurate 
Advisors 
will help 
you get 
the best 
out of lite! 


LIVE PSYCHIC READINGS 

Answers revealed to all questions. 
1-800-895-7184. No CC required. 
(10-10-288) 011-683-2623 Int’l LD 18+ 


SUPPLEMENTS 



lor humans, without a prescription. This stacked Testosterone, _ 
GHreco 

abover 


Get that ripped body builder physique *ith EQUABUTERI 
TOU. FREE 1 * 800 - 869-9080 Ed. 44 $ 28 , 

TO ORDER BY 2 t 0flc - 0 D - 

Special buy 2 bottles get 3rd FREE 


100% Money Back Guarantee. 


WWW.AFSLABS.COM ■ RUSH ORDER add $5 S&H 
Come or send to: AFS Superstore, suite 1405 
2610 Sawgrass Mills Mall Circle' Sunrise, FL 33323 


NEW YEAR SPECIAL 



WWW. HIP 


(DIC-100 Dosigncr Iccdout Big Phat Half Inch Tick Chaii 


ftMLC-100 Marijuana Icedout Big Phat Half Inch Tick Chaii 


FREE 30" or 36" Chain with every charm 


#DSC-100 Dollar Sign Iccdout Big Phat Half Inch Tick Chaii 


SALE 

$35.00 


86 Ice 
Stones 
Round & 
Baguette 


Christmas Special FREE Shipping FREE Jewelry Box 
FREE Jewelry Cleaning Kit With Every Order Over $50. 00 


Bracelet 
0Y3OM-B 
Dnty $25 OO 
i Iccdout Sut 
L Y30MW8 


(lease select the size vou want on the form 


i54 ; 

Pc. Ice ^ 
Round 
& Baguette 9 
Stores 

I 


Style 

Please Multiply Each Letter by $15 


Tout 

A 


For EacIi For rtUhpto orders oopy tt» ferm 

x15 


B 



OL - Gold Look 

x15 


C 









x15 


D 









x15 










x15 


E 

1 


2 


3 


4 


x25 


F 







Price 

$45 


# 

PL 

OL 

30" 

36" 

Remarks 

Oty. 































Regular Shipping $6.00 
2nd Day Shipping $15.00 

To see our over 500 
Items x-large collection 
updated on daily bases 

visit - www.hiphoplook.com 


1 o Ofd- Fill in this form and put it with your money 
order or check payable to House of Fashion in an 
envelope and mail it to the address below. 

No COD ! -ersonal checks take 20 days to be cleared 
Credit card & money orders are processed same day. 
All Payments Must be made in US Dollars 
For Credit Card Orders We Ship Only to the Billing Address 

Name: 

Address: 

City: State: Zip: 

Phone: (. ) 

Payment methods 

O-Check or MO O-MC / J-Discover / O-Visa / o-AmEx 

Card # 

Exp Date /.... Signature: 

269 S. Beverly Drive #1047 
Beverly Hills, CA 90212 
Tel: 818 782-9635 / Fax: 818 782-2563 
All Items are Available in 
Platinum Look and Gold Look 
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V PROPS 


INVISIBLE MAN 



R alph Ellison's 

Invisible Man is a 
monolith of 20th-century 
literature, praised as an exemplary 
American novel, a modern counterpart of 
Dante's Inferno. Published in 1952, Invisible 
Man traces the odyssey of an articulate, young, 
black man who leaves the Jim Crow South in search 
of greatness. When the budding orator makes his way to 
New York— a countrified Alice in a big-city Wonderland— he gets 
trapped ina fun house of distorted self-images that are thrust upon 
him by fraudulent communists, black militants, and the followers of a 
mysterious preacher/pimp. After an apocalyptic Harlem riot, he emerges 
from the sewers a half-sane Brer Rabbit convinced that the truth lies in living 
outside of history. 

The Oklahoma-born Ellison weaved black Southern oral traditions and 
disciplined literary forms into a narrative as fierce and poetic as the jazz that 
drew him to New York in the first place. At Ellison's funeral in 1994, Wynton 
Marsalis told of how the writer, who studied the trumpet at Tuskegee Univer- 
sity, forfeited an opportunity to blow with Duke Ellington because he missed the 
gig. Luckily for us, Richard Wright, whom he met through Langston Hughes, 
became Ellison's mentor and encouraged him to pursue literature instead. 


The 

resulting novel 
transformed Ellison 
into an instant star of 
the African-American intelli- 
gentsia. In a 1965 poll of hundreds 
of authors, Invisible Man was voted the 
most distinguished work of the era, topping 
novels by Bellow, Salinger, Mailer, and Nabokov. 
But when the political mood shifted in the '60s, black 
radicals like Amiri Baraka slammed Ellison for placing 
aesthetic concerns over political ones. Ellison said, "I’m a 
novelist, not an activist," and dedicated the rest of his life to 
lecturing and essay writing. 

In 1999, Juneteenth, Ellison’s unfinished second novel, which was 
presumed to have been destroyed in a fire in 1967, was published posthu- 
mously. More important, Ellison outlasted the criticism to see Invisible Man 
lionized asa precursor of the postmodern literary movement. Commentaries 
by Stanley Crouch and Tupac Shakur, and movies like Deep Cover and 
The Brother From Another Planet, are all the spiritual sons of Invisible Man's 
cryptic warning: "Being a disembodied voice, who knows but that, on the 
lower frequencies, I speakforyou?" Gregory Johnson 
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EVERY GENERATION HAS ITS HEROES. 
THIS ONE IS NO DIFFERENT. 


1-800-USA-ARMY * GOARMY.COM 







. 

ARIINNPP Sometimes the shortest distance between two points is through a rocky ravine. Good 
HnUlll'IILl\ thing the 4Runner is equipped to handle even the harshest of terrains. Happy trails. 


bet the fEEUM. TOYOTA 
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